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Boston  on  the  Hatch  Shell. 

Sitting  majestically  along  the  Charles  River,  the  Hatch  Shell 
has  long  been  a  symbol  of  music,  dance,  July  4th  celebrations  and  Boston. 

Since  1929,  it  has  bwn  a  monument  to  the  city’s  commitment 
to  the  arts,  musical  expression  and  civic  duty. 
Boston,  the  Hatch  Shell  and  The  Boston  Globe. 

It’s  a  tradition  we’re  proud  to  share. 


Ilhe  iBodton  (globe 


While  the 

Salvadoran  guerrillas 
reloaded  their  guns, 
our  reporter  fired  off 
a  round  of  stories. 


We  wanted  readers  of  The  San  Diego 
Union  to  see  the  tensions,  hostilities  and 
realities  of  the  El  Salvador  conflict 
firsthand. 

So  we  sent  a  reporter  to  live  with 
Salvadoran  guerrillas— to  pick  their  minds, 
observe  their  tactics  and  share  their 
lifestyle. 

Then  we  had  him  move  in  with  the 
Guatemalan  guerrillas,  to  report  their  side 
of  the  story  as  well. 

Readers  of  The  San  Diego  Union  have 
come  to  expect  this  firsthand  and  timely 
reporting  of  the  whole  story. 

That’s  why  The  San  Diego  Union  was 
among  the  first  papers  in  the  nation  to 
report  on  Nicaragua’s  Sandinista  revolution 


in  1979.  And  among  the  first  to  report  from 
Guatemalan  refugee  camps  in  Mexico  in 
1982. 

And  that’s  why  The  San  Diego  Union 
has  a  full-time  writer  covering  the  eco¬ 
nomic,  political  and  cultural  trends  of  Mex¬ 
ico— trends  that  may  very  well  change  the 
lives  of  all  Americans. 

The  San  Diego  Union.  San  Diego’s 
largest  morning  daily.  Because  we  bring 
our  readers  the  full  story. 

The  San  Diego  Union 

Member  of  Newsplan 

Represented  nationally  by  Sawyer-Ferguson -Walker 
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The  leader  in  bulk  shipments 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint's  size,  manufacturing  facilities  and  a  proven  product.  b 

Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Fumermore,  Flint  provides  “local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 


Flint's  ability  gives  you  the  edge 
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1  hat's  how  CBS  News 
media  critic  Ron  Powers 
ranked  the  political 
coverage  of  the  Los  Angeles 
Times  during  the  Democratic 
National  Convention: 

"America  has  a  distinct,  dynamic 
newspaper  voice  from  the  West, 
and  this  week  the  Los  Angeles 
Times  proved  it  by  showing  the 
New  York  Times  and  the 
Washington  Post  how  to  cover  a 
political  convention." 

The  Times  "...  covered  (the) 
convention  with  a  microscope  . . . 
explained  exactly  what  was 
happening  ....  came  up  with 
stories  that  looked  into  the  soul  of 
the  Democratic  Party." 

"...a  newspaper  that  has  been 
building  for  years  toward 
greatness  has  now  proved  its  point 
before  the  most  demanding  readers 
in  the  country,  the  Eastern 
powerbrokers  themselves." 

Based  on  enterprise,  access  to 
sources,  clarity,  accuracy  and 
authority.  Powers  ranked  the 
Los  Angeles  Times  first  "by  a 
wide  margin;"  the  Washington 
Post,  second,  and  the  New  York 
Times,  third. 

During  the  convention,  63 
Times  editorial  staff  members 
in  San  Francisco  worked  with 
the  common  goal  of  bringing 
this  complex  political  process 
into  focus  for  our  readers. 

That's  just  one  example  of  a 
continuous  effort ...  to  bring  3 
million  Southern  Californians 
the  very  finest  newspaper  . . . 
every  day. 

Cos  Anflclcs  Sitncs 

A  special  kind  of  journalism. 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Top  Texans  .  .  .  Six  Texas  newspaper  journalists  were 
honored  for  excellence  in  coverage  of  health  topics  in  the 
Texas  Medical  Association's  Anson  Jones  Award  compe¬ 
tition.  First  place  winners  were:  Gail  Rosenblum,  San 
Antonio  Li^ht,  for  her  stories  on  childbirth  and  Down's 
Syndrome;  JenniferTucker,  former  staff  writer,  Lon}>\'iew 
Morninf!  Journal,  general  coverage;  Debe  Alvidrez,  life¬ 
style  editor,  Panola  County  Post  and  Panola  Watchman, 
general  coverage.  Three  reporters  won  citations  of  merit; 
Joann  Schulte,  Dallas  Morning  News:  Peggy  Slassman, 
Port  Arthur  News;  and  Anne  Dodson,  Corpus  Christi 
Times. 

*  *  * 

Philanthropic  Publisher  ,  .  .  Dallas  Morning  News  pub¬ 
lisher  Joe  M,  Dealey  received  the  J.  Erik  Jonsson  Award 
for  Voluntarism  from  the  United  Way  of  Metropolitan 
Dallas,  Inc.  Named  for  the  founder  of  Texas  instruments 
and  former  Dallas  mayor,  the  award  is  given  for 
“immeasurable  and  little  publicized"  contributions  to  the 
community.  In  addition,  the  Morning  News  received  the 
East  Dallas  Chamber  of  Commerce  Cultural  Affairs 
Award  for  its  support  of  the  area's  cultural  organizations 
and  events. 

*  *  * 

African  Adventurer  .  .  .  A1  Stark,  Detroit  News,  is  a 
winner  in  the  Evening  News  Association's  (ENA)  annual 
James  E.  Scripps  Awards  program.  Stark  won  for  “Africa 
—  A  Personal  Journal,"  a  series  of  articles  from  ajourney 
through  the  continent  that  explored  current  conditions  in  a 
host  of  developing  countries.  David  Enscoe.  Vineland 
(N.J.)  Times  Journal  captured  an  award  for  “Year  on  the 
Farm,"  a  group  of  stories  on  farm  life  and  the  agricultural 
industry,  a  mainstay  of  the  state's  economy. 

*  *  * 

Inspirational  Feminist  .  .  .  New  York  Times  reporter- 
columnist  Enid  Nemy  is  among  the  recipients  of  a  New 
York  Women  in  Communications.  Inc.'s  1984  Matrix 
Award.  Winners  are  selected  because  of  their  significant 
contributions  in  advancing  the  role  of  women  in  fields  of 
communications.  Nemy  is  perhaps  best  known  for  her 
“New  Yorkers,  etc."  column,  which  is  also  syndicated  to 
newspapers  around  the  country. 
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Diversified  Tastes  .  .  .  Illustrator  Will  Cormier  won  the 
Los  Anfteles  Daily  News'  Poster  Contest  $  1 5(M)  prize  for  a 
poster  depicting  the  diversity  of  the  city's  lifestyles.  The 
work  “Los  Angeles  —  A  World  of  DitTerence"  showed  a 
classic  Auburn  headlamp  and  hood  ornament  reflecting  a 
vintage,  surfboard  carrying  Volkswagon  Bug.  The  contest 
was  held  in  conjunction  with  the  Art  Center  College  of 
Design  in  Pasadena. 

*  *  * 

Outdoor  Awareness  .  .  .  Minneapolis  Star  and  Tribune 
columnist  Barbara  Flanagan  was  awarded  the  1984  En¬ 
vironmental  Awareness  Award  by  the  Minnesota  Chapter 
of  the  American  Society  of  Landscape  Architects. 

Environmental  reporting  also  won  Toronto  Globe  and 
Mail  reporter  Michael  Keating  awards  from  the  Canadian 
Meteorological  and  Oceanographic  Society  and  the 
United  Nations  Environmental  Program. 

Times  Mirror  to  buy 
Aiientown  newspapers 

Times  Mirror  Co.  has  reached  an  agreement  in  principle 
to  acquire  Call-Chronicle  Newspapers,  Inc.,  publisher  of 
Allentown  (Pa.)  Morninft  Call  and  Sunday  Call-Chronicle 
for  $108  million. 

The  acquisition  agreement  calls  for  a  payment  to  Call- 
Chronicle  of  $42  million  in  cash,  plus  the  issuance  to  the 
company's  shareholders  of  $66  million  in  109?  notes  with 
principal  redemption  at  five,  10  and  15  years. 

The  completion  of  the  aquisition  is  subject  to  the 
execution  of  a  definitive  agreement  and  the  clearance  of 
“appropriate  government  agencies,"  Times  Mirror  said. 

Call-Chronicle  had  revenues  of  $42  million  in  1983.  The 
Morning  Call,  as  of  the  first  quarter  of  1984.  had  daily 
circulation  of  128,600.  The  Sunday  Call-Chronicle's 
circulation  in  the  first  quarter  was  I66.4(K). 

The  Miller  family,  including  chairman  Donald  P.  Miller, 
officers,  directors  and  other  employees  constitute  the 
shareholders  of  Call-Chronicle  Newspapers. 
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Makes  the  difference 


Editor  &  Publisher  is  NOT  a  monthly 
journalism  review. 

Editor  &  Publisher  is  NOT  a  monthly 
association  house  organ. 

Editor  &  Publisher  is  NOT  sponsored  by  a 
university,  society  or  foundation. 

Editor  &  Publisher  is  the  only 
independent  weekly  NEWS  magazine 
covering  the  newspaper  business. 


NEWS  makes  the  difference. 


Editor  &  Publisher,  575  Lexington  Avenue,  New  York,  N.Y.  10022 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 
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SEC  license  to  publish 

The  U .  S.  District  Court  for  the  District  of  Columbia  has  upheld  the 
Securities  and  Exchange  Commission  in  its  effort  to  suppress  the 
monthly  Stock  Market  Magazine  because  it  has  not  registered  under 
the  Investment  Advisers  Act  of  1940  and  thereby  obtaining  a  license 
to  publish  (E&P,  June  30,  page  4). 

The  court  has  ruled  that  the  22-year-old  magazine  is  “primarily  a 
vehicle  for  distributing  investment  advice  to  the  investment  commu¬ 
nity,”  does  not  come  under  the  exemption  in  the  Act  for  “a  bona  fide 
newspaper,  news  magazine,  or  business  and  financial  publication  of 
general  and  regular  circulation,”  and  issued  a  permanent  injunction 
against  it.  That  means  the  publication  must  either  register — obtain  a 
license — or  discontinue.  By  registering  it  must  abide  by  all  the  con¬ 
ditions  and  regulations  set  forth  in  the  Act.  The  court  even  denied  the 
publication  “msc  of  the  mails  or  any  means  or  instrumentality  of 
interstate  commerce”  until  it  registers. 

The  court  noted,  and  the  publisher  and  editor  did  not  disagree,  that 
many  of  its  feature  stories  are  written  and  supplied  by  the  public 
relations  agents  of  the  companies  which  are  specifically  profiled,  and 
its  contributing  editors  have  received  fees  from  p.r.  firms  and/or 
companies  for  writing  feature  stories.  “None  of  the  contributing 
editors  is  registered  with  the  SEC  as  an  invvestment  adviser,”  the 
decision  said. 

Because  the  magazine  carries  departments  headlined  The  Wall 
Street  Scene,  Green  Chips,  Low  Priced  Stock  of  the  Month,  Tech¬ 
nical  Viewpoint,  Market  Mirror,  Ray  Dirks  on  Stocks,  and  Off  Wall 
Street,  and  in  its  masthead  and  promotion  says  it  is  “to  help  him  (the 
investor)  to  make  intelligent  investment  decisions,”  the  court  found 
that  the  magazine  is  “primarily  a  vehicle  for  distributing  investment 
advice”  and  in  violation  of  the  Act. 

When  you  strip  away  all  the  gobbledegook  and  the  inferences  of 
unethical  conduct  in  publishing  articles  hand-crafted  by  p.r.  agents 
for  their  bosses,  the  case  boils  down  to  a  simple  question  of  whether 
the  SEC  has  the  right  under  the  constitution  to  say  to  anyone  that  he 
or  she  cannot  publish  a  daily,  weekly  or  monthly  on  any  subject 
without  first  getting  clearance  and  a  license  from  that  government 
body.  It  would  be  like  the  Food  and  Drug  Administration  applying 
similar  rules  to  publications  in  those  fields.  What  difference  does  it 
make  if  it  is  to  “protect”  consumers  or  investors? 

One  can  understand  the  SEC’s  desire  to  police  the  sale  of  stocks 
and  bonds  but  we  think  it  is  on  dangerous  constitutional  grounds  in 
applying  its  police  power  to  publications  in  that  field. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  bean  margad:  The  Journaliat 
astabliahad  March  22. 1864;  Nawapaperdom  aatabliahad 
March.  1892:  tha  Founh  Eatata.  March  1. 1894;  Editor  8 
Publiahar.  Juna  29. 1901 ;  Advarliaing,  January  22. 1925 
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Editorial  control 

By  sustaining  an  NLRB  ruling  that  a  newspaper  indulged  in  an 
unfair  labor  practice  and  must  reinstate  a  former  columnist  but 
reversing  the  board’s  ruling  the  paper  must  publish  his  columns,  the 
Third  Circuit  Court  of  Appeals  upheld  a  basic  free  press  principle 
that  neither  a  government  nor  its  agencies  can  order  an  editor  to 
publish  anything.  The  final  definition  of  “reinstatement”  remains  to 
be  written. 
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EDITOR  &  PUBLISHER  for  August  4,  1984 


Letters  to  the  Editor 


Grenada  editorial  disappoints  him 


I  read  with  a  great  deal  of  interest 
and,  I  must  add,  disappointment  your 
editorial  of  June  9,  1984  entitled  “D- 
Day  and  Grenada.” 

As  a  member  of  the  Sidle  Commis¬ 
sion  as.well  as  a  public  affairs  official 
of  the  Department  of  Defense,  I 
would  like  to  point  out  some  facts  to 
you.  Facts,  incidentally,  are  those 
things  journalists  check  before 
publication.  This  step  seems  to  have 
been  omitted  in  your  preparation  of 
this  editorial. 

You  state  that  the  commission's  re¬ 
port  “has  been  studied,  edited,  re¬ 
written,  digested,  etc.,  not  only  at  the 
Pentagon  but  at  the  White  House.” 


This  phrase  is  incorrect  on  a  number 
of  counts.  The  report  has  in  act  been 
studied.  It  has  been  studied  to 
determine  how  we  can  best 
implement  its  findings  not  to  see  how 
we  can  erode  them. 

It  most  definitely  has  not  been 
“edited  and  rewritten” — nor  will  it 
be.  The  report  was  signed  by  all  four¬ 
teen  members  of  the  commission.  It 
would  be  impossible  to  change  the  re¬ 
port  in  any  way  and  try  to  pass  it  off  as 
the  commission  report. 

The  report,  as  written,  is  the  final 
report  and  its  contents  are  well  known 
to  all  commission  members.  No  edit¬ 
ing  or  rewrite  has  been  done  nor  will 


Another  paper  that  honors  letter  writers 


I  read  with  interest  in  your  June 
23rd  issue  about  the  editor  of  the 
Monmouth,  Illinois,  Daily  Review 
Atlas  hosting  a  luncheon  for  his  read¬ 
ers  who  had  published  “Letters  to  the 
Editor”  in  their  paper. 

I  thought  you'd  be  interested  in  the 
fact  that  my  friends,  and  incidentally 
clients,  at  the  Home  News  Publishing 


Company  in  New  Brunswick,  New 
Jersey,  have  been  doing  this  for  two 
years. 

Watson  Sims,  editor  of  the  Home 
News,  and  his  staff  select  the  out¬ 
standing  published  letter  on  a  weekly 
basis  and  then  invite  the  52  weekly 
winners  to  an  annual  luncheon  for 
informal  discussion  and  an  address  by 


Says  animal  rights  ignored  by  the  media 


The  statement  by  Steven  Brooks  in 
“Animal  Rights:  Front  Page  News 
{E&P,  June  23,  1984)  that  the  animal 
rights  movement  is  now  taken 
seriously  is  not  entirely  accurate. 

In  the  one  and  a  half  years  of  its 
existence,  our  syndicate  has  yet  to 
interest  editors  in  articles  on  animal 
rights.  The  rejection  notices  usually 
say  something  like  “biased”  or  “not 
our  style.”  Comments  on  vivisection 


Short  takes 

Pittsburgh  Pirates  manager  Chuck 
Tanner  is  hopping  made  about  the  fan 
in  Pittsburgh  who  threw  a  batter  at 
Pirates  right  field  Dave  Parker  Sun¬ 
day.  —  Arkansas  Gazette. 

♦  *  ♦ 

Jim  Richards  .  .  .  strongly  sup¬ 
ported  the  council's  rat  increase  plan. 
—  Dallas  Morning  News. 

♦  ♦  ♦ 

(Headline)  Women's  League  Ob¬ 
jects  To  FCC  Broad  Rule.  —  Biggs 
(Calif.)  News. 
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are  invariably,  “It's  not  a  new  sub¬ 
ject.” 

lEFS  has  offered  columns,  op-ed 
pieces,  and  hard  news,  written  either 
by  activists  or  well-known  journalists 
and  though  widely  distributed,  most 
have  failed  to  find  a  market. 

We  believe  that  although  the  hard 
news  coverage  of  the  animal  rights 


there  by  any.  After  review  by  General 
Vessey  and  the  Secretary  of  Defense, 
the  report  will  be  published  in  its  ori¬ 
ginal  form. 

The  report  has  been  forwarded  to 
Secretary  Weinberger  by  General 
Vessey.  It  has  not  been  sent  to  the 
White  House  as  you  incorrectly  re¬ 
port.  After  the  Secretary  of  Defense 
completes  his  review,  the  report  will 
be  published  along  with  separate 
comments  from  the  Secretary  and 
Chairman. 

Robert  J.  O'Brien  Jr. 


(O’Brien  is  Deputy  Assistant  Secretary 
of  Defense,  Public  Affairs.) 


a  guest  speaker. 

The  attendance  has  been  close  to 
100%  both  years,  and  they  look  for¬ 
ward  to  continuing  this  successful 
public  relations  effort  which  is  an 
important  part  of  their  on-going  pro¬ 
grams  to  stay  in  touch  with  their  read¬ 
ers. 

John  G.  Pontius 

(Pontius  is  president,  PJC  Inc.,  an 
executive  search  consultant  firm.) 


issues  has  improved,  newspapers 
continue  to  be  very  reluctant  to  run 
op-ed  and  features  on  the  subject. 

We  offer  our  services  to  editors 
who  are  interested  in  keeping  up  to 
date  on  the  animal  rights  movement. 
lEFS  specializes  in  the  field. 

Patrick  Wall 

(Wall  is  chief  of  operations, 
International  Eco  Features  Syndicate.) 
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2(X)  Park  Avenue  New  Vofic,  NY  10166 
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HEADLINER 

A  modular  system 
for  offset 
conversions 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headliner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  instailation  sen/ices  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 
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Newspaper  earnings  report 

Another  strong  quarter  for  publicly-owned  groups 


Gannett  Co. 

Gannett  Co.’s  quarterly  earnings  have  rebounded  to 
their  pre-USA  Today  growth  levels  as  the  company  re¬ 
ported  a  1 4%  gain  in  its  per  share  net  income  for  the  period 
ended  June  30. 

Since  the  introduction  of  Today  in  September,  1982, 
Gannett  had  attributed  heavy  start-up  losses  as  a  main 
reason  for  a  decline  in  its  income  growth  rates,  although 
the  company  continued  to  post  modest  gains. 

Earnings  per  share  in  the  quarter  reached  750,  up  from 
660,  while  net  income  grew  from  $52.5  million  to  $59.7 
million.  Revenues  in  the  quarter  were  $491.7  million,  up 
15%. 

For  the  half,  Gannett’s  net  income  increased  12%  to 
$94.5  million  on  revenues  of  $916.9  million,  a  gain  of  13%. 
Per  share  earnings  for  the  half  increased  by  1 1%  to  $1.06. 

Gannett’s  newspaper  linage  was  up  8%  in  quarter. 

Tribune  Co. 

The  Chicago-based  Tribune  Co.  reported  a  second  quar¬ 
ter  decline  in  operating  profits  for  the  New  York  Daily 
News  as  a  result  of  “higher  than  expected  costs’’  from 
modernizing  the  tabloid’s  production  facilities. 

Despite  the  decline  at  the  Daily  News,  overall  news¬ 
paper  operating  profits  increased  11%  to  $42.5  million,  led 
by  strong  performances  from  the  Orlando  Sentinel,  Fort 
Lauderdale  News  and  Sun  Sentinel,  Chicaao  Tribune  and 
Los  Angeles  Daily  News. 

In  the  first  six  months.  Tribune  Co.’s  newspapers  show¬ 
ed  an  18%  increase  in  operating  profits  to  $70.5  million. 

Total  net  income  in  the  quarter  rose  35%  to  $29.2  mil¬ 
lion,  while  per  share  earnings  grew  by  18%  to  720. 

Total  revenues  in  the  quarter  increased  by  14%  to  $466 
million. 

In  the  first  six  months.  Tribune  Co.  net  income 
increased  by  72%  to  $39.1  million  on  revenues  of  $861 
million,  up  by  14%.  Earnings  per  share  in  the  half  were 
970,  a  gain  of  52%. 

The  percentage  gain  in  earnings  per  share  in  the  second 
quarter  is  lower  than  the  gain  in  net  income  because  there 
are  14%  more  shares  outstanding  than  a  year  ago,  due  to  a 
stock  offering  in  October. 

The  publicly-owned  newspapr  companies,  in  general, 
reported  strong  gains  in  profits  for  the  second  half,  with 
many  stating  their  increases  were  the  result  of  growth  in 
advertising  linage,  circulation  and  lower  newsprint  costs. 

Notice  to  Readers 

Headquarters  of  The  Editor  &  Publisher  Co.,  Inc.,  will 
move  Sept.  30  to  1 1  West  19th  St.,  New  York,  N.Y.  1001 1. 
The  new  telephone  number  will  be  212-675-4380  after  that 
date. 


Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
said  its  second  quarter  earnings  reached  $7.3  million,  or 
900  a  share,  up  from  $5.4  million  or  690  a  share,  a  year  ago. 
Revenues  for  the  quarter  improved  to  $86.6  million  com¬ 
pared  to  $73.1  million  in  1983’s  second  quarter. 

Affiliated  said  its  earnings  increase  was  due  to  14.8% 
linage  gains  at  the  Globe,  lower  newsprint  costs  and 
improvement  in  its  broadcast  division’s  operations. 

For  the  first  half,  Affiliated’s  net  income  was  $11.8 
million,  or  $1.46  a  share,  versus  $8.5  million,  or  $1.09  a 
share,  a  year  ago.  Revenues  in  the  half  grew  to  $163.9 
million  from  $138.1  million. 

Capital  Cities  Communications 

Capital  Cities  communications,  said  its  second  quarter 
net  income  increased  21%  to  $39.4  million,  while  earnings 
per  share  rose  26%  to  $3.03, 

Revenues  for  the  quarter  were  also  up  26%  to  $243.6 
million. 

For  the  first  half.  Capital  Cities’  net  income  rose  24%  to 
$66.4  million,  while  earnings  per  share  increased  28%  to 
$5.10. 

First  half  revenues  rose  to  $450.4  million  from  $364. 1 
million. 

Des  Moines  Register  and  Tribune 

Des  Moines  Register  and  Tribune  Co.  earned  $1.54  mil¬ 
lion,  or  $1 .37  a  share,  in  the  second  quarter,  a  102%  grain 
from  a  year  earlier.  Revenues  in  the  quarter  rose  by  1 2%  to 
$25.1  million. 

The  second  quarter  results  increased  first  half  earnings 
of  the  company  to  $1 .6  million,  or  $1 .44  a  share,  compared 
with  $3.5  million,  or  $3. 13  a  share,  in  the  first  half  of  1983. 

The  1983  six-month  figure  includes  $3  million  in  capital 
gains  from  the  sale  of  the  Waukesha  Freeman  and  two 
radio  stations. 

First  half  revenues  for  Des  Moines  increased  to  $47.3 
million,  a  10%  gain. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  a  29%  increase  in  second 
quarter  net  income  to  $37.3  million,  or  580.  Revenues  rose 
13%  to  $247.3  million. 

For  the  first  six  months,  earnings  grew  by  30. 1  %  to  $68.2 
million,  or  $1 .06  a  share.  Six  months  revenues  were  up  by 
14.5%  to  $476.1  million. 

Wall  Street  Journal  advertising  linage  was  up  by  5. 1%  in 
the  quarter  and  8. 1%  in  the  half,  while  ad  revenues  were  up 
by  15.6%  in  the  quarter  and  18.5%  in  the  half. 

The  Journal’s  circulation  was  down  by  2%,  attributed  to 
the  increase  in  the  annual  subscription  price  to  $100  and  a 

(Continued  on  page  34) 


Perturbed  in  Paterson 

City  council  uses  legal  advertising  as  pawn 
in  power  play  with  local  daily 


By  M.K.  Guzda 

Saying  the  lone  daily  fails  to  cover 
its  own  hometown,  the  Paterson, 
N.J.,  city  council  voted  to  drop  the 
94-year-old  broadsheet  as  the  official 
city  paper  and  adopt  a  weekly  tabloid 
with  about  one-tenth  the  circulation. 

“This  is  some  symbolic  indication 
that  we’re  dissatisfied,”  council  pres¬ 
ident  Ken  Hayden  said  about  The 
News  of  Paterson. 

The  city  council  voted  July  I  during 
their  reorganization  meeting  to  dis¬ 
continue  using  The  News  (circulation 
48, 1 14)  as  the  official  paper  of  the  city 
of  Paterson  and  instead  adopt  La 
Voce  Italiana  (circulation  5,000). 

One  month  later,  the  News  brought 
suit  against  the  city,  the  council  and 
the  Italian  Voice  asking  for  injunctive 
relief.  A  N.J.  Superior  Court  judge 
has  given  the  Voice  until  August  24  to 
present  proof  it  qualifies  under  state 
statute  as  an  official  city  newspaper. 

But  the  council  has  made  its  voice 
heard,  the  council  president  said. 

Hayden  said  the  council’s  vexation 
with  The  News  stems  from  the  pap¬ 
er’s  lack  of  urban  coverage,  which  he 
described  as  skewed  toward  human 
interest,  suburban  events  rather  than 
timely,  hard  news. 

“If  you’re  walking  your  dog  or  eat¬ 
ing  a  hotdog  in  the  middle  of  winter, 
they’ll  rush  like  hell  to  take  your  pic¬ 
ture.  All  you  have  to  do  is  get  yourself 
an  animal,”  he  said,  joking  that  the 
council  threatened  to  ride  to  The 


The  Italian  Voice 


The  city's  official  newspaper. 

The  Italian  Voice 

Allbritton  Newspapers  Group  in 
1977,  the  Paterson  News  was  reduced 
to  The  News,  Hayden  said. 

“When  they  drop  Paterson  off  the 
banner,  that’s  got  to  tell  you  some¬ 
thing.  They  write  editorials  about  the 
need  for  minority  leadership  in  the 
government  but  they  don’t  endorse 
any  political  candidates. 

“It’s  based  here,  but  it  isn’t  for  us  in 
Paterson.” 

News  publisher  John  Buzzetta 
labeled  the  council’s  discontent  a 
would-be  political  manipulation. 

“Where  they  place  their  legals 
should  have  nothing  to  do  how  they 
feel  about  the  paper,”  Buzzetta 
opined,  saying  the  state  statutes  are 
constructed  to  prevent  politicians 
from  manipulating  newspapers  with 
legal  advertising  revenue. 


Hayden  said  the  council’s 
vexation  with  The  News 
stems  from  the  paper’s  lack 
of  urban  coverage,  which 
he  described  as  skewed 
toward  human  interest, 
suburban  events  rather 
than  timely,  hard  news. 

News  in  a  posse  to  get  the  paper  to 
notice  its  plaints. 

“If  I  had  it  within  my  means.  I’d 
hire  the  entire  Budweiser 
Clydesdales.  I  joke  about  this,  but  we 
really  have  a  problem  here.” 

When  the  newspaper  was  sold  to 


“They  should  place  their  legals  to 
let  the  readers  of  the  city  know  what 
business  the  city  is  involved  in.  We 
(The  News)  has  by  far  the  most  read¬ 
ership  in  the  city  than  any  other 
publication.” 

The  paper’s  coverage  (both  govern¬ 
ment  and  feature)  of  Paterson  has 
increased,  he  said,  with  the  advent  of 
the  Paterson  edition  four  years  ago. 

Furthermore,  he  said,  “the  paper 
has  been  called  The  News  as  long  as  I 
can  remember.” 

The  News’  library  files  showed  the 
“Paterson”  News  lost  its  geograph¬ 
ical  designation  from  the  masthead 


and  became  The  News  in  1969  when 
the  Haines  family  owned  the  paper. 

“We’re  not  going  to  get  into  a  dis¬ 
pute  with  the  city  council  because  the 
way  we  cover  the  city  is  not  the  way 
the  politicians  want  us  to  cover  the 
city.  That  belongs  to  us  and  the  read¬ 
ers  of  the  paper  to  decide.  Circulation 
in  the  city  has  been  on  the  increase,  so 
we  must  be  doing  something  right,” 
Buzzetta  said. 

However,  this  is  not  the  first  time 
the  Paterson  council  as  a  body  has 
considered  dropping  The  News  as  the 
official  paper,  said  city  clerk  Sylvia 
Ulmer. 

In  1980  a  similar  discussion  took 
place  without  resulting  in  a  formal 
resolution  because  no  alternative 
paper  could  be  decided  upon.  Ulmer 
said  using  a  paper  other  than  the  daily 
will  lead  to  time  constraints  on  the 
council. 

“In  essence,  the  time  you  need  to 
advertise  an  ordinance  in  that  paper 
(La  Voce  Italiana)  won’t  allow  us  time 
to  publish  our  ordinance  in  time  for 
our  council  meetings,”  she  said, 
explaining  that  the  second  reading  of  a 
municipal  ordinance  must  be  pub¬ 
lished  one  week  in  advance  of  the 
meeting.  Since  the  smaller  paper  pub¬ 
lishes  each  Thursday,  the  passing  of 
local  legislation  could  be  stymied  by 
time  limitations. 

“If  you’re  walking  your 
dog  or  eating  a  hotdog  in 
the  middle  of  winter,  they’ll 
rush  like  hell  to  take  your 
picture.  All  you  have  to  do 
is  get  yourself  an  animal,’’ 
he  said . . . 

“1  guess  if  she  had  a  substantial 
amount  of  work,  that  might  increase 
her  business,”  Ulmer  speculated. 
“But  the  public  is  entitled  to  know 
and  we  ought  to  use  a  medium  they 
are  familiar  with.  1  feel  we’re 
depriving  the  public  information  by 
putting  it  in  that  paper  (La  Voce  Ita- 
liana).  I  don’t  want  to  duplicate  the 
use  of  tax  dollars  either;  its  seems  like 
a  waste.” 

(Continued  on  next  page) 
EDITOR  &  PUBLISHER  for  August  4,  1984 


10 


All  legal  notices  advertised  by  the 
city  council  —  about  $20,000  worth 
annually  —  would  go  to  the  newly 
designated  weekly  instead  of  The 
News. 

Ulmer  said  the  paper  “is  a  nice  little 
paper,"  and  gets  some  legal  advertis¬ 
ing  from  the  council.  Ulmer  places  the 
legal  advertising  at  her  own  discre¬ 
tion,  she  said.  She  has  been  city  clerk 
for  the  past  1 1  years,  having  worked 
for  the  city  for  32  years. 

Quoted  in  a  News’  story.  La  Voce 
Italiana  publisher  Cesarina  Earl  said 
in  previous  years  she  received  more 
legal  advertising  from  the  city. 

Under  the  former  Republican  may¬ 
or’s  adminstration,  the  weekly  "got 
more  legals,”  she  said.  "I’m  a  Repub¬ 
lican  —  1  don’t  know  that  has  any¬ 
thing  to  do  with  it."  The  current  may¬ 
or,  Frank  X.  Graves  Jr.  is  a  Demo¬ 
crat. 

Earl  added  that  she  "tries  not  to 
print  anything  derogatory  about  the 
city.”  She  described  the  primary  pur¬ 
pose  of  the  paper  as  “promoting  Ita¬ 
lian- Americans.” 


News  attorney  Thomas  Cafferty  re¬ 
jected  the  legal  propriety  of  the  coun¬ 
cil’s  switch,  saying  the  weekly  did  not 
have  a  second-class  mailing  permit. 


“We’re  not  going  to  get 
into  a  dispute  with  the  city 
councii  because  the  way 
we  cover  the  city  is  not  the 
way  the  poiiticians  want  us 
to  cover  the  city.  That 
belongs  to  us  and  the 
readers  of  the  paper  to 
decide,”  Buzzetta  said. 


According  to  the  law.  New  Jersey 
state  statute  35:1-2.2,  to  be 
designated  an  official  paper  a  publica¬ 
tion  must:  be  published  in  English,  be 
established  at  least  two  years,  have  a 
35%  average  news  content  and  rate  a 
second-class  postal  mailing. 

Publisher  Earl  said  her  paper 
(established  by  her  parents  in  1932) 
lost  its  permit  in  1982  because  the 
advertising  ratio  exceeded  the  edito¬ 


rial  content.  However,  she  said  she 
believes  the  paper  now  qualifies  for 
the  permit. 

News  attorney  Alex  McGimpsey 
argued  in  court  that  the  Italian  Voice 
does  not  have  the  second-class  mail¬ 
ing  permit  and  has  not  had  it  since 
1976.  Council  attorney  Susan  Cham¬ 
pion  said  the  weekly  does  have  a  first- 
class  mailing  permit. 

Cafferty  said  no  other  statutes  deal 
with  the  qualifications,  although  he 
searched  for  a  ruling  concerning 
circulation  requirements. 

Mayor  Graves  disagreed  with  the 
council’s  action,  but  said  he 
understood  the  sentiment  behind  the 
action. 

"The  council  is  trying  to  prove  their 
point  and  I  think  they  did  it.  But  it 
(The  News)  doesn’t  cover  the  city  too 
well,  let’s  make  that  clear,"  he  said. 
“There  used  to  be  two  people  cover¬ 
ing  the  city  as  if  they  were  in  competi¬ 
tion  with  each  other.  Now  they  only 
have  one  person  doing  the  same  job. 

"But  you  can’t  starve  all  the  people 
of  the  city  of  information  about  the 
council,  either." 


From  beer  to  bundles 

California  newspaper  has  new  home  for  beverage  trucks 


For  anyone  who  has  ever  lifted 
heavy  bundles  of  newspapers  into  and 
out  of  the  high-loading  rear  end  of  a 
circulation  truck,  the  thought  "there 
must  be  a  better  way”  must  have 
crossed  their  minds. 

California  publisher,  Lesher  Com¬ 
munications,  Inc.  (LCl),  has  found  it: 
side-loading  beverage  trucks. 

Having  experienced  the  aches  and 
pains  of  high-loading  trucks  and  vans 
for  more  than  24  years,  veteran 
circulation  newspaperman  Bob 
Smith,  vice  president  and  operations 
manager  for  LCI  at  the  corporate 
headquarters  in  Walnut  Creek, 
admits  it  was  a  Coors  beer  truck  that 
sparked  the  idea. 

Homeward  bound  one  evening. 
Smith  spied  a  beer  truck  driver  load¬ 
ing  and  off-loading  heavy  cases  from 
the  side  compartment  bins  with  ease 
and  speed. 

“I  began  thinking  about  how  we 
load  and  off-load  bundles  of  newspap¬ 
ers  from  the  rear  end  of  our  big 
trucks,”  Smith  recalled.  “How  it 
takes  normally  two  men,  one  on  the 
ground  and  another  going  back  and 
forth  inside  the  truck  bed  to  move  the 
bundles.” 

Later,  with  a  borrowed  beer  truck. 


Smith  and  fellow  LCI  employees 
made  test  runs  with  the  side-loaders 
throughout  Contra  Costa  and  south¬ 
ern  Alameda  counties  to  drop  points 
for  Lesher’s  West  County  Times  and 
the  Valley  Times  newspapers. 

The  results  were  encouraging,  and 
Smith  began  the  search  for  beverage 
trucks  to  augment  the  present  LCI 
truck  fleet. 

The  results  were 
encouraging,  and  Smith 
began  the  search  for 
beverage  trucks  to 
augment  the  present  LCI 
truck  fleet. 

“We  have  four  of  these  side- 
loaders  now,”  Smith  said.  “We  are 
looking  for  about  four  more.  They’re 
doing  fine  and  a  savings  in  man-hours. 

"With  four  truck  runs  each  day  we 
save  10  hours  each  day  on  the  four 
runs,”  Smith  noted.  "Loading  time? 
Well,  we  save  another  two  hours  on 
the  four  runs.” 

Ideally  suited  for  the  many  zoned 
editions  of  LCI  newspapers,  the  side- 
loaders  have  eight  bays  (or  bins) 


which  can  hold  from  2,500  to  4,000 
newspapers. 

The  frames  of  the  beverage  trucks 
are  modified  to  lower  the  bed  and 
loading  operations  to  and  from  small¬ 
er  trucks  become  much  easier. 

"We  found  two  of  the  trucks  in  Col¬ 
orado;  they’re  1977  Hesse  body 
Chevy  C-65s.  In  addition  to  another 
Chevy,  we  have  a  Ford  with  Allison 
transmission,”  Smith  said. 

Besides  his  active  role  in  circula¬ 
tion,  Smith  as  a  vice-president  and 
operations  manager  for  LCI  has 
responsibilities  in  transportation, 
communications,  buildings  and 
grounds  at  the  corporate  headquart¬ 
ers. 

Lesher  Communications,  Inc.,  and 
its  subsidiary  California  Dela  News¬ 
papers,  publish  five  daily  newspapers 
with  a  combined  circulation  of 
208, (XX),  including  the  flagship  Contra 
Costa  Times.  LCI  also  publishes  five 
weekly  newspapers  with  a  total 
circulation  of  212.000. 

In  January  of  this  year  LCI  was 
selected  as  the  fourth  printing  loca¬ 
tion  for  the  national  editions  of  the 
New  York  Times.  Page  images  are 
transmitted  to  the  Walnut  Creek  plant 
from  New  York  by  satellite. 
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Serving  dual  roles 


Editors  given 

By  Mark  Fitzgerald 

In  an  effort  to  produce  a  paper  more 
attractive  to  readers,  the  top  editors  at 
two  Lee  Enterprises  dailies  have 
added  the  circulation  department  to 
their  newsroom  management 
responsibilities. 

Less  than  a  year  into  the  new  man¬ 
agement  organizations,  circulation  is 
up  at  both  the  Decatur  (III.)  Herald 
and  Review,  and  the  Racine  (Wise.) 
Journal-Times. 

While  both  papers  agree  that  fusing 
the  editorial  ana  circulation  manage¬ 
ment  functions  has  not  been  the  sole 
reason  for  the  gains,  they  do  say  it  has 
produced  papers  that  more  people 
want  to  read. 

“When  we  first  began  talking  about 
this  change,  the  then-publisher 
(Wayne  E.  Schile)  mentioned  that 
newspapers  in  the  ’60s  and  ’70s  were 
put  out  by  editors  more  for  other  edi- 

“I  think  it’s  important  for 
editors  more 
comprehensiveiy  to 
understand  the  business 
side  of  newpapers,”  he 
said.  “I  know  it  makes  me  a 
better  editor.” 

tors  than  for  readers.  And  I  think  I 
agree,’’  said  Herald  and  Review  edi¬ 
tor  Thomas  Blount. 

Much  the  same  idea  underlay  the 
decision  at  Racine,  said  Journal- 
Times  editor  Howard  Hoffmaster. 

“I  think  it’s  important  for  editors 
more  comprehensively  to  understand 
the  business  side  of  newpapers,’’  he 
said.  “I  know  it  makes  me  a  better 
editor.” 

Under  the  new  management 
arrangements,  the  circulation  manag¬ 
ers  at  both  papers  report  to  the  edi¬ 
tors. 

At  the  51,000-circulation  Herald 
and  Review,  this  also  meant  eliminat¬ 
ing  the  general  manager  position,  and 
editor  Blount  —  who  has  kept  his 
single  title — says  he  has  been  at  pains 
not  to  become  a  “mini-general  mana¬ 
ger.” 

“I  enjoy  being  an  editor  and  want 
to  keep  my  hand  in  it  on  a  day-to-day 
basis,”  he  said. 

At  both  papers,  the  editors  say  they 


circuiation  duties  at  two 

have  also  been  careful  not  to  let 
circulation  decisions  outweigh  edito¬ 
rial  decisions. 

“We  do  not  want  to  be  making 
news  judgments  on  a  business  or 
money-making  basis,  but  we  also 
want  to  give  readers  more  of  what 
they  want,”  Blount  said. 

At  the  Herald  and  Review,  that 
means  that  the  newsroom  will  alert 
the  circulation  department  to  stories 
that  could  be  the  basis  of  special  pro¬ 
motions. 

“We  don’t  say,  ‘Circulation  wants 
to  sell  papers  in  Shelby ville,  so  write  a 
story  about  Shelbyville,”’  Blount 
said.  “Instead,  we’ll  tell  circulation 
that  some  features  on  Shelbyville  are 
coming  up  so  they  might  want  to  sam¬ 
ple  there.” 

The  look  of  both  papers  has 
changed  dramatically  in  recent  years, 
though  much  of  metamorphasis  was 
underway  well  before  the  editors 
added  circulation  responsibilities. 

“We’ve  been  changing  all  along,” 
said  Hoffmaster  of  the  36,000- 
circulation  Journal-Times. 

“There’s  a  higher  story  count,  a 
little  spiffier  display  approach,  and 
we  use  spot  color  regularly,”  he  said. 

At  the  Herald  and  Review,  the  look 
of  recent  years  has  also  included  reg¬ 
ular  spot  color  as  well  as  color  head¬ 
lines,  reverse  heads  and  highlighted 
text. 

“Undoubtedly  we’re  a  bit  racy  for 
central  Illinois,”  Blount  said.  “Some 
people  call  us  the  National  Enquirer 
of  the  Midwest,  but  our  stories  don’t 
reflect  that.” 

A  more  immediate  effect  of  the 
management  change,  Blount  said, 
was  the  implementation  of  personnel 
standards_usedMn^2ll£Jl£wsroom_^ 

At  both  papers,  the 
editors  say  they  have  aiso 
been  careful  not  to  let 
circuiation  decisions 
outweigh  editorial 
decisions. 

such  as  periodic  reviews  and  merit 
raises  —  in  the  circulation 
department. 

—  m  the  circulation  department. 

What  the  changes  did  not  do,  both 
editors  say,  is  create  morale  problems 
in  the  circulation  department,  which, 
after  all,  was  now  under  a  new  boss. 

“The  circulation  manager  (James 


Lee  dailies 

R.  “Bo”  McMillan)  and  I  have  always 
gotten  along  well.  It’s  not  a  case  of 
one  person  treading  on  another’s 
toes,”  Blount  said. 

Just  as  important,  Hoffmaster 
added,  is  the  Lee  system  of  team  man¬ 
agement  and  openness  about  goals. 

For  example,  all  department  heads 
meet  at  least  once  a  week  to  discuss 
not  only  mutual  problems,  but  also 
intra-departmental  concerns.  Differ¬ 
ent  managers  often  give  a  new  per- 

“We  don’t  say, 

‘Circulation  wants  to  sell 
papers  in  Shelbyville,  so 
write  a  story  about 
Shelbyville,”’  Blount  said. 

spective  on  one  department’s  prob¬ 
lems,  Hoffmaster  said. 

“We  cross-pollinate  for  an  hour  or 
so,”  Hoffmaster  said,  describing  the 
sessions. 

Employees  at  the  Herald  and  Re¬ 
view  are  also  updated  on  the  com¬ 
pany’s  overall  business  situation, 
Blount  said. 

“We  have  a  good  record  of  parcel¬ 
ing  out  as  much  information  about  the 
paper  as  employees  need  to  know  to 
do  the  job,”  he  said.  “We’re  very 
open  here  with  information.” 

When  the  Herald  and  Review  faced 
the  need  for  a  substantial  price 
increase,  Blount  and  other  managers 
carefully  explained  the  need  to  the  the 
paper’s  “circulation  advisors,”  as  it 
terms  its  regional  managers. 

“We  leveled  with  them,”  Blount 
said. 

As  a  result  of  that  openness,  plus  a 
“Stop  The  Stops’’  program,  the 
circuiation  loss  was  just  1.4%  — 
below  the  anticipated  3%  loss. 

Daily  circulation  was  up  1 ,3(X)  and 
Sunday  circulation  up  2,000  just 
before  the  price  increase. 

There  has  also  been  an  increase  in 
single  copy  sales  of  the  Herald  and 
Review,  which  is  Decatur’s  only  dai¬ 
ly,  but  which  is  ringed  by  strong  pap¬ 
ers  in  Champaign- Urbana  and  Spring- 
field,  111.,  and  Bloomington,  Ind. 

Street  sale  so  the  once-weak  Satur¬ 
day  edition,  for  example,  are  up  6%, 
with  ad  revenues  up  25%. 

“There  may  be  disadvantages  to 
(joining  editorial  and  circualtion  man¬ 
agement),  but  we  haven’t  seen  them 
yet,”  Blount  said. _ J 
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Better  seating  in  ’88? 

Print  organizations  may  have  to  pay  constructions  costs 
to  get  better  working  conditions  at  future  conventions 


By  M.L.  Stein 

Print  news  organizations  may  pay 
for  construction  of  their  seating  at  the 
1988  presidential  conventions. 

The  idea  was  put  forth  by  Robert 
Petersen,  superintendent  of  the  Sen¬ 
ate  Press  Gallery,  in  the  wake  of 
numerous  complaints  by  newspapers 
over  their  seating  arrangements  at  the 
Democratic  National  Convention. 

Petersen,  whose  jurisdiction 
extends  over  newspapers,  told  E&P 
it's  likely  that  the  Gallery’s  five- 
member  standing  committee  of  cores¬ 
pondents  will  receive  recommenda¬ 
tions  for  some  kind  of  pay  system  to 
assure  better  seating  for  reporters." 

“I've  been  hearing  lots  of  con¬ 
versations  about  the  daily  press  pay¬ 
ing  for  press  stands,”  Petersen  said. 

He  added  that  he  would  like  to  rec¬ 
ommend  “closer  contact  between  the 
Republican  and  Democratic  National 
Committees  on  the  construction  of 
press  stands.” 

Both  Petersen  and  Thayer  V. 
llisley,  assistant  House  Press  Gallery 
superintendent,  previously  had 
deplored  the  newspaper  seating  at 
San  Francisco's  Mosconc  Center. 

Their  assessment  was  backed  by 
scores  of  reporters  and  editors,  who 
griped  that  a  large  number  of  seats 
providing  no  view  of  either  the 
podium  or  the  National  Committee 
had  made  the  convention  an  ideal  set 
up  for  the  broadcast  media  and  had 
virtually  ignored  the  needs  of  news¬ 
papers  and  magazines. 

But  broadcasters  paid  to  build  their 
own  facilities  such  as  elaborate 
anchor  booths  and  Petersen  and  DNC 
media  liaison  personnel  indicated 
newspapers  might  have  to  do  the 
same  to  assure  themselves  of  good 
vantage  points. 

Petersen,  however,  anticipated 
problems  even  if  the  press  chips  in  to 
construct  its  seating. 

“It  may  be  bad  now  but  it's  not 
costing  the  papers  anything,”  he 
explained.  “But  what  do  you  tell 
someone  with  a  bad  seat  who  has  been 
assessed  the  same  as  everybody  else 
for  construction  costs? 

“And  who  will  sign  the  construc¬ 
tion  contract?  And  what  happens  if 
seats  are  allocated  and  some  organ¬ 


ization  decides  not  to  come  after  pay¬ 
ing  costs?  Will  it  get  a  refund? 

Despite  the  failings  of  the  Moscone 
press  stands,  Petersen  praised  DNC 
director  of  communications  Gene 
Russell  for  “bending  over  back¬ 
wards”  to  eliminate  some  of  the  prob¬ 
lems. 

According  to  Petersen,  Russell 
ordered  the  removal  of  an  18-inch 
high  barrier  on  the  press  platform  that 
would  have  made  visibility  much 
worse  than  it  was. 

Russell  also  was  able  to  obtain 
some  risers  for  seats  in  the  rear  of  the 
gallery,  Petersen  reported. 


Petersen,  however, 
anticipated  problems  even 
if  the  press  chips  in  to 
construct  its  seating. 


The  risers  helped  a  bit  but  sight 
lines  were  miserable  in  the  rear  por¬ 
tions  and  were  made  even  worse  by 
mammoth  arches  that  stretched 
across  the  center,  blocking  the  view 
of  the  podium. 

As  if  to  compensate,  the  audio  pitch 
of  the  speeches  crashed  on  the  ear 
drums  like  supercharged  thunder.  It 
was  so  loud  that  some  reporters 
moved  away  from  the  P.A.  speakers 
to  avoid  damage  to  their  ears. 

The  suggestion  that  newspapers 
pay  for  their  seating  at  future  conven¬ 
tions  drew  a  generally  favorable  re¬ 
sponse  in  a  informal  E&P  poll,  but 
there  were  reservations. 

Los  Anf>eles  Times  deputy  manag¬ 
ing  editor  Dennis  Britton,  who 
directed  his  paper's  convention 
coverage,  said  the  Times  would  be 
willing  to  absorb  some  of  the  costs, 
although  he  felt  that  seating  “should 
be  the  responsibility  of  the  host 
party.” 

“The  problem  should  have  been 
addressed  long  before  we  got  to  the 
convention  hall,”  he  declared.  “Mos¬ 
cone  is  a  dumb  place  to  hold  a  conven¬ 
tion.” 

Cleveland  Plain  Dealer  executive 
editor  Bill  Woestendiek.  who  has 


been  covering  presidential  conven¬ 
tions  since  1956,  stated  that  “We'll  be 
willing  to  pay  if  we  get  what  we  want, 
but  we  don't  want  to  be  in  the  bleach¬ 
ers.  You  don't  see  the  tv  stations 
placed  behind  each  other.” 

“We  don’t  mind  paying  but  this 
alone  will  not  solve  the  problem,” 
observed  David  B.  Cooper,  deputy 
convention  manager  for  the  Knight 
Ridder  Newspapers. 

“Moscone  is  a  magnificent  facility 
but  it’s  not  big  enough.” 

Cooper  said  the  Knight  Ridder 
newsroom  in  Moscone  was  “the  nic¬ 
est  we  ever  had”  but  it  was  much  too 
small  to  house  the  newspaper  group's 
125  staffers. 

Reg  Murphy,  publisher  of  the  Balti¬ 
more  Snnpapers,  commented  on  pay¬ 
ing: 

“If  that's  what  it  takes,  we're  will¬ 
ing,  but  we  must  have  an  input  (into 
the  arrangements)  before  we  spend 
any  money.” 

McMichen  wins 
ITU  election 

Robert  S.  McMichen  has  defeated 
incumbent  Joseph  Bingel  in  the  elec¬ 
tion  for  the  presidency  of  the 
International  Typographical  Union, 
according  to  the  Labor  Department. 

“McMichen  won  handily.  It  wasn't 
even  close,”  said  Ellis  Rottman.  a 
Labor  Department  spokesman.  He 
said  the  department,  which  super¬ 
vised  the  election,  will  wait  10  days 
before  certifying  the  results  in  case 
there  are  any  protests.  Rottman  said 
vote  was  28,167  for  McMichen  to 
15,2%  for  Bingel. 

The  election  will  have  a  significant 
effect  on  the  future  of  the  ITU. 

Bingel  wanted  to  merge  the  union 
with  the  Teamsters,  while  McMichen 
opposed  that  merger  and  instead 
wants  the  ITU  to  merge  with  the 
Graphics  Communications 
International  Union. 

McMichen  had  defeated  Bingel  in 
an  ITU  election  last  November,  but 
the  union's  canvassing  board 
declared  the  vote  invalid  because 
several  local's  on  both  sides  had  en¬ 
dorsed  candidates  in  dues-supported 
newsletters. 
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Taking  over  the  town 

Print  media  went  aii  out  in  seiiing  their  wares  on  the  streets 
of  San  Francisco  during  the  Democratic  convention 


By  MX.  Stein 

The  15,000  newspeople  who 
poured  into  San  Francisco  for  the 
Democratic  National  Convention 
July  16-19  were  just  part  of  the  media 
blitz  that  hit  the  city. 

Streets  and  convention  hotels  were 
peppered  with  hawkers  selling  or  giv- 
ing  away  the  San  Francisco 
Examiner,  San  Francisco  Chronicle, 
USA  Today,  New  York  Times,  Los 
Angeles  Times,  Oakland  Tribune, 
Washington  Post,  New  York  Post  and 
the  San  Jose  Mercury  News.  Also 
available  were  the  weekly  San  Fran- 


A  New  York  Times  seller, 
who  sang  out  his  product 
as  ‘The  Evening  News,” 
pursued  one  man  for  half  a 
block  before  he  gave  up 
and  handed  over  500  for 
the  copy. 


cisco  Bay  Guardian  and  the  San  Fran¬ 
cisco  Progress. 

Papers  were  being  peddled  with  a 
zeal  that  would  have  gladdened  the 
heart  of  any  circulation  manager. 

A  New  York  Times  seller,  who 
sang  out  his  product  as  “The  Evening 
News,”  pursued  one  man  for  half  a 
block  before  he  gave  up  and  handed 
over  50^  for  the  copy. 

In  the  main  hotels  and  at  the  Mos- 
cone  Convention  Center,  hundreds  of 
copies  of  Bay  area  newspapers  were 
handed  out  free. 

Another  freebee  was  the  National 
Journal  Convention  Daily,  an  attrac¬ 
tive  tabloid  quickly  put  together  for 
the  event  by  the  publishers  of  the 
weekly  National  Journal,  a  Washing¬ 
ton  magazine. 

The  publication's  chief  executive 
officer  Anthony  C.  Stout  said  20,000 
daily  copies  of  the  tabloid  were 
printed.  He  asserted  the  National 
Journal  generated  enough  advertising 
to  be  profitable  and  that  it  would  be 
continued  at  the  Republican  conven¬ 
tion  in  Dallas. 

In  addition  to  convention  news,  the 
Journal  contained  a  “Presswatch” 


column  by  media  critic  Edwin 
Diamond,  who  handed  out  kudos  for 
coverage  along  with  brickbats  to 
several  papers  for  allegedly  going 
overboard  on  vice  presidential  candi¬ 
date  Geraldine  Ferraro's  personal 
life.  He  lauded  the  Oakland  Tribune 
for  “serving  up  its  coverage  injust  the 
right  portions.” 

Tribune  publisher  Bob  Maynard 
was  quoted  in  the  Mercury  News  as 
saying  of  the  convention,  “we're  not 
going  to  cover  this  ad  nauseam.” 

The  Examiner,  which  committed 
more  than  100  staffers  to  coverage, 
went  all  out  for  the  convention. 

The  evening  newspaper  put  out  a 
convention  special  of  5,000  copies, 
locking  it  up  at  1 1:30  a.m.  during  the 
Democratic  Convention  proceedings. 
It  also  was  on  the  streets  with  an  8- 
page  convention  “Extra”  of  I5,0(X) 
copies,  which  was  distributed  on  the 
street  minutes  after  each  day's  ses¬ 
sion.  The  Chronicle  also  put  out  con¬ 
vention  extras. 

Examiner  managing  editor  Jim 
Willse  said  the  paper  was  proudest  of 
an  “It's  Fritz”  edition  preprinted  on 
Wednesday  night  when  Walter  Mon¬ 
dale  was  nominated  for  the  pre¬ 
sidency. 

According  to  Willse,  15,000  copies 
were  loaded  on  trucks  under  security 
conditions  and  driven  to  the  conven¬ 
tion  center.  Seconds  after  the  roll  call 
which  put  Mondale  over,  the  papers 
were  being  handed  out  in  the  hall  by 
Willse,  news  editor  Pete  Bhatia  and 
circulation  manager  Richard  Lueck 
as  part  of  the  distribution  team. 

Chronicle  executive  editor  William 
German  said  between  100  and  200 
staffers  worked  the  convention  at  one 
time  or  another  but  only  “3  and  '/: 
main  writers.” 

The  Chronicle  also  used  the  con¬ 
vention  to  promote  its  popular  col¬ 
umnist,  Herb  Caen,  with  “Herb  Caen 
for  President”  ads,  which  were  repro¬ 
duced  in  signs  around  town.  Readers 
could  fill  out  a  coupon  endorsing  his 
candidacy. 

Newspapers  were  also  prominent 
among  the  convention's  party  givers 
with  fancy  bashes  by  the  Washington 
Post,  Los  Angeles  Times,  Mercury 
News,  Oakland  Tribune  and  others. 


Inside  the  convention  hall,  at  the 
DNC  headquarters  and  the  candi¬ 
dates'  headquarters,  reporters  scram¬ 
bled  for  the  little  hard  news  around. 
The  flap  over  retaining  Democratic 
National  Chairman  Charles  Manatt, 
New  York  Governor  Mario  Cuomo's 
keynote  speech  and  Jesse  Jackson's 
conciliatory  address  drew  most 
media  attention  before  the  final  roll 
call. 

There  were  dozens  of  press  con¬ 
ferences  but  unless  they  offered  ma¬ 
jor  figures  they  attracted  scant 
attendance.  Six  Congressmen  seek¬ 
ing  to  call  attention  to  the  Democrats' 
contribution  to  the  drinking  age  bill 
spoke  to  an  almost  empty  room  at  the 
downtown  Hilton. 

Dick  Clever,  a  Seattle  Times  repor¬ 
ter,  said  he  did  not  go  to  a  single  news 
conference  during  the  convention, 
explaining  he  could  not  take  the  time 
from  covering  his  state's  delegation. 

“It  would  be  a  luxury  to  attend  a 
press  conference,”  he  remarked. 

Many  reporters  in  the  press  gallery 
relied  on  tv  sets  for  keeping  track  of 
the  delegate  voting,  including  Wash¬ 
ington  Post  executive  editor  Ben 
Bradlee. 

As  the  votes  were  being  tabulated, 
one  female  reporter  noted  that  some 
delegates,  originally  pledged  to  Gary 
Hart,  apparently  were  switching  to 
Mondale  during  the  roll  call. 


The  Chronicle  also  used 
the  convention  to  promote 
its  popular  columnist.  Herb 
Caen,  with  ‘‘Herb  Caen  for 
President”  ads,  which  were 
reproduced  in  signs  around 
town. 


“Where  are  their  f- - brains?” 

she  asked  a  colleague. 

Two  rows  back,  amidst  a  pack  of 
full-size  and  portable  computer  ter¬ 
minals,  one  reporter  pecked  away  on 
his  small,  manual  typewriter,  the  only 
one  that  could  be  seen  in  the  press 
section. 

Security  for  getting  into  the  press 
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$anlVanci9ni  Examitier 


Gunman  on  rampage 
in  restaurant  kills  20 


FRnZ  Hi  CONTROL  IHHETRIBUNEi 


□  Nomination  Nkely  □  How  ttie  deals  on  □  Jackson 'prouf 
on  the  first  balot  platfarm  ware  made  to  give  his  support 


The  Examiner 

section  was  so  heavy  that  badges 
were  often  checked  by  five  or  six 
guards  between  the  floor  and  the  gall¬ 
ery. 

The  problem  of  obtaining  food  and 
beverages  was  aided  considerably  by 
“The  Railroad  Press  Lounge”  just  off 
the  convention  floor.  Continuing  a 
tradition  began  at  the  1948  conven¬ 
tions,  the  oasis  dispensed  huge 
quantities  of  free  sandwiches,  beer, 
soft  drinks  and  potato  chips  to  hordes 
of  reporters.  The  facility  was  pro¬ 
vided  by  the  Association  of  American 
Railroads. 

In  addition  to  providing  nourish¬ 
ment  quickly  (the  center’s  com¬ 
mercial  food  stalls  were  jammed  with 
long  lines),  the  lounge  also  was  about 
the  only  place  in  the  building  where 
the  working  press  could  meet 
informally  for  shop  talk. 

George  Gale,  of  London’s  Daily 
Express,  said  of  Moscone,  “It’s  a  hell 
of  a  hall  but  this  (the  railroad  lounge) 
makes  it  at  least  bearable.” 

Other  foreign  journalists  were 
equally  unimpressed  with  Moscone 
and  shocked  by  San  Francisco  prices. 

Kyodo  staff  correspondent  Tadashi 
Ito  said  he  couldn’t  believe  it  when 
the  Japanese  wire  service  had  to  pay 
$375  to  rent  a  tv  set  for  six  days  in  its 
Hilton  Hotel  quarters. 

Along  with  the  major  news  orga¬ 
nizations,  the  convention  drew  hun¬ 
dreds  of  reporters  for  weekly  news¬ 
papers,  college  publications,  small 
documentary  producers  and  free¬ 
lance  writers. 
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Mondale  wins  nomination 


;§an 

Gunman  KiHs  17 


The  Tribune 

They  received  their  credentials  — 
usually  “perimeter”  press  passes  — 
from  the  Superintendent  of  the  Speci¬ 
al  Press  Gallery. 

Deborah  Campbell,  who  was  in 
charge  of  this  section,  disclosed  that 
the  biggest  problem  was  with 
freelancers  without  a  verifiable 
assignment. 

“We  wouldn’t  give  out  any  creden¬ 
tials  for  writers  here  on  speculation,” 
she  explained.  Campbell  added  that 
some  purported  representatives  of 
weekly  papers  came  in  with  dubious 


The  Chronicle 

identification  and  were  turned  down. 

Often  a  refusal  was  followed  by  a 
call  from  a  politician  asking  that  the 
individual  be  given  credentials. 

“Everybody  knows  a  politican.” 
she  said,  laughing. 

Requests  for  press  credentials  also 
came  from  some  delegates,  who  had 
the  best  passes  of  all,  giving  them 
unlimited  access  to  the  convention 
floor. 

“They  thought  it  was  more 
important  to  be  a  journalist,”  Camp¬ 
bell  observed. 


Photographer  foils  bank  robbery 


A  sharp-eyed  Orlando  (Fla.)  Sen¬ 
tinel  photographer  foiled  a  bank  robb¬ 
er’s  clever  getaway  scheme  July  18. 

Orange  County  sheriff s  deputies 
said  accused  robber  Tim  Hyatt  had  a 
“pretty  good  plan”  to  escape  after  the 
robbery  at  the  First  National  Bank  in 
Orlando. 

According  to  the  sheriff  s  deputies, 
Hyatt,  wearing  a  beard  and  shirt  and 
trousers,  handed  the  teller  a  note 
demanding  money  and  claimed  to 
have  a  gun.  He  was  handed  about 
$5,000  and  put  his  plan  into  effect. 

Off  came  the  shirt  and  trousers. 
Wearing  only  a  swimsuit,  Hyatt 
mounted  a  10-speed  bicycle  and 
began  peddling  furiously  to  a  nearby 
barbershop. 

Into  the  midst  of  the  plan,  however, 
came  Sentinel  photographer  Gordon 
Williamson. 


Williamson,  27,  heard  the  police  re¬ 
port  on  a  portable  scanner  he  wears 
on  his  belt. 

“I  ran  to  my  car  and  headed  to  the 
bank,”  Williamson  told  the  Sentinel. 

On  his  way,  he  spotted  a  bearded 
man  in  swim  trunks  riding  a  bicycle. 
He  drove  past,  and  turned  around  for 
another  look. 

“1  knew  it  was  him,  so  I  shot  a 
couple  of  pictures,”  Williamson  said. 

Williamson  followed  the  suspect, 
who  parked  his  bike  and  walked  into  a 
barbershop  for  a  shave. 

The  photographer  called  photo  edi¬ 
tor  Bill  Phillips  on  his  portable  two- 
way  radio  and  asked  him  to  notify 
Orlando  police. 

Hyatt  was  arrested  without 
incident  and  charged  with  armed 
robbery.  The  weapon,  however,  was 
apparently  a  toy  gun. 


I 


Slow  growth  for  NIE 

Three-out-of  five  newspapers  responding  to  survey  have 
Newspaper-in-Education  programs,  up  siightiy  from  1981 


There’s  been  slow  growth  in  the 
size  and  scope  of  Newspaper-in- 
Education  programs,  but  that  growth 
is  expected  to  continue  in  coming 
years,  according  to  a  recent  survey  by 
the  American  Newspaper  Publishers 
Association  Foundation  and  the 
International  Newspaper  Promotion 
Association. 

The  survey,  conducted  in  1983, 
found  that  out  of  1,069  responding 
newspapers,  nearly  three-out-of-five, 
reported  having  NIE  programs.  The 
figure  reached  in  1983  was  56%,  up 
from  52%  of  respondents  in  a  1981 
NIE  survey. 

Based  on  the  number  of  respon¬ 
dents,  the  survey  projected  that  over 
one-half  of  the  nation’s  newspapers 
have  NIE  programs. 

“There  is  likely  to  be  continued 
growth  in  the  number  of  Newspaper- 
in-Education  programs  during  the 
next  few  years,’’  the  survey  stated. 

“At  the  same,  though,  as  the  eco¬ 
nomy  takes  stabs  at  advertising  dol¬ 
lars  and  contributes  to  increases  in 
other  expense  categories,  NIE 
administrators  are  likely  to  be  chal¬ 
lenged  to  provide  the  same,  and  may¬ 
be  even  expanded  services,  within  the 
constraints  of  tighter  budgets.’’ 

The  survey  added  that  lack  of  fund¬ 
ing  and  manpower  were  most  often 
cited  as  the  reason  newspapers  with¬ 
out  NIE  programs  did  not  plan  to  start 
one. 

The  survey  noted  that  having  NIE 
programs  correlated  with  circulation 
size.  “The  greater  the  circulation,  the 
greater  the  likelihood  of  the  news¬ 
paper  having  an  NIE  program,’’  it 
said. 

“The  size  of  NIE  programs  across 
the  country  does  not  appear  to  have 
changed  very  much  in  the  last  two 
years,’’  the  survey  said.  “In  terms  of 
the  number  of  schools  and  teachers 
participating,  results  of  the  1983  sur¬ 
vey  mirror  those  of  1981.  The  same 
applies  to  annual  newspaper  circula¬ 
tion  to  NIE  participating  schools  as 
well  as  to  charges  for  newspapers 
used  in  NIE  programs.” 

Seventy-nine  percent  of  the  re¬ 
spondents  with  NIE  programs  said 
they  believed  winning  future  readers 
was  the  most  important  reason  for 
having  it.  Community  service  (46%) 


and  creating  awareness  of  the 
importance  of  the  First  Amendment 
(30%)  were  other  key  reasons  cited 
for  having  NIE  programs. 

Though  the  goal  of  NIE  is  to  build 
future  readership,  “three  .out  of  five 
newspapers  fee!  that  immediate 
circulation  gains  are  not  very  or  not  at 
all  important,”  the  survey  stated. 

Only  21%  of  the  respondents  with 
NIE  programs  said  there  were  100  or 
more  schools  participating,  while 
26%  said  less  than  10  schools  were. 

The  survey  added  that 
lack  of  funding  and 
manpower  were  most  often 
cited  as  the  reason 
newspapers  without  NIE 
programs  did  not  plan  to 
start  one. 

Two  out  of  three  respondents  with 
NIE  have  fewer  than  50  schools  in  the 
programs. 

Thirty-four  percent  of  NIE  respon¬ 
dents  said  fewer  than  25  teachers  are 
involved  in  their  programs;  33%  said 
25  to  99  teachers  are  involved;  and 
33%  said  100  or  more  teachers  are 
involved. 

Forty-seven  percent  of  respon¬ 
dents  with  NIE  have  1,000  or  fewer 
students  participating  in  the  pro¬ 
grams,  while  almost  half  the  news¬ 
papers  (46%)  distribute  fewer  than 
20,000  papers  annually  through  their 
NIE  programs. 

Most  NIE  programs,  66%,  charge 
schools  half  the  newsstand  price  for 
their  newspapers,  and  another  20% 
distribute  their  NIE  papers  for  free. 

About  half  (45%)  of  the  respon¬ 
dents  with  NIE  said  their  newspapers 
are  used  in  the  classroom  once  a 
week.  Seventeen  percent  of  the  re¬ 
spondents  said  their  papers  are  used 
in  NIE  programs  five  times  a  week. 

The  survey  also  found  that  schools 
participating  in  NIE  programs  contin¬ 
ue  the  activity  for  six  months  or  lon¬ 
ger. 

Seventy-one  percent  of  newspap¬ 
ers  with  NIE  programs  publish  youth 
related  features.  These  features 
include  a  mini  or  kids  page,  a  teen 
page,  a  local  school  page,  a  teen  col¬ 


umn,  a  kids  column  or  material  such 
as  Children’s  Express  distributed  by 
UPI  or  Penny  Whistle  Press  distrib¬ 
uted  by  Gannett. 

About  one-half  the  newspapers 
with  programs  spend  half  a  day  or  less 
on  NIE  teacher  workshops,  but  87% 
of  newspapers  with  programs  provide 
teachers  with  curriculum  materials. 
Forty-five  percent  provide  the  mat¬ 
erials  free  of  charge  and  another  30% 
provide  the  materials  free  with  sub¬ 
scriptions. 

Newspapers  with  NIE  programs 
spend  less  time  with  parents.  Only 
21%  of  respondents  sponsoring  NIE 
said  they  offer  workshops  for  parents. 

Nearly  half  (48%)  of  NIE  newspap¬ 
ers  use  outside  consultants  to  help 
them  with  their  programs.  Two-thirds 
(66%)  have  one  full-time  person  on 
staff  to  administer  their  NIE  pro¬ 
grams,  and  14%  of  NIE  newspapers 
have  two  to  three  full-time  adminis¬ 
trators.  Eight  percent  said  they  have 
over  three  full-timers  administering 
NIE  programs. 

Ninety-six  percent  of  the  respon¬ 
dents  with  NIE  said  they  also  have  at 
least  one  part-time  staffer  working  on 
their  programs. 

Nearly  half  (48%)  of  NIE  programs 
have  been  in  existence  for  five  years 
or  longer,  while  12%  of  respondents 
said  their  programs  are  less  than  one 
year  old. 

The  survey  found  NIE  programs 
are  fairly  evenly  distributed  by 
geographic  regions.  Twenty  percent 
of  the  respondents  with  programs  are 
in  the  East,  29%  in  the  South,  28%  in 
the  Midwest  and  23%  in  the  West. 

Florida  chapter 
formed  by  NASA 

The  Newspaper  Advertising  Sales 
Association  has  formed  a  Florida 
chapter,  bringing  to  eleven  the  num¬ 
ber  of  NASA  chapters  across  the 
nation. 

Seventeen  representative  firms  and 
Florida  newspapers  comprise  the 
charter  membership  of  the  new  chap¬ 
ter. 

Paul  Isenbergh,  Knight-Ridder 
Newspaper  Sales,  was  elected  presi¬ 
dent  of  the  Florida  chapter. 
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Illegal  aliens  done  in  by  heartwarming  story 


By  Mark  Fitzgerald 

A  Mexican  family  faces 
deportation  after  being  identified  as 
illegal  aliens  from  a  photograph  that 
accompanied  a  Kansas  City  (Mo.) 
Times  column  about  their  good  for¬ 
tune  in  winning  a  house  in  a  charity 
lottery. 

The  discovery  that  Jose  and  Sylvia 
Carmona,  parents  of  four  children 
born  in  the  U.S.,  were  illegal  aliens  is 
the  result  of  a  remarkable  set  of  jour¬ 
nalistic  coincidences.  Times  col¬ 
umnist  E.A.  Torriero  told  E&P. 

“It  was  really  a  lot  of  freak  cir¬ 
cumstances,”  he  said. 

Torriero’s  column,  begun  in  May, 
is  a  collection  of  short  community 
news  and  human  interest  items. 

On  the  afternoon  of  June  13.  Tor¬ 
riero  found  himself  facing  a  tight 
deadline.  An  original  item  about  an 
alcoholic  rehabilitation  halfway 
house  didn't  work  out,  and  Torriero 
needed  some  art. 

“1  needed  Just  one  more  item,  so  I 
looked  through  a  whole  pile  of  stuff, 
and  came  up  with  this  —  a  good  quick 
little  item,”  he  recalled. 

What  Torriero  found  was  a  press 
release  announcing  that  the  Carmona 
family  would  be  holding  an  open 
house  at  the  house  they  won  in  a  lott¬ 
ery  sponsored  by  the  Westside  Hous¬ 
ing  Organization. 

In  that  lottery,  the  Carmonas  were 


to  receive  an  interest-free  loan  for  five 
years  in  exchange  for  work  done  on 
the  house.  The  open  house  was 
intended  to  show  ofT  those  repairs. 

“They  didn't  know  (the  photo¬ 
graphers  and  I)  were  going  to  show 
up,”  Torriero  said,  adding  that  the 
family  members  nonetheless  posed 
without  complaint. 

“They  didn't  understand,  1  sup¬ 
pose.  what  would  happen  if  the  item 

‘They  didn’t  understand,  I 
suppose,  what  would 
happen  if  the  item  got  into 
the  paper,”  he  said. 


got  into  the  paper,”  he  said. 

What  happened  was  that  the 
Immigration  and  Naturalization  Serv¬ 
ice  received  an  anonymous  tip  that 
the  husband  and  wife  were  illegal 
aliens. 

Even  more  attention  was  focused 
on  the  Carmona’s  case,  however, 
because  it  came  just  as  Congress  was 
debating  the  controversial  Simpson- 
MazzoH  immigration  bill. 

Wire  services  and  television  net¬ 
work  news  picked  up  the  story. 

Now  the  Carmonas  face  a 
deportation  hearing  in  late  August. 
This  would  be  the  seventh 
deportation  for  the  couple. 


They  have  not,  however,  lost  the 
house.  The  charity  sfwnsored  by  a 
Lutheran  church,  decided  to  let  the 
family  stay  on  under  a  lease/purchase 
arrangement. 

Apparently  no  one  at  the  charity 
thought  to  ask  the  Carmonas  their 
citizenship.  Organization  director 
Paul  Fate,  however,  said  the  family 
had  a  “long  work  history"  and 
“struck  me  as  the  sort  of  family  who 
would  take  care  of  the  house  and  be 
very  conscientious.” 

Torriero  said  the  media  attention 
has  probably  helped  the  family  some¬ 
what.  The  Carmonas  do  not  blame 
him  for  their  present  situation,  he 
added. 

“They  basically  said  it  isn't  any¬ 
one's  fault,  so  they  don't  have  any  ill 
will,”  Torriero  said. 

The  experience  has  taught  him  to  be 
more  sensitive  to  people  he  covers  for 
reasons  besides  the  Carmonas'  plight, 
he  said. 

He  found  himself  constantly 
besieged  by  a  polite  —  but  persistent 
—  news  media. 

“They  called  at  suppertime,  they 
called  at  breakfast,  they  called  while  I 
was  in  the  shower.  Everybody  was 
very  cordial,  but  it  got  to  be  a 
bother,”  he  said. 

“It  was  interesting  to  be  on  the 
other  side  —  every  journalist  should 
go  through  it,”  Torriero  added. 


AP  sees  more  tv  stations  than  dailies  by  year-end 


By  the  end  of  the  year,  there  will  be 
more  television  stations  than  daily 
newspapers  in  the  United  States, 
according  to  an  Associated  Press  sur¬ 
vey. 

Adding  the  full-power  and  low- 
power  tv  stations  operating  now  to 
those  under  construction,  the  survey 
said,  “the  number  of  tv  stations  will 
easily  pass  the  1,7(X)  mark  sometime 
this  year.” 

There  were  1,701  daily  newspapers 
at  the  beginning  of  the  year,  according 
to  the  1984  EDITOR  &  PUBLISHER 
yearbook. 

At  mid-year,  there  were  888  full- 
power  commercial  tv  stations 
licensed  in  the  United  States,  the  AP 
survey  said.  The  285  non-commercial 
stations  now  operating  give  a  total  of 
1,173  full-power  stations. 

In  addition,  the  survey  found,  the 
Federal  Communication  Commission 
has  licensed  272  low-power  tv  sta¬ 
tions.  Low-power  stations  broadcast 
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to  a  smaller  area,  but  also  provide 
original  programming. 

FCC  statistics  show  that  273  full- 
power  and  210  tv  stations  are  under 
construction. 

James  C.  McKinney,  chief 
of  the  FCC’s  Mass  Media 
Bureau,  calls  the  growth 
rate  “absolutely 
phenomenal.” 


The  continuing  —  indeed, 
increasing  —  growth  of  tv  stations  is 
surprising  in  light  of  the  very  tight 
competitive  situation  facing 
broadcasters  from  cable  and  other 
electronic  media. 

James  C.  McKinney,  chief  of  the 
FCC’s  Mass  Media  Bureau,  calls  the 
growth  rate  "absolutely  phe¬ 
nomenal.” 


“It  seems  the  more  competition 
that's  offered  within  and  from  outside 
the  free  radio  and  tv  marketplace,  the 
better  off  the  existing  .entrepreneurs 
are  becoming.  We  obviously  have  not 
reached  the  saturation  point  yet.  and  I 
find  that  rather  remarkable,”  McKin¬ 
ney  said. 

The  AP  survey  also  found  that  the 
number  of  radio  stations  is 
undergoing  a  similar  boom.  When  all 
stations  which  now  have  FCC  con¬ 
struction  permits  begin  operating, 
there  will  be  10,246  radio  stations  in 
the  country,  the  survey  found. 

As  of  May  31.  there  were  4.747 
commercial  AM  radio  stations 
licensed  by  the  FCC.  3.5‘>4  com¬ 
mercial  FM  radio  stations,  and  1.144 
non-commercial  FM  radio  stations — 
a  total  of  9,485. 

In  addition,  there  were  170  out¬ 
standing  construction  permits  for  AM 
stations;  418  for  FM  stations,  and  173 
for  non-commercial  FM  stations. 


ADVERTISING 


K  mart  continues  to  cutback  ROP  ads 


Because  its  ROP  ads  on  Sundays 
were  being  “outclassed”  by  its  com¬ 
petitors.  the  nation's  second  largest 
retailer —  K  mart  —  has  increased  its 
preprints  and  further  decreased  its 
use  of  ROP. 

“This  year,  in  addition  to  our  stan¬ 
dard  Wednesday  preprints,  we  have 
added  Sunday  circulars  which  replace 
black  and  white  ROP  in  all  but  some  of 
our  most  rural  markets.”  said  K  rpart 
regional  advertising  manager  for  the 
central  region  Ed  Stine  at  the  133rd 
International  Newspaper  Advertising 
and  Marketing  Executives  con¬ 
ference  on  July  16. 

However,  he  said,  “these  Sunday 
preprints  in  the  central  region  will  be 
for  the  most  part  distributed  in  Sun¬ 
day  newspapers. 

“We  have  added  these,  as  our  ROP 
ads  on  Sundays  were  being  out¬ 
classed  by  our  competitors  and  we 
believe  the  two-income  family  spends 
considerable  time  with  the  Sunday 
paper,  unlike  other  days." 

The  midweek  circulars,  delivered 
totally  by  direct  mail  in  Stine's  region, 
still  remain  the  company's  most  pro¬ 


ductive  circular.  Total  circulation 
exceeds  10  million,  he  said. 

Stine  said  direct  mail  works  best 
for  his  region  because  of  the  close 
proximity  of  each  K  mart  store.  The 
central  region  for  K  mart  covers  35 1 
stores  in  the  lower  peninsula  of  Michi¬ 
gan,  ail  of  Ohio,  Indiana,  and  Ken¬ 
tucky  plus  one  store  in  Illinois  and 
two  in  Pennsylvania. 

“I  can  say  we  like  the 
media  mix  that  direct  mail, 
newspaper  inserts,  radio 
and  television  affords,” 
Stine  said. 

“1  believe  it  would  be  fair  to  say 
there  is  no  more  than  20  miles  at  most 
between  any  two  K  marts  in  the  cen¬ 
tral  region.  Is'inety  percent  of  the  total 
households  in  this  area  have  at  least 
one  K  mart  to  shop  .  .  .  We  must  be 
able  to  eliminate  duplication  between 
each  market  area,  as  we  have  many 
different  size  stores  and  merchandise 
mixes. 

“We  also  may  define  a  market  area 
differently  than  newspapers  do  and 


with  the  constant  redefining  of  each 
store's  merchandise  mix,  we  find  our¬ 
selves  in  a  position  of  having  to  pro¬ 
mote  these  stores  separately  with  no 
regard  to  the  market  they  arc  situated 
in.” 

Stine  said  direct  mail  has  been 
extremely  successful  and  has  added 
“a  degree  of  competition  throughout 
the  region  that  did  not  exist  before  — 
many  papers  allowed  insert  rates  to 
get  out  of  hand  —  competition  is  good 
for  all  of  us.” 

Speculating  about  newspapers  out¬ 
side  the  central  region,  Stine  said  he 
believed  these  newspapers  “will  have 
to  make  sure  their  insert  rates  are 
extremely  fair,  with  high  circulation 
and  penetration  with  a  total  market 
vehicle,  if  needed,  to  obtain  this  high 
penetration  and  be  able  to  zone  pre¬ 
prints  to  at  least  a  zip-code  configura¬ 
tion.” 

Stine  concluded  by  saying  he  didn't 
know  “if  or  when”  the  central  region 
will  return  to  midweek  newspaper 
inserts. 

“1  can  say  we  like  the  media  mix 
that  direct  mail,  newspaper  inserts, 
radio  and  television  affords,”  Stine 
said. 


Sheraton  likes  Wail  Street  Journal,  USA  Today 

Hotel  executive  says  chain  prefers  to  run  ads  in 
national  dailies  rather  than  in  local  travel  sections 


Sheraton,  the  largest  operator  of 
hotel  rooms  in  Hawaii,  will  spend 
most  of  its  newspaper  ad  dollars  in  the 
Wall  Street  Journal  and  USA  Today, 
according  to  the  hotel  chain's  Pacific 
director  of  advertising. 

"This  year  with  the  exception  of 
our  co-op  efforts  and  some  of  our  own 
package  advertising,  most  of  the  total 
Sheraton  Hawaii  newspaper  advertis¬ 
ing  dollar  will  be  spent  in  the  Wall 
Street  Journal  and  USA  Today, 
advertising  our  published  retail  rates 
with  various  deluxe  hotels  we  have  in 
Hawaii,"  said  Robert  Cotter, 
divisional  director  of  advertising  for 
Sheraton  Hotels  in  the  Pacific.  Hon¬ 
olulu,  Hawaii. 

Cotter  said  Sheraton  began  a  shift 
out  of  Sunday  travel  sections  in  1982 
into  national  newspapers  when  selling 
its  deluxe  hotel  rooms.  As  deluxe 
hotel  room  rates  rose  in  comparison 
to  one-week  per  person  offers  of  air 
and  discounted  hotel  rooms,  “Sun¬ 
day  travel  sections  became 


unfriendly  ...  it  has  become  almost 
impossible  in  a  Sunday  travel  section 
to  sell  a  $120  ocean-front  room  when 
the  environment  is  full  of  $369  one- 
week  offers  including  airfare.” 


Cotter  said  Sheraton 
began  a  shift  out  of  Sunday 
travel  sections  in  1982  into 
national  newspapers  when 
selling  its  deiuxe  hotel 
rooms. 


He  suggested  that  Sunday  travel 
sections  create  a  friendly 
environment  which  accommodates 
advertising  targeted  toward  the  cus¬ 
tomer  who  does  not  want  to  buy  a 
package  tour. 

“At  Sheraton,  we  are  certainly 
interested  in  a  friendly  editorial 


environment  and  stories  on  Hawaii  in 
Sunday  travel  sections  are  a  high 
priority  of  our  organization,”  Cotter 
offered,  saying  the  special  section  on 
Hawaii  printed  once  in  February  and 
then  in  October  is  not  the  best 
approach.  “Sunday  travel  sections 
interested  in  consistent  schedules 
from  Sheraton  Hotels  in  Hawaii 
would  have  a  much  better  case  for 
inclusion  if  they  could  demonstrate  a 
series  of  consecutive  articles  on 
Hawaii. 

“Either  on  each  island  back-to- 
back  or  some  aspect  of  vacationing  in 
Hawaii  back-to-back  that  would 
allow  us  to  drop  our  flighted  package 
advertising  into  the  weeks  this  edito¬ 
rial  was  scheduled.” 

Cotter  elaborated  that  perhaps  the 
newspaper  would  want  “to  approach 
the  airlines  or  Sheraton  prior  to  these 
to  determine  what  they  feel  the  signifi¬ 
cant  booking  pattern  is  out  of  the  city 
involved.” 
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_Stan  Blossom,  - 
'Sun  Company 
'districting  ineer, 
With  his  son^tony, 
fishing  near 
HiUhOuse'oii  rig 
'in  the  Santa 
Barbara  Channel. 


SUN,  OIL  AND  THE  FISHERMAN'S  SON.  People  get  a  lot  of  fish  from  the 
Santa  Barbara  Channel.  And  this  is  where  Sun  Company  gets  a  lot  of  oil— more 
than  three  million  barrels  a  year!  Around  here  oil  is  our  business.  But  Sun  people 
like  Stan  Blossom  can  tell  you  it’s  not  our  only  concern. 

1  work  for  Sun,  but  I  also  fish  in  these  waters.  And  I  want  my  son’s  genera¬ 
tion  to  fish  here  too.  That’s  why  precautions  like  our  containment  unit  are  so 
important.  In  case  of  a  spill,  it  would  quickly  surround  the  oil  and  help  pre¬ 
vent  damage. 

"This  is  just  one  of  the  ways  we’re  helping  to  make  sure  there’ll  be  many  more 
years  of  fishing  around  here.” 

At  Sun,  we  think  putting  energy  back  into  the  environment  is  as  important  as 
getting  It  out. 
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NEWSPEOPLE  IN  THE  NEWS 


£1 


Robert  J.  Hively,  vice  president 
and  general  manager  of  the  Daily 
News  Tribune,  Orange  County- 
Fullerton,  Calif.,  was  named  pub¬ 
lisher  of  Scripps-Howard’s  Southern 
California  Publishing  Co.  newspapers 
in  East  Los  Angeles.  The  company 
publishes  1 1  free-distribution  weekly 
newspapers. 

Hively  continues  in  his  current  post 
with  the  Fullerton-based  newspaper 
and  also  becomes  publisher  of  the 
North  Orange  County  Advocate  and 
Journal  newspapers,  a  group  of 
weeklies. 

♦  *  * 

Larry  G.  Lindquist,  vice  pre¬ 
sident/circulation  of  the  Cincinnati 
Enquirer,  the  Cincinnati  Post  and  the 
Kentucky  Post,  has  been  promoted  to 
corporate  director  of  circulation  of 
Gannett  Co.,  Inc. 

Lindquist  joined  the  newspapers  as 
circulation  sales  director  in  1981  and 
was  promoted  to  his  most  recent  post 
in  June.  Earlier  he  was  circulation 
manager  of  the  Dallas  Times  Herald 
from  1974  to  1980  and  then  consumer 
services  director  for  a  year  before 
moving  to  Cincinnati. 


Dennis  E.  Gaukel  has  been  named 
advertising  director  of  the  Des 
Moines  Register.  He  was  a  senior  vice 
president  and  director  of  marketing 
service  for  Creswell,  Munsell,  Fultz 
and  Zirbel  advertising  agency. 

The  position  has  been  vacant  since 
earlier  this  year  when  Charles  C. 
Edwards  was  promoted  to  marketing 
director. 

Gaukel  has  been  an  instructor  in 
mass  communications  at  Ohio  Wes¬ 
leyan  University  and  Central  Mis¬ 
souri  State  College  and  his  earliei 
positions  included  being  general  man¬ 
ager  of  marketing  services  for  Mas- 
sey-Ferguson  Inc.,  North  American 
operations. 

♦  ♦  * 

Dr.  Billy  I.  Ross,  chairman  of  the 
Texas  Tech  University’s  department 
of  mass  communications,  was  elected 
national  president  of  Kappa  Tau 
Alpha,  journalism  scholarship  soci¬ 
ety.  He  begins  his  two-year  term  at 
the  August  meeting  of  the  Association 
for  Education  in  Journalism  and  Mass 
Communications  in  Gainesville,  Fla., 
succeeding  Dr.  Earl  Conn  of  Ball 
State  University. 


An  expert  source  for  stories  on  ... 

Pollution  and  Underground  Storage  Tanks 

Death,  cancer,  birth  defects  and  miscarriages  have  been  blamed  on  underground 
tanks  leaking  petroleum  and  other  chemicals  into  soil  and  vtrater  supplies.  Facts  about 
dangers  and  damages  usually  are  available. 

But  WHY  a  tank  fails  is  important,  too. 

The  number  of  stories  aoout  pollution  from  underground  tanks  is  growing.  If  you're 
covering  one,  get  authoritative,  straightforward  information  by  calling: 

STEEL  TANK  INSTITUTE 


312/498-1980 


or  write  for  a  news  media  information  kit: 

steel  Tank  Institute 

666  Dundee  Rd..  Suite  70S.  Northbrook  IL  60062 


Thomas  F.  Driscoll,  editor  of  the 
Peoria  Journal  Star,  was  named 
executive  editor  of  the  daily  publica¬ 
tion.  He  will  be  in  charge  of  the  full 
newsroom  operation,  and  Marge 
Fanning  will  continue  as  managing 
editor  with  responsibility  for  directing 
the  daily  operations  of  the  news  staff. 

Driscoll,  with  the  paper  35  years, 
has  held  a  number  of  positions  from 
reporter  to  managing  editor.  He  was 
named  editor  in  1979. 

*  ♦  ♦ 

Michael  Crawford  will  succeed 
Addie  Rimmer  as  special  assistant  to 
Larry  O’Donnell  on  minority 
recruiting  for  the  Wall  Street  Journal 
and  other  news  operations  through¬ 
out  Dow  Jones  &  Company,  Inc.  The 
change  will  take  place  in  early  Octo¬ 
ber,  with  the  assignment  lasting  about 
a  year. 

Crawford  is  now  night  slot  man  for 
the  national  news  desk.  A  graduate  of 
Yale  University  and  Columbia  Jour¬ 
nalism  School,  he  was  a  staff  writer 
for  the  Lorain  (Ohio)  Journal  and 
managing  editor  of  the  Atlanta  Voice 
before  attending  the  Editing  Program 
for  Minority  Journalists  in  1982. 

♦  ♦  ♦ 

Tricia  Price  has  joined  the  Fort 
Lauderdale  News  and  Sun-Sentinel 
as  assistant  manager  of  library  ser¬ 
vices.  Her  prior  experience  included 
serving  as  reference  librarian  for  the 
Congressional  Research  Service- 
Library  of  Congress,  as  library 
director  at  the  late  Washington  Star, 
and  director  of  library  services  for 
Gannett  News  Service. 

i|i  i|c  4c 

James  M.  Kennedy  was  named 
business  editor  of  the  Tampa  Tribune. 
Kennedy  has  served  as  executive 
business  editor  since  May  of  1983, 
supervising  editors  and  reporters  in 
produvtag  the  daily  and  Sunday  Tri¬ 
bune  business  sections.  He  will  write 
a  regular  column  for  the  business  sec¬ 
tion. 

Earlier  Kennedy  was  a  bureau  chief 
for  six  county  bureaus.  Before  joining 
the  Tribune  he  was  managing  editor  of 
the  Ogdensburg  (N.Y.)  Journal  and 
Advance  News  from  1976  to  1981. 

*  ♦  * 

Sean  Finnell,  formerly  promotion 
manager  at  the  Bridgeport  (Conn.) 
Post,  was  appointed  project  leader  for 
I  editorial  and  circulation  at  the  Hart¬ 
ford  (Conn.)  Courant. 

Finnell,  a  cum  laude  graduate  in 
English  of  the  University  of  Rich¬ 
mond  in  Virginia,  worked  at  the  Post 
as  copy  editor  for  four  years  before 
assuming  his  most  recent  position 
there  in  1982. 
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Roy  H.  Park,  president  of  Park 
Communications,  Inc.,  was  elected  to 
the  board  of  directors  of  the  Boyce 
Thompson  Institute  for  Plant 
Research.  The  institute  is  affiliated 
with  Cornell  University  with  its  basic 
mission  to  solve  problems  of  agricul¬ 
ture  and  forestry  through  basic  and 
applied  research. 

Park,  a  native  of  North  Carolina 
who  went  to  Ithaca  in  1942  when  he 
purchased  the  Agricultural  Advertis¬ 
ing  and  Research  Agency,  later 
developed  the  Duncan  Hines  brand  of 
food  products  which  was  merged  with 
Proctor  and  Gamble  in  1%5. 

Park  Communications'  newspaper 
division  owns  74  publications, 
including  25  daily  newspapers. 


ARTHUR  GRIFFITHS,  a  former  news 
graphics  executive  for  the  Philadelphia 
Bulletin  and  the  Rocky  Mountain 
News,  has  been  named  graphics  edi¬ 
tor  of  the  Daytona  Beach  Morning 
Journal,  the  Daytona  Beach  Evening 
News  and  the  Sunday  News-Journal. 

His  first  assignment  is  to  coordinate 
the  redesign  of  all  three  papers  with 
consultants  Mario  Gracia  of  St. 
Petersburg,  Fla.,  assisted  by  Dove 
Doucette  of  Springfield,  Mo. 


international  relations.  She  was  a 
copywriter  at  Pocket  Books,  a 
division  of  Simon  &  Schuster  in  New 
York  City,  before  joining  AP. 

Before  joining  AP  as  editor  of  the 
magazine,  Christensen  had  been  man¬ 
aging  editor  of  the  weekly  Overseas 
Press  Bulletin  for  seven  years  and 
before  that  a  staff  member  of  Bell 
Telephone  Laboratories  publication. 
Bell  Lab  News.  She  began  her  career 
with  the  Port  Arthur  (Texas)  News 
after  graduation  from  Texas 
Woman’s  University. 


Anne  S.  Rubenstein  is  the  newly- 
named  telecommunications  coordina¬ 
tor  for  the  Worcester  (Mass.)  Tele¬ 
gram  and  the  Evening  Gazette.  She 
has  responsibility  for  management  of 
the  cable  news  and  advertising 
operations  and  for  developing  plans 
to  use  the  newspapers’  data  base  in 
additional  ways. 

With  the  newspapers  since  1977, 
she  worked  as  a  reporter,  Te  wgram 
assignment  editor,  and  has  been  the 
planning  and  systems  editor  for  the 
past  three  years.  Rubenstein  pre¬ 
viously  worked  for  the  Springfield 
(Mass.)  Union  and  the  Camden  (N.J.) 
Courier-Post. 


Peter  A.  Horvitz,  marketing 
manager  of  the  Bridgewater  (N.J.) 
Courier  News,  was  appointed  presi¬ 
dent  and  publisher  of  the  Chillicothe 
(Ohio)  Gazette.  He  succeeded  Mick- 
IE  K.  Timmons,  who  joined  the  finan¬ 
cial  staff  at  the  Cincinnati  Enquirer. 
Both  newspapers  are  in  the  Gannett 
group. 

♦  *  ♦ 

Dewey  W.  Brackett  has  been 
appointed  Pacific  editor  of  Pacific 
Stars  and  Stripes,  Tokyo.  Brackett 
was  a  correspondent  and  regional  edi¬ 
tor  for  United  Press  International  in 
Hong  Kong  and  Japan  after  retiring  as 
an  Air  Force  officer.  He  attended  the 
University  of  Nebraska  at  Omaha 
under  the  Air  Force  Bootstrap  pro¬ 
gram  and  also  holds  a  master’s  degree 
in  international  studies  and  mass 
communication  from  the  University 
of  Denver. 


George  Ckapin,  editor-in-chief  of 
the  Honolulu  Advertiser,  has  been 
elected  chairman  of  the  East-West 
Center’s  board  of  directors  in  Hawaii. 

Chapin,  who  has  served  on  the 
board  since  1980,  also  is  chairman  of  a 
screening  committee  to  recommend  a 
new  president  of  the  University  of 
Hawaii. 


SiBBY  Christensen,  editor  of  AP 
World  magazine  since  1970,  has  been 
named  special  projects  coordinator 
for  corporate  communications  of  the 
Associated  Press.  She  will  be 
responsible  for  general  coordination 
of  advertising  plans  and  budgeting,  as 
well  as  special  corporate  communica¬ 
tion  projects. 

Sheila  Norman-Culp,  a  writer  for 
the  corporate  communications 
department  the  past  year,  succeeds 
Christensen  as  editor  of  the  quarterly 
magazine  which  has  a  12,000- 
circulation  among  staff  members  and 
newspapers  worldwide. 

The  newly-named  editor  was 
graduated  cum  laude  irom  Colgate 
University  in  1980  with  a  degree  in 


FROM  SHANGHAI 


“For  the  latest  party  line  in  this  commu¬ 
nist  capital  of  good  taste, be  prepared  for 
something  with  ruffles  and  a  high  collar. 

“Shanghai,  of  course,  runs  on  the  same 
Marxist  dogma  as  the  rest  of  China  But  it 
also  is  the  nation’s  center  of  high  fashion, 
home  of  the  top  designers  who  craft  the 
most  modish  of  everything  from  kiddie 
overalls  to  a  full  line  of  party  gowns  ” 


-Michael  Weisskopf  of  The  Washington  Post 


Expertise  and  Reliability 
For  Owners  Considering 
Sale  of  Daily  Newspapers 


Read  him  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW  Wjshington.  DC  20071 
(202)  334-6173 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

t9  Y«an  N«Hon*WI4tt  Mnowl  SMnriM 
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Gene  McDavid  has  been  promoted 
to  vice  president  and  general  manager 
of  the  Houston  Chronicle.  Since  1974, 
McDavid  has  served  as  vice  pre¬ 
sident/operations. 

He  will  retain  his  responsibilities  in 
operations  and  in  addition  will 
assume  new  duties  in  administration 
and  organization  in  the  office  of  the 
president,  Richard  J.V.  Johnson. 

McDavid  and  his  wife,  Betty,  pub¬ 
lished  a  weekly  newspaper  in  Mis¬ 
sissippi  prior  to  his  joining  the  Chroni¬ 
cle  in  1958  as  a  linotype  operator.  His 
father  is  O.C.  Me  David,  retired  man¬ 
aging  editor  of  the  Jackson  (Miss.) 
Daily  News. 

♦  *  * 

Caroll  a.  Reinig,  production 
traffic  manager  of  the  Los  Angeles 
Times,  was  named  assistant  to  the 
vice  president,  operations. 

Reinig  had  worked  in  various  areas 
of  the  production  department  prior  to 
being  named  to  his  most  recent  post  in 
1%3. 

*  *  !jC 

Roger  Hawkins  was  appointed 
retail  advertising  manager  of  the  Fort 
Myers  (Fla.)  News-Press.  He  most  re¬ 
cently  has  been  retail  sales  manager, 
after  serving  in  various  advertising 
assignments  since  he  joined  the  news¬ 
paper  in  1970. 

*  *  * 

Roger  Past,  former  assistant 
advertising  director  for  the  Casper 
(Wyo.)  Star-Tribune,  has  been  pro¬ 
moted  to  advertising  director. 

David  Mertz,  former  manager  of  a 
local  catolog  retail  store,  was  named 
director  of  marketing. 

*  !|S  * 

Randall  G.  Keith  was  named 
State  House  bureau  chief  of  The 
Patriot  Ledger,  Quincy,  Mass.  A 
reporter  for  the  newspaper  the  past 
three  years,  he  has  covered  the  State 
House  since  November  of  1982.  He 
previously  was  a  reporter  for  the  Con¬ 
cord  (N.H.)  Monitor. 


GERALD  TRYHANE  is  the  newly 
appointed  vice  president  and  business 
manager  of  the  Denver  Post. 

A  certified  public  accountant,  Try- 
hane  has  been  assistant  to  the  senior 
vice  president  for  newspapers  and 
television  of  the  Times  Mirror  Co. 

He  is  a  graduate  of  Long  Island 
University  and  holds  a  master's  degree 
in  business  from  Hofstra  University. 
Tryhane  was  with  Newsday,  Long 
Island,  from  1978  to  1.983. 


Robert  J.  Cochnar,  deputy  exec¬ 
utive  editor  of  the  San  Jose  Mercury 
News,  is  joining  the  San  Francisco 
Chronicle  on  August  20  in  the  new 
post  of  executive  projects  editor. 

Cochnar,  who  has  been  with  the 
Mercury  News  since  1977,  is  the 
immediate  past  president  of  the  Cali¬ 
fornia  Society  of  Newspaper  Editors. 
Before  moving  to  California,  he  was 
with  Newspaper  Enterprise  Associa¬ 
tion  in  New  York  City  as  a  vice  presi¬ 
dent  and  editorial  director. 

His  new  duties  will  center  on 
graphics  and  design  and  he  also  will 
assist  with  projects  involving  the 
growth  of  the  newspaper. 

V  *  * 

Daniel  R.  O’Shea  was  named  man¬ 
aging  editor  of  the  Waukegan  (III.) 
News-Sun,  replacing  Pierre-Rene 
NoTH,who  is  leaving  the  newspaper. 

O'Shea  has  been  assistant  manag¬ 
ing  editor  since  1979,  in  charge  of  the 
weekend  edition  and  editorial  func¬ 
tions  of  the  computer  system. 

♦  ♦  ♦ 

Deborah  Weingrad,  a  police 
reporter  for  the  Norwich  (Conn.) 
Bulletin  earlier  in  her  career,  has  been 
named  director  of  promotion/public 
affairs.  National  Public  Radio,  Wash¬ 
ington,  D.C. 


SALLY  O'NEIL  was  promoted  to  busi¬ 
ness  editor  at  the  Peninsula  Times  Tribune, 
Palo  Alto.  She  joined  the  paper  three 
years  ago  as  a  business  reporter  while  a 
graduate  student  in  journalism  at  the  Uni¬ 
versity  of  California — Berkeley.  O'Neil 
earlier  taught  high  school  in  the  Boston 
area  • 

She  succeeds  Myron  Myers,  who  res¬ 
igned,  ending  an  1 8-year  career  with  the 
newspaper  and  its  predecessor,  the  Palo 
Alto  Times. 


Rosemary  Vlasto,  formerly  vice 
president/advertising  for  The  Times 
of  London,  has  joined  USA  Today  as 
a  temporary  consultant  to  assist  with 
the  launching  of  the  newspaper’s 
international  edition.  The  edition  pre¬ 
miered  July  10  in  Europe  and  the  Mid¬ 
dle  East. 

* 

Ben  Livingood,  state  capital  corre¬ 
spondent  for  the  Allentown  (Pa.) 
Morning  Call  since  1971,  was 
appointed  press  secretary  for  Allen 
Ertel,  former  congressman  running 
for  election  this  fall  as  Pennsylvania 
attorney  general  on  the  Democratic 
ticket.  Livingood  also  served  as  capit¬ 
al  correspondent  for  the  Reading 
(Pa.)  Times  from  1963  to  1966. 

*  *  * 

Terry  Whitney  was  named 
circulation  director  of  the  Fresno 
(Calif.)  Bee.  He  previously  was  clas¬ 
sified  manager  of  the  Denver  Post,  the 
Post-Intelligencer,  and  suburban 
circulation  manager  of  the  Detroit 
Free  Press,  where  he  started  his 
career  in  1966. 

*  ♦  ♦ 

Fritz  Anderson,  has  been  named 
finance  department  controller  for  the 
Long  Beach  (Calif.)  Press-Telegram. 
He  was  formerly  assistant  controller 
at  the  Tallahasse  (Fla.)  Democrat  and 
internal  auditor  for  Knight-Ridder 
Newspapers. 

i|C 

Ron  Hawley  was  named  classified 
advertising  manager  for  the  Gwinnett 
Daily  News,  Lawrenceville,  Ga.  He 
was  advertising  director  of  the  Dunn 
(N.C.)  Daily  Record  and  its  satellite 
publications  and  before  that  served  in 
various  advertising  posts  at  the 
Ashtabula  (Ohio)  Star-Beacon. 


—NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Swinton  fellowship 
winner  announced 

Alan  S.  Berlow,  defense  and  fore¬ 
ign  affairs  correspondent  for  National 
Public  Radio  in  Washington,  D.C., 
has  been  designated  the  first  Stanley 
M.  Swinton  Fellow  in  Journalism  at 
the  University  of  Michigan,  Ann 
Arbor. 

The  fellowship  was  established  as  a 
memorial  to  the  late  vice  president 
and  director  of  world  services  for  the 
Associated  Press. 

A  University  of  Michigan  alumnus 
and  recipient  of  two  major  awards 
from  his  alma  mater,  Swinton  died  in 
August  of  1982  at  the  age  of  62.  His 
byline  had  appeared  over  AP  stories 
from  more  than  100  countries. 

Berlow,  34,  was  a  reporter  and  edi¬ 
tor  for  the  Capital  Hill  News  Service 
and  for  Congressional  Quarterly 
before  joining  National  Public  Radio 
in  1979. 

He  will  study  American  diplomatic 
history,  sources  of  armed  conflict  and 
United  States-Soviet  relations  since 
World  War  II.  Berlow  also  will  par¬ 
ticipate  in  the  university’s  Journalists 
in  Residence  program. 

The  award  to  Berlow  was 
announced  by  Graham  Hovey, 
director  of  the  Journalists  in  Resi¬ 
dence  program,  and  Willis  Player,  re¬ 
tired  senior  vice  president  of  Pan 
American  World  Airways  and  chair¬ 
man  of  the  fellowship’s  advisory  com¬ 
mittee. 

The  committee,  composed  of 
Michigan  alumni  who  were  longtime 
friends  of  Swinton,  includes:  Burton 
Benjamin  and  Mike  Wallace,  CBS 
News;  Dennis  Flanagan,  Scientific 
American  magazine;  and  Philip  H. 
Power,  chairman  of  the  Suburban 
Communication  Corp.  They  are 
working  on  an  endowment  to  sustain 
the  fellowship.  All  are  also  members 
of  the  advisory  committee  for  the 
Journalists  in  Residence  program,  as 
was  Swinton  until  his  death. 

♦  ♦  ♦ 

Barry  Urdang  was  named  public 
relations  director  and  curator  of  pho¬ 
tography  for  the  new  Historical 
Museum  of  Sonoma  County,  Santa 
Rosa,  Calif.,  set  to  open  next  January. 
He  has  handled  public  relations  and 
photographic  assignments  for  several 
museums  in  California  and  the 
Museum  of  the  Cultures,  Mexico 
City. 

Urdang  writes  a  syndicated  column 
on  photography,  “Shoot  Like  A 
Pro.’’  He  has  been  an  assistant  pro¬ 
motion  director  of  the  New  York 
Times  and  promotion  director  of  the 
Philadelphia  Bulletin. 


NANETTE  BISHER  was  named 
assistant  managing  editor  for  graphics 
at  the  Orange  County  Register,  Santa 
Ana,  Calif.  She  will  direct  the  photo 
and  art  departments  and  be  respons¬ 
ible  for  overall  design. 

The  past  two  years  Bisher  was  art 
director  of  the  feature  sections  with 
responsibility  for  their  re-design.  Ear¬ 
lier  she  was  a  designer/art  director  for 
the  Miami  News,  the  Allentown  (Pa.) 
Morning  Call,  the  New  York  Daily 
News  and  Visual  Productions  of 
Miami. 


Dianna  Williams  was  promoted  to 
controller  of  the  Times  Publishing 
Co.,  St.  Petersburg.  Williams  had 
been  assistant  controller  since  Sep¬ 
tember  of  1982  and  earlier  was 
internal  auditor. 

♦  *  ♦ 

Leslie  Fox  and  Jan  E.  Hall  have 
joined  the  Long  Beach  (Calif.)  Press- 
Telegram’s  national  advertising  staff. 

Fox  was  formerly  national  manager 
and  theater  and  church  coordinator 
for  the  Las  Vegas  Sun.  Hall  held 
marketing  positions  with  various 
companies. 


Thomas  Rees  has  been  appointed 
classified  advertising  manager  of  the 
St.  Louis  Post-Dispatch.  He  formerly 
was  assistant  retail  advertising  mana¬ 
ger. 

♦  ♦  ♦ 

Bob  Thomas  has  joined  the  Tulsa 
Tribune  as  sports  layout  man.  He  was 
with  the  Atlantic  City  Press. 

4c  ]|I  « 

Ron  Hendrix  has  been  promoted 
to  credit  manager  of  the  Arizona  Re¬ 
public/The  Phoenix  Gazette.  With  the 
newspapers  since  1974,  he  had  been 
acting  credit  manager  the  past  year. 


If  you’re  interested 
in  doing  a  story :  ; 
on  Amenca’s  freight 
railroads,  we’ve  ; 
got  your  number 
r  2(M35-9555'  M 


This  press  hotline  is  presented  by  the  rail  supply  companies  of  the  American  Railroad  Foundation. 

American  Railroad  Foundation 
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NEWS/TECH 


Pagination  at  a  metro  daiiy 

Philadelphia  Inquirer  begins  to  paginate  using  modified  Atex  system 


By  Lloyd  Carver 

Total  pagination,  a  layout  process 
which  puts  page  composition  in  the 
hands  of  editors,  cleared  a  high  hurdle 
in  Philadelphia  this  summer. 

Copy  editors  of  the  Philadelphia 
Inquirer  have  begun  to  paginate  news 
columns  in  the  morning  paper's  metro 
section,  using  a  modified  Atex 
system. 

A  deputy  news  editor,  Lance  Parry, 
is  working  with  an  assistant  editor 
who  sits  at  an  editing  and  Atex 
Graphics  Terminal.  But  the  new  ruler 
is  also  benevolent:  “We’re  doing 
more  precise  fitting,”  says  William 
Stroud,  assistant  to  executive  editor 
Gene  Roberts. 

What  follows  is  an  account  of  how 
one  Delaware  Valley  newspaper  pro¬ 
duced  a  section  with  heavy  reliance 
on  the  new  technology. 

Tomorrow’s  newsroom  opened  at 
4:30  p.m.  Until  then,  everything 
about  the  desk  operation  of  this 
Knight-Ridder  newspaper  looked  as  if 
it  could  be  Anywhere,  U.S.A. 

There  had  been  a  3:30  p.m.  news 
meeting,  presided  over  by  Gene  Fore¬ 
man,  managing  editor.  Budgets  were 
read,  decisions  on  Page  1-A  and  sec¬ 
tion  front  play  were  made. 

This  day  in  Philadelphia,  famous 
for  excellent  coverage  of  Three  Mile 
Island,  there  was  yet  another  follow¬ 
up  on  the  nuclear  plant.  And  there 
was  a  story  about  a  young  woman 
who  is  winning  a  fight  with  cancer. 
Both  of  these  were  chosen  for  the 
metro  front. 

As  I  moved  to  the  pagination  desk,  1 
spotted  a  pica  pole.  As  the  night  wore 
on,  I  was  to  find  that  there  is  as  much 
use  for  one  of  these  relics  at  this 
Inquirer  desk  as  there  is  for  a  lead 
pencil  anywhere  else. 

Inquirer  style  modifies  the  Atex 
plan  —  the  news  editor  still  scrawls 
his  pages  longhand.  His  partner  then 
translates  these  dummies  into  jus¬ 
tified  type. 

So,  yes,  there  is  still  the  newsroom 
call  of  “COPY!”  throughout  the 
night.  Page  plans  must  be  physically 
moved. 

But  you  muse  for  a  moment  that 
this  may  be  the  last  sound  heard  in  the 
newsroom  of  tomorrow,  as  all  com- 
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Paginated  metro  front 

position  moves  to  one  desk  —  the 
pagination  desk. 

It  is  now  5:15  p.m.  All  parts  of  the 
section  are  now  taking  shape  on  the 
Atex  Graphics  Terminal.  You  can  feel 
the  clean,  swift  motions  of  pro¬ 
fessional  editing.  Electronic 
directories  form  in  long  lines  of  type  in 
the  terminal,  waiting  to  be  placed  on 
the  adjoining  layout  terminal. 

“COPY!” 


Parry  sends  the  section  front  to  his 
assistant,  Guy  Unangst.  He  explains 
the  section  page  must  be  in  first,  so 
that  all  jumps  will  fit  with  precision. 

As  the  news  cycle  turns  in  Phi¬ 
ladelphia,  this  electronic  newsroom 
looks  like  a  living  exhibit  of  the  Frank¬ 
lin  Institute  —  the  Quaker  City’s 
shrine  to  science. 

Everything  in  metro  is  going  on  the 
screen  —  except  for  art,  ads  and  some 
logos.  To  date,  there  has  been  no 
marketable  system  for  a  metro  paper 
that  will  store  the  byte  space  needed 
for  digital  pictures.  But,  many  in  the 
industry  say,  that’s  only  a  short  piece 


down  the  road. 

Stroud  has  created  180  news  layout 
formats  for  use  in  the  terminal.  As 
keeper  of  the  codes,  Stroud  has  dupli¬ 
cated  in  arithmetic  terms  the  full  lead¬ 
ing  and  column  sizes  of  the  news- 
pages.  He  also  prepared  the  formats, 
over  eight  months,  for  windows  for 
graphics  and  all  needed  spacing  for 
headline  and  body  type. 

Two  exceptions: 

•  Leading  in  this  program  is  res¬ 
tricted  to  the  final  column  of  type  in 
the  story.  Elsewhere  in  the  paper,  this 
spacing  is  more  relaxed. 

•  Second,  perhaps  for  programm¬ 
ing  reasons,  the  lines  of  type  in  the 
metro  section  look  straighter  than  in 
the  Inquirer’s  other  sections  the 
morning  of  July  26.  That  may  also  be 
an  awkward  phase  of  snapping  in. 

As  Unangst  works  his  section,  he 
uses  an  electronic  mouse.  I  call  it: 
“The  mouse  that  roared.” 

This  harmless  looking  gadget  is  the 
tyrant  Stroud  talked  about  earlier.  It 
houses  the  electronic  cursor.  When, 
for  example,  the  copy  editor  is  build¬ 
ing  a  page,  this  three-toothed  rodent 
flashes  out  its  warning:  “Make  it  fit. 
Make  it  fit.” 

Not  literally,  but  in  numbers.  If 
you’re  building  a  page  and  have  a  four 
column  story  at  the  bottom,  topped  by 
a  three  column  and  a  four-column  art 
box,  you  w’ill  hear  from  the  mouse. 

He  is  the  layout  cursor.  Fitting  will 
be  precise.  For  the  newsroom  is  not 
just  laying  out  a  page,  but  composing 
an  edition. 

So  copy  editors  learn  how  to  be 
exact  with  electronic  measure  quick¬ 
ly.  Some  times  that’s  a  group  effort. 
Often,  it  is  not. 

The  night  of  July  25,  “10.2,  10.2, 
10.2”  popped  up  on  the  screen  at 
times.  Several  deskmen  cooperated 
to  boil  that  numerical  miss  down  to  an 
acceptable  0.2  inches. 

Brushing  the  mouse  across  the  bit- 
pad  makes  posible  what  long  minutes 
in  the  composing  room  would  have 
required  much  later.  Nearly  exact 
composition. 

Now,  about  the  bitpad.  It  looks  like 
a  hotpad  from  your  brother’s  college 
dorm.  Don’t  be  deceived.  This  item  is 
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also  high-tech,  and  is  coated  with  cali¬ 
brated  lines.  These  make  possible 
accurate  measure  of  type  and  art.  The 
cursor  finds  the  column;  the  bitpad 
places  vertical  depth,  the  same  way  as 
hatch  marks  are  used  on  a  dummy 
pad. 

Electronic  makeup  of  the  metro 
section  was  complete  by  7:50  the 
night  of  July  25.  It  was  the  first  live 
section  to  go  in  that  night  in  Phi¬ 
ladelphia. 


Parry  observed  that  dummying  on 
paper  takes  much  less  time  than  com¬ 
posing  on  a  layout  tube. 

He  thoughtfully  went  on  to  say  that 
if  the  section  is  small,  he  would  not 
mind  handing  the  whole  job  —  layout 
and  composition.  But  if  the  paper  is 
large,  he  would  like  to  keep  his 
choices  open;  there  are  other  editing 
tasks  than  pagination.  For  example, 
working  with  reporters  on  the  big 
story. 


But  this,  it  seems,  is  tonight's  story. 

The  Inquirer.  A  highly  competitive 
news  town.  A  full  12-page  section  was 
cleared  and  ready  for  final  editing 
three  hours  and  20  minutes  into  the 
news  cycle.  At  7:50  in  downtown  Phi¬ 
ladelphia,  a  big  part  of  a  metropolitan 
paper  was  close  to  lockup  —  except 
for  graphics  and  ads.  By  9:30,  there 
were  papers. 

The  late  newscap  on  VHF  channels 
here  did  not  appear  until  1 1  p.m. 


Pressroom  quality 

Realizing  its  importance,  newspapers  are  taking  steps  to  improve  it 


The  newspaper  industry  is  no  lon¬ 
ger  idling  in  downtime  about  press¬ 
room  quality. 

In  the  hot  battle  for  advertising  and 
newsstand  dollars,  everyone  is  work¬ 
ing  hard  to  improve  printing  quality. 

Good  printing  yields  many  benefits 
—  advertisers  are  satisfied;  more 
readers  buy  the  paper,  and  costs  are 
justified. 

With  so  many  benefits  available, 
it’s  no  surprise  that  newspaper 
publishers  have  moved  back-to-the- 
basics  in  many  pressrooms.  And, 
potential  benefits  increase  as  publish¬ 
ers  move  from  letterpress  to  offset  to 
upgrade  quality. 

Publishers  are  finding  that  the 
increasing  trend  to  convert  to  offset 
presents  problems  that  they  did  not 
encounter  with  letterpress.  In  letter- 
press  systems  there  was  greater 
potential  to  overcome  shortfalls. 

Offset  printing  systems,  however, 
do  not  provide  this  freedom — it’s  just 
not  as  easy  to  print  acceptable  news¬ 
papers  with  offset. 

With  offset  technology,  if  plates  or 
fountain  solution  are  not  within  a  pre¬ 
cise  range  of  tolerance,  the  entire 
offset  system  will  shift  out  of  balance. 
That’s  a  problem. 

But  don’t  be  misled.  It  can  be 
solved  by  good  training  for  pressmen 
who  turn  out  the  edition. 

Ink  makers  who  supply  and  service 
the  newspaper  industry  are  one 
source  of  such  pressroom  training. 

In  a  two-hour  training  seminar, 
pressmen  can  take  a  giant  step 
towards  upgrading  their  basic  offset 
printing  skills.  A  seminar  leader  can 
talk  to  both  pressmen  and  managers 
about  practical  steps  they  can  take  to 
upgrade  printing  quality.  In  a  good 
seminar,  a  leader  stresses  everything 
from  good  work  habits  to 
troubleshooting. 


One  ink  industry  man  behind  a  suc¬ 
cessful  newspaper  printing  seminar 
program  is  Bob  Keoughan,  a  special¬ 
ist  with  J.M.  Huber  Corp.  of  Edison, 
N.J. 

Keoughan,  the  originator  of  news- 
ink  seminars  for  Huber,  has  pre¬ 
sented  over  75  seminars  at  such  news¬ 
papers  as  the  Wall  Street  Journal, 
Chicago  Tribune,  Houston  Post,  and 
the  St.  Louis  Post-Dispatch. 

To  address  the  needs  of  different 
audiences,  Keoughan  has  developed 
separate  seminars  which  deal  with  a 
range  of  topics  related  to  letterpress, 
offset  and  color  printing.  He  also  has  a 
seminar  for  newspaper  management 
personnel. 

Ir\k  makers  who  supply 
and  service  the  newspaper 
industry  are  one  source  of 
such  pressroom  training. 


Keoughan  bases  his  ofset  seminar 
on  the  critical  factors  that  affect  the 
balance  of  offset  printing.  These  fac¬ 
tors  include: 

•  Conductivity. 

•  pH. 

•  Process  color. 

•  Emulsification. 

•  Ruboff. 

By  understanding  and  controlling 
each  of  these  factors,  Keoughan 
assures  the  pressman  he  can  keep  the 
system  in  balance  and  produce  high- 
quality  printing. 

“If  you  lose  the  balance  in  a  sys¬ 
tem,’’  Keoughan  says,  “Then  99%  of 
the  time  it’s  because  you  lost  control 
over  one  of  these  critical  elements.” 
In  fact,  if  any  one  aspect  of  the  offset 
system  is  out  of  kilter,  he  explains, 
you  must  re-balance  the  entire 
system. 

“So,  in  the  seminar  we  teach  the 


pressman  how  to  control  these  ele¬ 
ments  and  correct  them  when  prob¬ 
lems  develop.” 

A  critical  area  is  the  fountain  solu¬ 
tion. 

The  water  used  in  the  fountain  solu¬ 
tion  should  be  evaluated  as  a  raw 
material,  Keoughan  says.  The  reason 
the  water  in  the  fountain  solution  is  so 
important  is  that  water  hardness  can 
damage  the  solution. 

Insoluble  ions,  such  as  calcium  and 
magnesium,  can  cause  build-up  in  the 
lines  and  also  decrease  the  strength  of 
the  fountain  solution. 

Both  the  pH  and  the  hardness  of 
water  not  only  change  from  geograph¬ 
ical  place  to  place,  but  in  the  same 
community:  from  season  to  season, 
from  day  to  day. 

Making  adjustments  is  no  problem, 
but  Keoughan  educates  the  pressmen 
to  know  what  the  needed  adjustments 
are  and  why  they  need  to  make  them. 

Another  factor,  process  colors, 
plays  an  important  role  in  the  quality 
of  the  printed  newspaper.  However, 
process  colors  (especially  process 
red)  present  a  battery  of  difficulties 
which  can  also  be  overcome  with 
careful  planning  and  close  monitor¬ 
ing. 

Keoughan  points  out  that  the  fun¬ 
damental  differences  between  the 
three  process  colors  is  in  the  pig¬ 
ments.  The  pigments  in  process  red 
have  different  properties  from  the  yel¬ 
low  ad  blue.  Because  some  pigments 
tend  to  pick  up  more  water  they  tend 
to  be  more  sensitive. 

“We  have  to  safeguard  against  the 
sensitivity  and  be  careful  that  we 
don’t  allow  the  red  to  get  out  of 
hand,”  Keoughan  said. 

With  regard  to  ruboff,  a  problem 
which  plagues  newspaper  printers, 
Keoughan  lists  several  causes  which 
can  aggravate  ruboff  in  offset  sys¬ 
tems.  These  include  too  much  foun- 
( Continued  on  page  26) 
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(Continued  from  page  25) 


tain  solution  or  a  dirty  fountain  solu¬ 
tion. 

He  describes  why  ruboff  occurs  by 
showing  that  ink  doesn’t  dry. 

Rather,  it  “sets”  and  since  there  is 
little  to  bind  or  glue  the  pigment  to  the 
paper,  there  is  nothing  to  prevent  it 
from  being  scuffed  off.  It  then 
becomes  obvious  that  if  you  print  with 
too  much  ink,  ruboff  will  be  worse. 

All  through  his  seminars, 
Keoughan  keeps  coming  back  to 
these  critical  factors  and  explaining 
how  they  affect  total  printing  quality. 

He  uses  graphics  extensively.  One 
chart  illustrates  ruboff;  another  illus¬ 
trates  how  the  tack  of  the  ink  is 
important  for  adequate  transfer  of  the 


ink  from  one  roller  to  the  other.  (The 
tack  in  an  offset  system  is  consider¬ 
ably  higher  than  in  a  letterpress  sys¬ 
tem,  producing  several  advantages 
which  are  pointed  out  in  the  presenta¬ 
tion. 

Another  way  to  reduce  waste  is  by 
setting  up  an  in-house  ink  quality  con¬ 
trol  prgram. 

Keoughan  says;  “By  setting  up  a 
routine  testing  program,  newspapers 
can  detect  potential  problems  before 
they  raise  havoc  on  the  presses.  So 
we've  introduced  quality  control 
techniques  into  the  seminar  where  we 
teach  interested  groups  how  to  check 
the  ink’s  viscosity,  penetration  prop¬ 
erties,  color  strength  and  dispersion 
properties.” 

As  a  supplement  to  color  seminars, 
Huber  has  put  together  a  special 
densitometer  seminar.  This  long-time 
tool  of  commercial  printers  provides 
valuable  information  and  applications 


TECHNICAL  BRIEFS 


Atex  opens 
Atlanta  office 

Atex,  Inc.,  manufacturer  of  inte¬ 
grated  computer  publishing  systems, 
opened  a  new  sales  and  service  office 
in  Atlanta,  Georgia. 

With  the  addition  of  the  Atlanta 
office,  Atex  now  has  eight  regional 
sales  and  service  offices  in  the  United 
States  and  17  international  offices. 

GATEWAY  tops 
$1  million  mark 

James  H.  Holly,  president  of  Times 
Mirror  Videotex  Services, 
announced  that  more  than  $1  million 
in  advertising  commitments  have 
been  received  for  the  first  year  of 
GATEWAY  Southern  California,  the 
consumer  videotex  service  scheduled 
to  start  this  September  in  Orange 
County,  Calif.  GATEWAY  is  an 
affiliate  of  Times  Mirror  Videotex 
Services. 

GATEWAY  is  an  interactive  home 
information  service  in  which  sub¬ 
scribers  utilize  their  own  television 
set  and  terminal  to  access  a  source  of 
electronically  stored  information  and 
services  —  including  news,  shopping, 
electronic  mail,  home  banking,  games 
and  educational  programs. 

An  introductory  package  price  of 
$29.95  per  month  will  be  offered  to  the 
first  2,000  subscribers  in  Orange 
County,  Calif.  This  price  will  include 
the  rental  of  an  AT&T  Sceptre  ter¬ 
minal  and  access  to  the  GATEWAY 


Among  the  national  advertisers 
GATEWAY  has  signed  to  date  are 
American  Airlines,  American 
Express,  Ticketron,  Kinney  Shoes, 
Citibank,  Rand  McNally,  Equitable 
Life  Assurance,  The  Automobile 
Club  of  Southern  California  and 
Montgomery  Wards. 

Videotex  America  is  a  partnership 
between  Times  Mirror  Videotex  Ser¬ 
vices  and  Infomart  of  Toronto.  Cana¬ 
da.  Informart  is  the  creator  of  Gras¬ 
sroots  and  Teleguide,  two  videotex 
services  now  operating  in  Canada  and 
being  developed  for  U.S.  markets. 

Times  Mirror  Videotex  Services  is 
a  subsidiary  of  the  Times  Mirror  Com¬ 
pany. 

Georgia  daily  orders 
two  Goss  presses 

Covington  Press,  publishers  of  the 
Covington  (Ga.)  News,  has  ordered 
the  first  two  Goss  C-150  presses  man¬ 
ufactured  by  the  Graphic  Systems 
Division  of  Rockwell  International. 

The  contract  for  the  press  equip¬ 
ment  was  signed  in  June  at  the  AN  PA 
Operations  Management  Conference 
and  Exposition.  Atlanta.  The  presses 
made  their  public  debut  at  the 
exposition. 

Each  of  the  two  C-150  presses  com¬ 
prise  four  vertical  press  units  permitt¬ 
ing  four-over-four  color;  a  30.000 
c.p.h.  SSC  folder  capable  of  half¬ 
page,  quarter-page  and  double¬ 
parallel  folds;  a  vertical  dryer  to  per¬ 
mit  heatset  production;  automatic 
pasters;  infeeds;  and  chillrolls. 

The  presses,  each  with  546  mm/2 1 - 


to  produce  outstanding  color. 

The  densitometer’s  versatility  is 
dazzling.  With  it,  the  pressman  can 
measure  film  thickness,  color  bal¬ 
ance,  trapping  efficiency  and  dot 
gain.  The  densitometer  is  valuable  in 
analyzing  the  structure  of  difficult 
intermediate  tones,  such  as  those 
used  to  depict  skin  color. 

For  example,  by  measuring  the 
contrast  between  the  printed  and  the 
non-printed  areas,  the  densitometer 
allows  a  printer  to  precisely  measure 
several  ink  properties  while  the  run  is 
in  progress. 

By  using  the  densitometer,  the 
printer  can  duplicate  the  color  bal¬ 
ance  that  exists  in  the  original  color 
print  he  is  attempting  to  reproduce.  If 
the  same  color  standards  are  used 
throughout  the  industry,  such  as  for 
national  ads,  spot  color  and  process 
printing  can  be  of  uniform  excellence 
throughout  the  nation. 


Vi"  cutoffs,  will  be  used  by  the 
Covington  News  to  print  the  news¬ 
paper  and  other  commercial  work. 

“The  C-150  is  designed  for  produc¬ 
tion  of  newspapers  which  include 
spot  and  process  color,  newspaper 
inserts,  flyers,  books,  and  general 
commercial  work,”  said  Stan  Flood, 
Goss  Newspaper  sales  representa¬ 
tive,  Atlanta. 

Other  features  of  the  C-150  press 
are  heatset  color  capability,  product 
format  flexibility,  and  unit  arrange¬ 
ment  versatility  to  meet  the  space  re¬ 
quirements  of  newspapers  and  com¬ 
mercial  pressrooms. 

Graphic  Systems  Division  man¬ 
ufactures  Goss  web  offset  press  and 
mailroom  systems  and  markets  com¬ 
mercial  sheet-fed  presses  and  bindery 
equipment  under  Miehle  name. 

Toronto  paper  adds 
5th  satellite  plant 

The  Toronto  Globe  and  Mail  has 
added  a  fifth  satellite  plant  to  its 
national  network  with  the  printing 
and  distributing  of  its  national  edition 
from  the  Brandon  Sun  in  Brandon, 
Manitoba. 

Publisher  A.  Roy  Megarry  said 
circulation  of  the  Globe  and  Mail’s 
national  edition  has  grown  to  1 20.000, 
“evidence  that  there  is  a  role  for  a 
national  newspaper  in  Canada.” 

Satellite  printing  of  the  national  edi- 
tion  began  in  1980  and  printing 
operations  are  located  in  Ottawa,  Cal¬ 
gary,  Vancouver  and  Mancton,  N.B. 
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TECHNICAL  BRIEFS 


Labor  Dept,  issues 
electronic  releases 


The  Department  of  Labor  is  helping 
to  launch  the  era  of  push-button  news 
releases. 

Secretary  of  Labor  Raymond  J. 
Donovan  announced  that  starting 
Aug.  1  all  Labor  Department  news 
releases  will  be  available  through  a 
computerized  electronic  publishing 
system. 

This  means  any  news  organization 
equipped  with  computer  terminals  or 
communicating  word  processors  will 
have  instantaneous  access  to 
department  releases  from  any  tele¬ 
phone  in  the  world. 

“For  reporters  on  deadline  in 
Washington,  electronic  publishing 
means  an  end  to  delays  in  receiving 
Labor  Department  information," 
Donovan  said.  “For  journalists  out¬ 
side  Washington,  it  means  having  the 
same  fast  access  to  departmental 
news  as  the  Washington  press 
corps.” 

The  new  system  uses  computer 
facilities  of  ITT-Dialcom,  Inc.,  based 
in  Silver  Spring,  Md. 

The  Department  of  Agriculture  and 
the  Food  and  Drug  Administration, 
among  others,  are  already  tied  into 
the  Dialcom  system. 

Fla.  daily  opens 
$16  million  plant 

The  Bradenton  (Fla.)  Herald  has 
moved  into  a  new  $I6  million  office 
and  printing  plant  in  downtown 
Bradenton. 

The  87.()()0-square  foor  building  in 
Manatee  County,  due  south  of  St. 
Petersburg,  was  constructed  by  the 
Austin  Co. 

The  Herald  has  also  installed  a  new 
M.A.N.  Roland  Lithomatic  II  offset 
press,  with  a  press  line  of  six  units. 
There  is  a  2: 1  folder,  one  color  half 
deck,  and  two  color  cylinders. 

The  new  press  can  print  7().()()() 
impressions  an  hour. 

Chicago  Tribune 
adds  editions 

A  streamlined  Chk  afto  Tribune,  its 
Freedom  Center  printing  plant  fully 
on  line,  began  producing  three  edi¬ 
tions  last  week  on  a  midnight  press 
run. 

James  D.  Squires,  executive  vice 
president  and  editor  of  the  all-day 
paper,  said  “the  new  plant  is  up  to  the 


quality  and  speed  we  had  intended.” 

He  said  that  the  paper  now  pro¬ 
duces  three  editions  at  midnight  — 
two  home  delivery  and  the  Midwest 
editions.  A  street  sale,  single  copy 
edition  prints  at  2:30  p.m.,  a  full  hour 
later  than  it  had  been. 

“Many  more  Chicagoans  are  now- 
able  to  get  final  Cubs  and  Sox  sports 
scores,  the  Tribune  editor  said.  “Ad 
linage  is  up  considerably." 
Department  store  advertising  and 
classified  advertising  have  increased 
substantially  over  the  January-June 
rating  period  of  I983,  he  said. 

A  second  phase  in  establishing  later 
deadlines  at  the  Tribune  will  take 
place  Aug.  1 3 .  On  that  day .  a  predated 
edition  for  afternoon  single  copy  sales 
will  be  introduced.  This  edition, 
which  goes  to  press  at  2:45  p.m..  will 
begin  the  newspaper's  cycle. 

“These  changes  are  designed  to 
produce  a  more  timely  newspaper  at 
both  the  beginning  and  end  of  the 
day,”  said  Squires. 

Va.  daily  moves 
into  new  plant 

The  Charlottesville  (Va.)  Daily 
Progress  has  moved  into  a  40,000  foot 
building  designed  for  mechanical  effi¬ 
ciency  and  staff  comfort. 

The  first  issue  of  the  31,000- 
circulation  daily  came  off  the  press  at 
the  new  plant  May  14.  The  M.A.N. 
Roland  press,  made  in  Germany,  can 
print  50,000  impressions  an  hour.  The 
old  press  could  print  only  40,000  an 
hour. 

An  efficient  feature  of  the  press  is 
that  is  can  splice  rolls  of  newsprint  for 
a  continuous  flow;  the  press  does  not 
stop  for  roll  changes. 

Press  capacity  will  allow  80  pages 
to  be  printed  at  one  time  with  color  on 
as  many  as  16  pages.  The  old  press 


could  print  64  pages  at  a  time. 

Since  moving  to  its  new  plant.  The 
Progress  has  printed  two,  three,  four 
and  six-section  papers,  reducing  mail- 
room  costs. 

A  conveyor  system  caries  editions 
to  an  automatic  counter  that  selects 
and  stacks  the  exact  number  of  paper 
each  carrier  needs  for  a  day's 
delivery. 

The  front-end  computer  system  has 
been  from  the  existing  plant  and 
upgraded  to  increase  storage  from 
24K  to  %K  in  each  system. 

For  worker  comfort,  skylights  in  the 
cathedral  ceiling  of  the  newsroom, 
advertising  depatment  and  pressroom 
provide  natural  light.  That  lighting  is 
designed  to  reduce  eye  strain  to  edito¬ 
rial  ad  staff  members. 

There  are  also  recreational  areas 
for  employee  use. 

Dow  Jones  seeks 
plant  locations 

Dow  Jones  &  Co.,  Inc.,  publisher 
of  the  Wall  Street  Journal,  is  seekinga 
location  for  a  printing  plant  in  Dade 
County,  Fla. 

Frank  C.  Breese,  vice  president/ 
operating  services,  said  that  the  com¬ 
pany  is  trying  to  keep  pace  with 
expanded  circulation  in  South  Flor¬ 
ida.  “We  have  made  an  offer  (for  a 
piece  of  property)  in  Dade  County." 
he  said. 

Orlando  is  the  Journal's  lone  Flor¬ 
ida  printing  site  at  the  present  time. 

Dow  Jones  also  announced  that,  as 
part  of  a  multi-year  expansion  of  both 
plant  and  press  capacity,  at  least  four 
other  new  printing  plants  would  be  up 
and  running  by  the  end  of  the  '80s. 

Under  consideration  are  plants  in: 
Oklahoma;  Southwestern  Wisconsin; 
Southern  Ohio/Northern  Kentucky; 
rnd  Eastern  Pennsylvania. 


ViAiinooM 


Today  it  should  be  a 
circulation-building 
profit-generating 
activity— not  just 
“the  mailroom. " 


Ferag  systems  add  exceptional  flexibility 
to  your  newspaper  product  and  its  marketing 
opportunities.  Readers  and  advertisers  will 
readily  respond!  Let  us  show  you  this  route 
to  higher  profit. 
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Pollster:  News  media  not  qualified  to  conduct  polls 


Newspapers  and  other  news  media 
by  and  large  are  not  qualified  to  con¬ 
duct  or  analyze  public  opinion  polls,  a 
Canadian  polling  expert  says. 

The  news  media  is  far  too  willing  to 
accept  polls  at  face  value,  without 
asking  crucial  questions  about  their 
validity,  according  to  Neil  Oakley, 
chairman  of  Publicorp  Com¬ 
munications  Inc. 

The  problem  is  particularly  acute 
when  the  news  media  is  reporting  on 
polls  released  by  political  candidates, 
Oakley  said. 

"You'll  report  the  poll,  but  you 
won't  ask  for  a  copy  of  the  ques- 
tionaire,"  Oakley  said  of  the  news 
media. 

“If  you’re  going  to  allow  (political 
pollsters)  to  release  only  the  ques¬ 
tions  and  responses  favorable  to 
them,  then  your’re  doing  a  disservice 
to  your  own  standards  of  ethics  in 
journalism  and  you’re  destroying 
your  credibility  with  the  general  pub¬ 
lic. 

“And  you  don’t  need  either,”  Oak¬ 
ley  told  the  Canadian  Press. 

While  most  news  outlets  conduct  or 
report  on  polls,  few  have  the  expert 
staff  to  interpret  the  results,  Oakley 
said. 

Oakley  based  his  comments  on  a 
survey  of  Canadian  daily  newspa¬ 
pers.  wire  services,  radio  and  televi¬ 
sion  stations  conducted  by  Publicorp, 


a  Montreal-based  public  relations 
firm  specializing  in  media  polling.  The 
firm  publishes  the  Matthew’s  list,  the 
oldest  and  most  detailed  index  of 
media  in  Canada. 

According  to  the  survey,  63%  of  the 
733  newsrooms  questioned  reported 
on  the  results  of  private  polls,  but  only 

“You’ll  report  the  poll,  but 
you  won’t  ask  for  a  copy  of 
the  questlonaire,’’  Oakley 
said  of  the  news  media. 


7.9%  have  specially  trained  staff  to 
conduct  polls  and  just  22.2%  have 
special  staff  to  report  poll  results. 

“I  think  the  biggest  problem  is  too 
many  journalists  haven’t  had  a 
chance  to  sit  down  and  understand 
what  polling  is  all  about,”  he  said, 
after  reporting  the  survey  results  at  a 
recent  meeting  of  the  Canadian  Pubic 
Relations  Society,  which  sponsored 
the  poll. 

Newsrooms  should  either  hire 
someone  experienced  in  dealing  with 
polls,  or  should  have  a  “trusted  com¬ 
munity  member”  they  can  call  upon 
for  advice  in  analyzing  polls,  Oakley 
said. 

Instead,  his  survey  found  that  just 
17%  of  the  newsrooms  hire  outside 


experts  to  conduct  polls,  and  only 
9.7%  hire  outside  polling  experts  to 
assist  in  reporting  results. 

Oakley  was  particularly  critical  of 
the  way  Canadian  news  media 
covered  the  polls  released  by  both 
sides  the  night  before  the  recent 
Liberal  Party  leadership  vote. 

Partisans  of  unsuccessful  candidate 
Jean  Chretien  released  a  poll  by  Mar¬ 
tin  Goldfarb  Associates  Ltd.  saying 
he  could  beat  Conservative  Party 
leader  Brian  Mulroney  in  an  election. 

Immediately,  the  camp  of  rival 
John  Turner  followed  with  their  own 
poll  conducted  by  Angus  Reid  saying 
that  Turner  could  beat  Mulroney. 

“That’s  when  the  media  should 
have  said  to  both  camps,  'All  the 
questions,  please.  All  the  answers. 
Your  methodologies,  etc.  Don’t  play 
games  with  us,”’  Oakley  said. 

Oakley  added,  however,  that  he 
thought  that  “probably  the  media  is 
going  to  get  tougher  about  these 
things.” 

Oakley’s  own  survey  was  based  on 
questionaires  sent  in  April  to  733 
newsrooms,  of  which  64.8%  re¬ 
sponded.  He  said  the  survey  was  a 
“universal  survey”  in  which  all  re¬ 
spondents  were  given  a  chance  to 
answer.  Therefore,  there  is  no  margin 
of  error,  as  in  a  “sample  survey” 
where  only  a  percentage  of  the  whole 
is  questioned. 


Complaint  dismissed  against  Toronto  Star 

Press  council  mediates  ‘battle  of  the  columnists’ 


Adjudicating  a  kind  of  battle  royal 
of  columnists,  the  Ontario  Press 
Council  on  July  12  dismissed  a  com¬ 
plaint  brought  by  a  Toronto  Sun  col¬ 
umnist  against  a  columnist  on  the  rival 
Toronto  Star  —  a  complaint  concern¬ 
ing  an  article  written  about  yet 
another  newspaper  columnist. 

Sun  columnist  Dr.  Morton  Shul- 
man  charged  that  a  satirical  article 
Star  columnist  Joey  Slinger  wrote 
about  Peter  Worthington’s  candidacy 
in  the  upcoming  Parliamentary  elec¬ 
tion  was  unfair  and  politically  damag¬ 
ing. 

Worthington,  a  former  Sun  editor, 
is  himself  a  columnist  for  the  Sun, 
Shulman  said,  however,  that  he 
brought  the  complaint  as  a  friend  of 
Worthington,  not  because  of  any  pol¬ 


itical  or  journalistic  associations. 

Slinger’s  column  suggested  in  sat¬ 
irical  form  that  Worthington  believed 
in  child  labor,  putting  the  population 
in  uniform,  and  in  deporting 
homosexuals,  unionists  and  French- 
Canadians. 

The  council  said  the  column  “was 
in  the  accepted  tradition  of  satire.” 

In  another  decision  announced  July 
13,  the  press  council  said  the  Toronto 
Globe  and  Mail  “did  not  meet  a  news¬ 
paper’s  ethical  obligations”  in  dealing 
with  comments  made  about  a  British 
film  critic. 

The  comments  came  in  an 
interview  with  a  major  Philippine  film 
director,  who  linked  the  British  critic 
to  a  controversial  film  festival  spon¬ 
sored  by  Imelda  Marcos,  wife  of  the 


nation’s  strongman  president.  The 
director  recounted  an  incident  in 
which  he  said  he  almost  hit  the  critic, 
adding  that  actor  Robert  Duvall  told 
him  he  would  have  done  the  same 
thing. 

In  separate  letters  to  the  Globe  and 
Mail,  Duvall  and  the  critic  denied  the 
incident  took  place  as  described. 

The  newspaper,  which  published 
somewhat  edited  versions  of  the  let¬ 
ters,  provided  the  press  council  with  a 
letter  from  the  director  in  which  he 
said  he  had  been  accurately  quoted. 

However,  the  press  council  said  the 
Globe  and  Mail  had  an  “ethical 
obligation”  to  check,  “preferably 
before  publication,  damaging  state¬ 
ments  one  person  attributes  to 
another.” 
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SYNDICATES 


Current  cornucopia  of  cartoon  critters 

There  may  now  be  more  animals  in  comics  than  ever  before— 
and  the  character  merchandising  boom  is  a  big  reason 
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Berke  Breathed's  'Bloom  County'  (top)  and  Jeff  MocNelly's  'Shoe.' 


By  David  Astor 

Animals  have  appeared  in  comics 
since  the  art  form  began,  but  there 
may  now  be  more  cartoon  critters  in 
newspapers  than  ever  before. 

Since  the  mid-1970s,  old  favorites 
such  as  Snoopy  of  “Peanuts”  have 
been  joined  by  the  birds  in  “Shoe,” 
the  cat  in  “Garfield,”  Opus  the  pen¬ 
guin  in  “Bloom  County,”  and  every¬ 
thing  from  cows  to  crocodiles  in  “The 
Far  Side,”  to  name  a  few. 

Most  syndicate  executives 
interviewed  for  this  story  believe  that 
comics  character  merchandising, 
which  began  to  really  take  off  less 
than  a  decade  ago,  is  a  major  reason 
why  the  number  of  cartoon  animals  is 
probably  increasing. 

“It's  easier  to  license  cute  animals 
than  people,”  declared  Sarah  A.  Gil¬ 
lespie,  managing  editor  of  comics  for 
United  Feature  Syndicate,  which  dis¬ 
tributes  “Peanuts”  and  “Garfield.” 
Charles  Schulz's  canine  and  Jim 
Davis'  feline  both  rose  to  prominence 
with  the  help  of  spinoff  tv  programs, 
books,  and  products  such  as  plush 
toys. 

“There  are  more  Snoopy  products 
out  than  Charlie  Brown  products.” 
observed  Register  and  Tribune  Syn¬ 
dicate  (RTS)  president  Dennis  R. 


'The  For  Side' 


Allen,  whose  company's  cartoon 
animal  lineup  recently  increased  with 
Spot  the  dog  of  Chuck  Roth's  “Dick 
and  Jane”  and  the  pig  in  Steve  Stin¬ 
son's  “Hamlet.”  Scheduled  to  debut 
next  year  is  “Putnam,”  which  stars  a 
parrot. 

There  is  not  only  a  change  in  the 
quantity  of  cartoon  animals,  but 
differences  in  their  treatment  as  well. 
Washington  Post  Writers  Group 
(WPWG)  special  projects  manager  Al 
Leeds  said  present-day  cartoon 
animals  may  be  more  three- 
dimensional  than  some  of  the  more 
“childlike”  creatures  of  the  past 
(although  some  older  comics,  such  as 
Walt  Kelly's  “Pogo,”  did  feature 
sophisticated  critters). 

Also,  more  comics  animals  these 
days  are  actually  speaking  rather  than 
expressing  themselves  via  thought 
balloons.  This  is  the  case,  for 
instance,  with  the  nonhuman  charact¬ 
ers  in  Berke  Breathed's  “Bloom 
County”  of  WPWG.  Jeff  MacNelly's 
“Shoe”  of  Tribune  Media  Services 
(TMS),  and  Gary  Larson's  “The  Far 
Side,”  which  will  move  from  Chroni¬ 
cle  Features  to  Universal  Press  Syn¬ 
dicate  next  month. 

“Talking  animals  were  once  almost 


taboo,”  said  King  Features  Syndicate 
comics  editor  Bill  Yates,  who  noted 
that  things  have  loosened  up  to  the 
point  where  a  cartoonist  might  even 
have  an  inanimate  object  talk.  But 
several  syndicate  executives  said 
many  newspaper  editors,  because  of 
the  “credibility  factor.”  still  prefer 
comics  animals  that  use  thought  bal¬ 
loons. 

One  thing  that  hasn't  changed  much 
over  the  years  is  the  way  comics  crit¬ 
ters  act  like— or  at  least  possess  some 
qualities  of— humans.  McNaught  Syn¬ 
dicate  president  Tim  McAdam  noted 
that  animals  offer  cartoonists  “a 
whole  reservoir  full  of  gag  ideas” — 
and  many  of  these  gags  draw  their 
humor  from  creatures  thinking,  say- 
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'Garfield' 

ing  and  doing  people-like  things.  In  a 
recent  episode  of  the  McNaught- 
distributed  "Heathcliff,"  for 
example,  George  Gately's  cat  did 
some  break  dancing.  And  Larson,  in 
one  “Far  Side"  episode,  showed  a 
dog  visited  by  canine  spaceships.  The 
pooch  (standing  on  two  legs  of  course) 
says  to  its  owner.  “Well,  they  finally 
came  ....  But  before  I  go,  let's  see 
you  roll  over  a  couple  of  times." 

Dogs — who  are  pets  for  countless 
people — have  always  been  the  most 
popular  newspaper  comics  animals. 
Yates  of  King  said  cartoon  cats  have 
gone  in  and  out  of  fashion,  with  strip 
and  panel  felines  now  doing 
extremely  well  once  again.  He  said 
cartoon  dogs  may  have  the  most  mass 
appeal,  but  that  cats  often  have  the 
most  “avid”  fans. 

When  it  comes  to  using  animals 
more  exotic  than  dogs  and  cats,  it  is 
tougher — though  not  impossible — for 
cartoonists  to  create  widely-popular 
characters.  Allen  of  RTS  noted  that 
some  readers  just  can't  identify  with 
certain  animals,  especially  those  of 
the  more  “repugnant”  variety.  He 
said  his  syndicate  has  rejected  comics 
starring  snails,  flies,  roaches,  etc. 
“We've  had  everything  on  the  ark,” 
quipped  Allen. 

Syndicates,  however,  will  obvious¬ 
ly  not  sign  cartoonists  just  because 
they  submit  dog  or  cat  comics.  Los 
Angeles  Times  Syndicate  comics  edi¬ 
tor  David  Seidman  said  he  looks  for 
strips  and  panels  that  have  funny 
gags,  good  art,  and  interesting  charac¬ 
ters — animals  or  no  animals.  Two  of 


C  ItW  King  FmIutm  SyndKAit.  Inc. . 


'Blondie' 

LATS'  recently-introduced  comics 
happen  to  feature  dogs — Spike  of  Jim 
Smith's  “Bumgardner"  and  Jowles  of 
Buddy  Hickerson's  “The  Quig- 
mans." 

Despite  the  popularity  of  many 
animal  comics,  some  newspaper  edi¬ 
tors  still  resist  them.  News  America 
Syndicate  vice  president  for  editorial 
development  Lewis  Little  said  editors 
may  question  the  “believability"  of 
creatures  that  think  like  humans,  or 
may  feel  that  an  animal  comic  is  not 
“relevant"  enough.  Leeds  of  WPWG 
added  that  some  editors  see  animals 
as  “gimmicks.”  And  TMS  editor 
Michael  Argirion  stated  that  some 
papers  worry  that  animal  comics  can 
develop  such  a  reader  following  that 
they  become  very  difficult  to  drop.  He 
noted  that  even  less  popular  ones  can 
have  a  “small  hard-core  readership 
with  a  large  squeal  factor.” 

But  many  comics  featuring  crea¬ 
tures  have  anything  but  low  popular¬ 
ity.  Universal  vice  president  and 
editorial  director  Lee  Salem  said  that, 
since  almost  everyone  from  kids  to 
senior  citizens  likes  animals,  comics 
with  prominent  nonhuman  characters 
often  have  more  potential  mass  read¬ 
er  appeal  than  comics  starring  people. 

Indeed,  animal  characters  appear 
in  all  five  of  the  most  widely- 


YOU’VE  ALREAPV  BEEN  FEP.. 
I  KEMEMBEIIYDUREACE! 


'Peanuts' 


circulated  comics:  the  aforemen¬ 
tioned  “Peanuts,”  Young  and  Gersh- 
er's  “Blondie”  of  King  (Daisy  the 
dog),  Mort  Walker's  “Beetle  Bailey” 
of  King  (Otto  the  dog),  the  aforemen¬ 
tioned  “Garfield,”  and  Dik  Browne's 
“Hagar  the  Horrible”  of  King  (Snerk 
the  dog  and  Kvack  the  duck). 

Some  of  the  other  high-selling  (and 
long-term)  comics  with  creatures  in 
lead  or  supporting  roles  include  Bil 
Keane's  “The  Family  Circus”  of 
RTS  (Barfy  and  Sam  the  dogs  and 
Kitty  Cat).  Walker  and  Browne's  “Hi 
and  Lois”  of  King  (Dawg),  Brad 
Anderson's  “Marmaduke”  of  United 
(dog),  and  Johnny  Hart's  “B.C.”  of 
News  America  (Snake,  Apteryx. 
Dooky  Bird,  John  the  turtle,  and  Jake 
and  Maud  the  insects). 

A  partial  list  of  more  recently- 
introduced  comics  with  lead  or 
supporting  animal  characters  would 
include  Peter  Guren's  “Ask  Shagg” 
(dog),  William  Overgard's  “Rudy” 
(chimp).  Kevin  Fagan's  “Drabble” 
(duck),  and  Peter  and  Wuerker's 
“The  Peter  Principle"  (dog)  of 
United:  Allan  "Sols”  Salisbury's 
“Snake  Tales”  (snake)  and  Larry 
Wright's  “Kit  'n'  Carlyle”  (cat)  of 
Newspaper  Enterprise  Association: 
Bill  Schorr's  “Conrad”  (frog)  and 
Doug  Marlette's  “Kudzu”  (parrot)  of 
TMS;  and  the  Gilchrists'  “Muppets” 
of  King  (various  animals). 

Also:  Wilder  and  Parker's 
"Goosemyer”  (dog  and  fish)  of  News 
America;  Jerry  Van  Amerongen's 

(Continued  on  pa  fie  32  f 
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From  left  to  right,  'The  Neighborhood,'  'Heathcliff,'  'The  Quigmans,'  'Marmaduke,'  and  'Pavlov. 
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“The  Neighborhood”  of  RTS  (var¬ 
ious  animals);  Lynn  Johnston’s  “For 
Better  or  For  Worse”  (dog),  Ted  Mar¬ 
tin’s  “Pavlov”  (dog),  and  Pat 

Oliphant’s  “Sunday  Punk”  (penguin) 
of  Universal;  Tim  Oliphant’s  “Her- 
mie  the  Hermit”  of  Dickson-Bennett 
International  Features  (various 

animals);  Howard  Rands’  “Buffy”  of 
Allied  Feature  Syndicate  (dog);  and 
Nicole  Hollander’s  self-syndicated 
“Sylvia”  (two  cats). 

Two  from  Washington  Post  doing  computer  column 


A  weekly  computer  column  by 
Washington  Post  staffers  T.R.  Reid 
and  Michael  Schragc  will  begin 
national  syndication  September  2  via 
the  Washington  Post  Writers  Group. 

Reid  writes  user-oriented  columns 
on  personal  computers  (owned  by 
over  10.4  million  Americans)  while 
Schrage  focuses  on  the  computer 
industry’s  performance  and  per¬ 
sonalities. 

Topics  discussed  in  the  “Reid/ 
Schrage  Computer  Report”  include 
“two  simple  but  useful  programs  you 
can  program  in  BASIC,”  how  and 
when  to  buy  computer  goods  via  mail 
order,  how  the  Osborne  computer 
“might  be  an  even  better  bargain  after 


T.R.  Reid  (left)  and  Michael  Schrage. 
(Photo  by  Yo  Nagoya.) 

the  bankruptcy,”  and  how  “you 
don’t  have  to  pay  $400  for  Visicalc — 
there  are  cheaper  ‘Visiclones.’” 

Reid  is  Denver  bureau  chief  for  the 
Post.  The  Princeton  University 
graduate  is  a  lawyer,  former  Greek 


and  Latin  teacher,  and  Alicia  Patter¬ 
son  fellow  (studying  semiconduc¬ 
tors).  He  wrote  the  forthcoming 
Chips  book  on  the  semiconductor 
industry  for  Simon  &  Schuster,  and  is 
the  author  and  coauthor  of  two  poli¬ 
tical  books.  Reid,  who  served  on  the 
nuclear  naval  staff  of  Admiral  Hyman 
Rickover,  has  built  his  own  compu¬ 
ter. 

Schrage,  based  in  Washington, 
covers  high  technology  for  the  Post 
business  section.  He  has  written 
about  computers  for  publications 
such  as  the  Smithsonian,  Rolling 
Stone  and  American  Film,  and  helped 
establish  the  Dow  Jones  News  Re¬ 
trieval  Service. 


‘Peanuts’  becomes  first  strip  with  over  2,000  papers 


With  its  appearance  in  the  Ports¬ 
mouth  (Ohio)  Daily  Times, 
“Peanuts”  has  become  the  first  com¬ 
ic  in  history  to  run  in  more  than  2,000 
newspapers. 

Charles  M.  Schulz’s  strip,  which 
began  distribution  with  United  Fea¬ 
ture  Syndicate  in  1950,  was  picked  up 
by  only  seven  papers  during  its  first 
year — the  Washington  Post,  Chicago 
Tribune,  Minneapolis  Star  and  Tri¬ 
bune ,  Allentown  (Pa.)  Call- 
Chronicle,  Bethlehem  (Pa.)  Globe- 
Times,  Denver  Post  and  Seattle 
Times.  But  its  popularity  soon  began 
to  rise. 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOIHG  OH  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTI§I\G  VERS 


(published  every  second  Fridoy),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscription  to  II.S.A.  (or  $A  88.00.  Payment 
must  be  mode  by  bank  draft  in  Australian  currency. 


Paperback  collections  of  the  comic 
have  now  sold  about  300  million  cop¬ 
ies,  and  the  antics  of  Snoopy  and  the 
other  “Peanuts”  characters  have 
been  translated  into  23  languages. 
There  have  been  25  tv  specials,  four 
feature-length  films,  and  two  music¬ 
als.  The  first.  You’re  a  Good  Man, 
Charlie  Brown,  was  a  long-running 
Broadway  and  Off-Broadway  hit  that 
is  still  produced  1,800  times  a  year 
throughout  the  U.S.  The  second 
musical.  Snoopy,  played  in  New  York 
City  last  year  and  is  now  running  at 
the  Duchess  Theatre  in  London’s 
West  End. 


Humorous  speaking 

“In  My  humble  Opinion”  col¬ 
umnist  Robert  Skoglund  (see  E&P, 
August  27,  1983)  will  be  one  of  the 
keynote  speakers  at  the  Western 
Humor  and  Irony  Membership  (WHIM) 
conference  at  the  University  of  Ari¬ 
zona  next  April. 

Skoglund,  who  is  now  averaging 
two  after-dinner  speeches  a  week,  is 
based  at  1600  Oceanside  Dr.,  Suite 
400,  St.  George,  Me.  04857. 

Polling  pioneer  dies 

Public  opinion  polling  pioneer  Dr. 
George  H.  Gallup  has  died  at  the  age 
of  82.  His  organization’s  reports  are 
distributed  twice-weekly  to  newspap¬ 


Schulz  cc 
stories,  dra 


ers  by  the  Los  Angeles  Times  Syn¬ 
dicate. 

Cowan  sewing  book 

Sally  Cowan,  whose  weekly 
“Fashion  ’N  Fabrics”  column  is  dis¬ 
tributed  by  McNaught  Syndicate,  has 
written  a  book  called  Left-Handed 
Sewing. 

The  Van  Nostrand  Reinhold- 
published  volume,  illustrated  by  Kurt 
Loftus,  is  aimed  at  the  15%  of  the 
population  who  have  trouble  follow¬ 
ing  stitch  diagrams  drawn  for  right- 
handed  sewers. 

Cowan,  a  professional  dressmaker 
for  18  years,  conducts  sewing  semi¬ 
nars  in  Florida  entitled  “Keeping  You 
in  Stitches”  and  has  appeared  on 
many  tv  and  radio  shows. 
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At  last ...  A  comic  panel 
that  explains  why 
;SuoJM  oS  s^BMfB  sSuiq) 


The 

by  Dr.  Laurence  J.  Peter  &  Matt  Wuerker 


Ever  feel  you’re  at  the  mercy  of  incompetents 
and  buffoons  with  the  absolute  power  to 
mess  up  your  life?  That’s  because  you  are. 

But  take  heart.  The  Peter  Principle  is  here  to 
help.  This  comic  panel  —  from  the  mind  of 
the  man  who  first  introduced  ‘The  Peter 
Principle”  to  an  unsuspecting  world  —  might 
not  shoo  away  the  gremlins  that  can  drive  you 
crazy,  but  It  can  help  you  laugh  at  them. 

What’s  more,  The  Peter  Principle  is  perfectly 
at  home  in  any  section  of  your  newspaperl 
Sure,  it  fits  on  your  comics  page.  But  any¬ 
where  news  of  incompetence  finds  its  way. 
The  Peter  Principle  provides  a  perfect  coun¬ 
terpoint.  On  your  editorial  or  op-ed  pages,  for 
example.  Even  on  the  business  page! 

Let  your  readers  know  they’re  not  paranoid, 
just  observant!  Feature  The  Peter  Princip!e 
and  strike  a  blow  for  competence! 


For  rates  and  information,  call  Brad  Bushell  toll-free  at 
1-800-221-4816  (in  New  York,  212-557-2333). 


Already  purchased  by  these  aiid  dozens  of  other  fine  newspapers: 


(Montreal)  La  Presse 
Houston  Chronicle 
Chicago  Sun-Times 
Dallas  Times  Herald 


Minneapolis  Star  and  Tribune 
The  Milwaukee  Journal 
The  Philadelphia  Inquirer 


Detroit  Free  Press 
The  San  Diego  Tribune 
Rocky  Mountain  News 
The  Seattle  Times 


United  Feature  Syndicate 

A  division  of  United  Media  Enterprises,  a  Scripps-Koward  company 

200  Park  Avenue.  New  York,  NY  10166 


Earnings  report 

(Continued  from  page  9) 


loss  of  “the  segment  of  readers  who  are  attracted  by  a 
rising  stock  market.” 

Ottaway  Community  Newspapers.  A  Dow  Jones  sub¬ 
sidiary,  had  advertising  linage  gains  of  6.2%  in  the  quarter 
and  5.5%  in  the  half.  Average  circulation  of  the  Ottaway 
dailies  was  up  by  1.5%  for  the  month  of  June  from  a  year 
earlier. 

Knight-Ridder  Newspapers 

Knight-Ridder  Newspapers  earned  $37.6  million  in  the 
second  quarter,  or  580  per  share,  compared  to  $32.9  mil- 
ion,  or  490  per  share,  a  year  ago. 

Revenues  for  the  quarter  reached  $419.4  million,  com¬ 
pared  to  $366.8  million  a  year  ago. 

For  the  first  half,  Knight-Ridder’s  net  income  rose  by 
25.3%  to  $64.5  million,  or  990  a  share,  while  revenues  were 
$810.1  million,  up  from  $707.3  million. 

Knight-Ridder’s  classified  revenues  for  the  first  six 
months  were  up  28.1%,  with  employment  linage  in  its  top 
10  markets  up  by  57%. 

Lee  Enterprises 

L’ee  Enterprises,  which  reports  on  a  fiscal  year 
beginning  Oct.  1,  said  its  third  quarter  net  income  of  $6.6 
million,  or  490  a  share,  represented  a  17%  gain  over  1983’s 
third  quarter. 

Lee’s  revenues  in  the  period  increased  by  12%  to  $50 
million. 

For  the  nine  months,  Lee’s  net  income  was  $16.1  mil¬ 
lion,  or  $1 . 17  per  share,  up  from  $  14.2  million,  or  $  1 .02  per 
share.  Revenues  for  the  nine  months  were  $141.8  million, 
compared  to  $129.4  million  in  the  1983  fiscal  year. 

Multimedia 

Multimedia  said  its  newspaper  revenues  grew  1 3%  in  the 
quarter,  reaching  $26  million,  and  13%  in  the  half  to  $48.6 
million. 

Total  revenues  in  the  quarter  were  $79. 1  million,  a  gain 
of  14%,  while  net  income  increased  14%  as  well  to  $10.7 
million,  or  650  a  share. 

For  the  first  six  months,  revenues  rose  to  $  1 45. 1  million, 
up  14%,  and  net  income  increased  to  $17.8  million,  or 
$1.07  a  share,  for  a  17%  gain. 

New  York  Times  Co. 

The  New  York  Times  Co.  said  its  newspapers  posted  a 
second  quarter  operating  profit  of  $47.5  million,  up  39%. 
For  the  six  months,  newspaper  operating  profits  were 
$88.7  million,  a  28%  gain.  The  company  said  the  increases 
were  from  greater  advertising  and  circulation  revenues. 

Overall,  the  Times  Co.  saw  its  second  quarter  earnings 
grow  19%  to  $27.7  million,  or  700  a  share.  For  the  first  half, 
earnings  were  $52.2  million,  or  $1.32  a  share,  for  a  21% 
gain. 

Revenues  were  $306.6  million  in  the  second  quarter  and 
$603.9  million  in  the  half. 

Associated 

The  Associated  Press,  in  a  gesture 
to  help  wire  editors  meet  tight  after¬ 
noon  deadlines,  began  running  PM 
advisories  at  9  p.m.  EDT  July  30. 

The  PM  News  Digest  continues  to 
move  at  11:30  p.m.,  but  prepared  PM 
copy  will  move  after  9  p.m. 

Wick  Temple,  managing  editor  of 
the  AP,  observed  that  afternoon  pa- 


Park  Communications 

Park  Communications  announced  a  26%  increase  in 
second  quarter  net  income  to  $3.7  million  on  revenues  of 
$27.5  million,  a  14%  gain.  Earnings  per  share  were  410,  a 
17%  gain. 

For  the  first  six  months,  net  income  reached  $6.0  mil¬ 
lion,  up  25%,  on  a  13%  gain  in  revenues  to  $50.7  million 
Earnings  per  share  in  the  half  reached  650. 

Post  Corp. 

Post  Corp.  of  Appleton,  Wis.,  said  it  earned  $2.7  mil¬ 
lion,  or  $1.49  per  share,  in  the  second  quarter  compared 
with  $1.6  million,  or  890  a  share,  a  year  ago.  Revenues  in 
the  quarter  were  $27.8  million,  up  from  $24.2  million. 

Post’s  first  half  earnings  were  $3.8  million,  or  $2.09  a 
share,  on  revenues  of  $51.1  million.  In  1983’s  first  half. 
Post  earned  $2. 1  million,  or  $1 . 15  a  share,  on  revenues  of 
$44.7  million. 

Post  is  under  contract  to  be  sold  to  a  subsidiary  of 
Gillette  Communications,  Nashville,  Tenn.,  on  August  I. 

Toronto  Sun 

Toronto  Sun  Publishing  Corp.  reported  that  during  the 
first  six  months  of  1984  the  company  eliminated 
“expensive  free  sampling”  of  the  Houston  Post  which 
“substantially  reduced”  the  newspaper’s  circulation. 

“Paid  circulation  has  improved  from  that  base,”  the 
company  said,  adding  that  it  implemented  “other 
efficiencies”  at  the  Post,  including  a  reduction  of  its  work 
force  to  1,517  from  the  1,655  employed  at  the  newspaper 
when  it  was  purchased  in  December,  1983. 

The  con^pany  said  the  Post,  after  losing  money  in  the 
first  quartef,  “contributed  to  earnings  in  the  second  quar¬ 
ter  and  after  six  months  is  in  a  profit  position.” 

Toronto  Sun’s  profit  for  the  second  quarter  was  $5.6 
million,  or  670  a  share,  which  is  more  than  double  the  $2.6 
million,  or  320  a  share,  it  earned  in  the  second  quarter  of 
1983. 

Revenues  in  the  quarter  totaled  $83.2  million,  compared 
to  $29.9  million  in  1983. 

Total  revenues  in  the  first  half  were  $157.6  million  com¬ 
pared  to  $57.9  million  in  I983’s  first  six  months,  while  first 
half  profits  rose  to  $6.99  million,  or  840,  from  $4.9  million, 
or  590,  a  year  ago. 

“The  huge  variance  in  the  year-to-year  comparative 
numbers  is  due  to  the  company’s  purchase  of  the  Houston 
Post  in  December,  1983,”  Toronto  Sun  stated. 

Washington  Post 

The  Washington  Post  Co.  reported  its  earnings  per  share 
increased  by  29%  in  the  second  quarter  to  $  1 .94  from  $1.50 
a  year  earlier.  Net  income  for  the  second  quarter  was  $27.2 
million,  compared  with  $21.3  million  in  1983. 

Revenues  in  the  quarter  were  $256. 1  million,  a  14%  gain. 

For  the  first  half,  the  company’s  earnings  per  share 
increased  32%  to  $2.57,  up  from  $1.94,  while  net  income 
grew  to  $36.2  million  from  $27.5  million. 

Revenues  in  the  half  totaled  $475.6  million  for  a  13% 
gain. 

The  company’s  newspaper  division  revenues  rose  16% 
in  the  quarter  and  the  first  half.  Washington  Post  advertis¬ 
ing  linage  was  up  8%  in  the  quarter  and  9%  in  the  half. 

earlier  PM  advisories 

budget,”  he  said.  “We’re  moving  up 
new  PMs  copy  written  during  the  ear¬ 
ly  hours.” 

The  AP,  in  an  advisory  carried  on 
the  DataStream  wires,  said  that  “this 
improvement  is  aimed  at  giving  PMs 
editors  with  increasingly  earlier 
deadlines  a  jump  on  tomorrow’s  hews 
report.” 


Press  starts 

pers  on  the  East  Coast  face  the  tight¬ 
est  deadline  pressures. 

“We  have  been  opening  the  PM  re¬ 
port  at  11:30  p.m.  That’s  now  too 
late,”  said  Temple. 

He  said  that  the  first  Preliminary 
PMs  News  Digest  Advisory  carried 
16  items.  “Ten  wound  up  on  the 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


CARTOONS 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo- 
cope,  movie  reviews,  crossword  puz- 
les,  humorous  cartoons,  other  quality 
eatures  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264;  (404)  253-5355. 


FREELANCE 


EASONED  DALLAS  newsmen  seek 
eelance  GOP  convention  work.  Reli- 
ble,  reasonable,  entertaining,  fast. 
Photos  also.  (214)  323-0868. 


WEEKLY?  Here’s  your  complete  package 
f  over  30  reader-wanted  features, 
rossword,  astrology.  Weight  Watchers, 
TV  personalities,  antiques,  sports,  child 
'are,  health,  cartoons,  fillers,  and  much 
nore.  Write  for  FREE  samples  of  SUB¬ 
URBAN  FEATURES,  PO  Box  91460, 
Mobile  AL  36691  or  call;  (205)  343- 
1717. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


TAP  ROMANCE  fiction’s  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
man’s  weekly  500-word  review  covers 
the  best  of  each  month’s  100  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth  TX  76109.  (817) 
921-6800. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  “concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writin 
skills."  8th  year.  Edith  Lank,  Bo 
18447,  Rochester  NY  14618;  (716 
271-6230. 


“SENIOR  CLINIC.”  Specialist  treats 
medical  problems  past  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta.  Canada,  T5J  2J7;  (403! 
973-2361 


WHY  Are  Embryos  Frozen? 

WILL  Bees  Grow  as  Big  as  Buffalos? 

HOW  Superfly  Sa\^  Maine 
WHY  Do  We  Have  Five  Fingers? 

Our  illustrated.  Dr.  Crystal  Science  Fea-I 
tures  are  being  read  by  millions  of  youn 
readers.  For  over  a  year.  Dr.  Crystal  ha 
been  explaining  current  science  news  t 
readers  12  years  old  and  up.  Send  for  < 
free  sample  package  that  includes  illus 
trated  columns,  and  Dr.  Crystal’s Cosmi< 
Kid  Stuff  cartoon  science  activities. 
Write  or  call  J.  Anton,  PO  Box  3514, 
Brooklyn  NY  11202.  Telephone  (212 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


IF  YOU  ARE  considering  starting  or 
expanding  a  shopper  or  specialty  tabloid 
within  150  miles  of  (^lumbus,  Ohio,  or 
Detroit,  and  need  financial  support, 
we’d  like  to  meet  with  you.  Write  Box 
7757,  Editor  &  Publisher. 


PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gains  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten- 
tiaL  Box  7581,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals,  Mergers.  Sales. 

No  Charge  for  (^sultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St.  NW 
Washington  DC  20(X}5 
(202)  NAtional  8-1133 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


EDWIN  0.  MEYER.  ASSOCIATES 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


JAMES  W.  HALL.  JR. 
Newspaper 

Sales,  Appraisals.  (Consultations 
Jim  Hall  Media  Services.  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
3 1 4 1 1 ;  (9 1 2)  598-093 1 .  day  or  night. 


E&P  CLASSIHEDS 
The  Indnstry’s  Marketplace 
(212)  752-7050 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 


ATTENTION 

CLASSIFIED 

ADVERTISERS 

Please  note  the  deadline  for  classified 
display  advertising  is  8  days  prior  to 
publication  date.  A  phone  call  by  5  p.m. 
Friday  con  reserve  space  for  your  ad  in 
the  following  week's  issue. 


Edwin  O.  Meyer  Associates 
announces  the  sale  ot 
The  Alamance-Orange  Enterprise 
Mebane,N.C 

“Ed  Meyer  wa  a  coreinud  tource  of  Mfh  “Mn.  fhomai  artd  I  were  pteawd  iwrtt 
port  aid  JMlance  to  u»  in  our  eNom  10  the  way  Ed  Meyer  handed  the  tale  of  Tbe 
retearth  and  nepome  die  purchato  of  The  AlamanceOranfe  Eieerprne.  Wa  would 
Alamance-Oranfe  Etoerpme.  Wto  are  very  Mhe  to  recommend  hen  to  anyone  needinf 
pleated  w«h  our  dccnion  to  buy  the  paper.  iheierwcstofan^Mpaperbroher" 
vditch  wat  due  in  no  vnal  meaMjre  to  Mr.  ^raNft|.aMOba  fheeMt 

MeyerS  aaiaance.'* 

A  Miry  t.  lAowe 

EDWIN  O.  MEYER  ASSOCIATES 

APPRAISERS-BftOKERS-CONSULTANTS 

804-266-1522 

7200  Hermitage  Road,  Rjchmorvl.  Virginia  23228 
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Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av.  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO.  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


BrokerseConsultantseAppraisers 
James  A.  Martin  Associates 
Call  Day  or  Night:  (614)  889-9747 
PO  Box  798,  Columbus  OH  43017 


NEWSPAPERS  FOR  SALE 


COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  style  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 


CENTURY-OLD  exclusive  weekly  and  job 
shop  serving  two  counties  in  Zone  3. 
Netting  better  than  10  percent  on  $200 
K  plus  gross.  One-third  up  front.  Owner 
will  take  back  secured  note  on  remainder 
and  stay  on  to  direct  production  in  com¬ 
plete  plant.  Edwin  0.  Meyer  Associates, 
7200  Hermitage  Rd.  Richmond  VA 
23228.  Telephone:  (804)  266-1522. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


DISTINGUISHED  voluntary  pay  Sunbelt 
weekly  making  money  on  $60,0(30 
monthly  gross  after  turnaround.  Unusual 
opportunity  for  business  management. 
Priced  below  gross. 

Inquiries  to  Box  7805,  Editor  &  Pub¬ 
lisher. 


FOR  SALE:  Business  publication.  Sun¬ 
belt.  Profitable.  Box  7766,  Editor  & 
Publisher. 


FOR  THE  FIRST  TIME  OWNER  without  a 
lot  of  cash.  3  year  old  weekly  in  Caroli- 
nas.  Asking  $40,000  with  $15,000 
down.  Great  potential.  Dick  Briggs  (912) 
236-1596.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah  GA 
31412. 


IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state,  I’M  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 


LIVELY  WEEKLY  newspaper  in  attractive 
beach  community  in  California's  Orange 
County.  Will  accept  moderate  downpay¬ 
ment  on  $350,000  gross  sales  publica¬ 
tion  from  husband  and  wife  with  solid 
advertising  and  editorial  experience. 
Current  owner  has  other  interests.  Box 
7830,  Editor  &  Publisher. 


MONTANA . $150,000 

MONTANA .  125,000 

MONTANA . 75,000 

WYOMING . 300,000 

VYYOMING  SHOPPER .  135,000 

Jepson/Cribb  Media  Services,  John  T. 
Cribb,  Box  1220,  Townsend  MT  59644, 
(406)  266-4223. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.70  per  line.  1  week  — $3.15  per  line. 

2  weeks— $4.20  per  line,  per  Issue  2  weeks— $2.60  per  line,  per  Issue. 

3  weeks— $3.50  per  line,  per  Issue.  3  weeks— $2.35  per  Nne,  per  Issue. 

4  weeks— $2.90  per  Kne,  per  Issue.  4  weeks— $2.10  per  line,  per  Issue. 

Add  $4.75  per  Insertion  lor  box  service,  Add  $3.25  per  insertion  for  box  senrice, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIRED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  c^umn  inch. 

Contract  rates  airaflaMe  on  reguest. 

DEADUNE:Evary  Tuesday,  2  pm  (EST) 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

MItMr  A  PvblitiMr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 
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NEWSPAPERS  FOR  SALE 

OUTSTANDING  opportunity  for  owner/ 
operator.  Weekly  newspaper  northwest 
location.  Gross  150M-165M.  Price  lx 
gross.  Generous  terms.  Price  Includes 
real  estate.  Box  7792,  Editor  &  Pub¬ 
lisher. 


SPECIALTY  PUBLICATIONS.  $50,000 
net  profit.  50yearsold.  100%  telephone 
ad  sales.  Must  be  based  in  Ohio. 

BUSINESS  PUBLICATIONS  in  3  of 
Ohio's  top  cities.  Established. 

AWARD-WINNING  Wyoming  weekly. 
Computerized.  With  building. 
$115,000.  James  A.  Martin  Associates, 
Box  798,  Columbus  OH  43017.  (614) 
889-9747. 


TWO  GROWING  weeklies  completely 
isolated  from  mountain  states  competi¬ 
tion.  Current  gross  1  million.  Priced  at 
4'/%  times  projected  cash  flow.  Manage¬ 
ment  stays  or  goes.  Terms  flexible. 
Inquiries  to  Box  7804,  Editor  &  Pub¬ 
lisher. 


UPPER  MINNESOTA  WEEKLIES, 
exclusive  in  growth  markets,  large  cen¬ 
tral  plant,  highly  profitable,  gross  3.6 
million.  Terms.  KANSAS  COUNTY  SEAT 
exclusive  weekly,  one  of  best  in  state, 
gross  $355,000,  cash  flow  $90,00() 
plus.  Terms  to  qualified  buyer.  MIS¬ 
SOURI  OZARK  weekly  and  shopper 
priced  at  $300,000,  annual  gross.  25% 
down,  10  years,  12%  interest.  MASSA¬ 
CHUSETTS  NEWSPAPER-SHOPPER 
gross  $279,867.  Only  $175,000,  good 
terms,  profitable.  ARKANSAS  exclusive 
weekly,  circulation  2550,  gross 
$9 1 ,000.  Sell  on  terms:  $95,000.  COL¬ 
ORADO  exclusive  weekly,  east  slope, 
gross  $94,000,  absentee  owner.  Terms 
sale.  MISSISSIPPI  WEEKLY  gross 
$507,000,  8700  paid  circulation.  Ter¬ 
ms.  IOWA  WEEKLIES  &  SHOPPER 
grossing  $814,000,  project  '84  at 
$876,550,  $130,000  net.  Terms. 
WYOMING  NEWSPAPERS  exclusive, 
energy  area,  central  plant,  4-unit  web, 
gross  $1,750,000,  cash  flow 
$439,515.  Price  of  $2.5  million 
includes  all  real  estate.  $500,000 
down,  7  years,  10%  interest. 

For  information  write; 

ROBERT  N.BOLITHO 
PO  Box  7133,  Shawnee  Mission,  KS 
66207. 


VIRGINIA  WEEKLIES  with  complete 
plant,  including  press.  Profitable 
operation  can  be  bought  for  $350,000, 
with  real  estate.  W.B.  Grimes  &  Co., 
1511  K  Street,  N.W.,  Washington,  D.C, 
20005 


NEWSPAPERS  WANTED 


COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising/circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 

DON'T  JUST  SELL  YOUR  NEWS¬ 
PAPER.  .  .LET  IT  BECOME  PART  OF  A 
PROGRESSIVE  NEWSPAPER 
GROUP.  .  . 

Newspapers  in  our  newspaper  group  are 
usually  stand-alone  publications.  .  .  We 
believe  in  and  practice  local  publishing 
autonomy.  .  .  Our  papers  are  not  in  the 
metro  areas.  .  .  We  are  in  the  heartland 
of  community  publishing. .  .  We  know 
the  inportance  of  good  community  news¬ 
papers  and  win  many,  many  awards  for 
excellence.  .  . 

Write  us,  we  will  be  pleased  to  talk  with 
you  about  your  newsraper  becoming  part 
of  our  most  successful  group.  Write  E&P 
Box  7774. 

EDITOR  &  PUBLISHER  for  Augui 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

PUBLISHER  with  heavy  experience  all 
phases  wants  smal  1  weekly  in  fast  growth 
community  in  California,  Arizona,  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computeroperated  business.  Box  7583, 
Editor  &  Publisher. 

TWO  YOUNG  publishers  seek  daily  or 
large  profitable  weekly.  Strong  record  of 
community  involvement  and  substantial 
financing  available.  Brokers  welcome. 
Reply  Box  7779,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

GOING  FAST:  "Howto  Purchase  a  News¬ 
paper  and  Succeed."  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
Publisher-Editor-Broker,  Jay  Brodell. 
$22.50.  Mountain  West  Publishing,  Box 
1841,  Grand  Junction  CO  81502. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

AIR  TRAVEL  GUIDE 

Annual  directory  to  airport  ground  trans¬ 
portation.  Authoritative.  Used  as  promo 
Item  by  travel  agents.  1984  sales 
$1 00,000-plus.  Includes  type  on  floppy 
disk,  1985  revisions  (as  of  9-30),  cus¬ 
tomer  list.  Printed  web.  Outright  sale  or 
royalty  agreement.  Box  1214,  Home- 
wood,  IL  60430. 

SHOPPING  GUIDES 

ESTIL  CRADICK 

950  Parkwood  Drive 

Dunedin  FL  33528;  (813)  733-1678 

EDITOR  &  PUBLISHER 
CLASSIFIEDS 
(212)  752-7050 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

WEEKLY  NEWSPAPERS 

25  Free  Subscriptions 
Circulation  Climbers  is  offering  25  paid 
subscriptions  to  the  first  10  customers 
who  mention  this  ad. 

Why  go  anywhere  else?  We  do  the  billing, 
the  telemarketing,  we  pay  for  the  per¬ 
sonnel  and  we  pay  for  the  office  space. 
As  a  matter  of  fact  we  send  you  your 
weekly  remits. 

Why  go  to  an  imitator  when  you  can  stay 
with  the  originator?  Call  James  M. 
Scutellaro  (617)  938-1416. 

COMPUTER  CONSULTANTS 

DO  YOU  HAVE  a  special  project  in  Com¬ 
puter  System  Design? 

Database  Library  Systems 
Interactive  audiotext 
976  Programs 
Special  Projects 
^ble  TV  Systems 
Home  Computer  Databases 
KIOSK  Systems 

Stan  Brannan,  founder  of  Mycro-Tek  has 
a  new  company  that  is  available  for  con¬ 
sulting  on  special  computer  projects. 
Brite  Digital  Systems,  2414  North 
Wo^lawn,  Wichita  KS  67220.  (316) 
687-8000. 

4,  1984 


ANNOUNCEMENTS 


CONSULTANTS 


DOES  YOUR  ORGANIZATION  NEED 
SALES  AND  MANAGEMENT  TRAIN¬ 
ING? 

OBSERVE  your  personnel.  Look  and  lis¬ 
ten.  Do  all  of  your  sales  people 
understand  how  to  achieve  their  goals? 
Do  they  spend  more  time  out  in  the  field 
selling  than  the  office?  Are  they  planning 
their  time  effectively?  Do  they  know  how 
to  find  their  customers'  needs  and  sell 
based  on  those  needs?  Is  your  sales  man¬ 
ager  developing  a  climate  for  high 
achievers?  Are  they  coaching  for 
improved  work  performance?  If  the 
answer  to  any  of  these  questions  is  "no" 
and  your  work  involves  managing, 
training,developing,  influencing  or 
supporting  a  sales  staff,  call  SALES 
TRAINING  CONSULTANTS  305-432- 
4534,  specializing  in  print  advertising. 


MARKETING  A 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


E&P  CLASSIFIEDS 
WE  MOVE 
MACHINERY 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


CHEMCO  Marathon  with  Pulse  Xenon 
Lights  roll  down  screen  attachment  and 
new  Gam  3  exposure  control  with  digital 
reflection  densitometer.  Berkshire  Litho 
Supply,  PO  Box  5085,  Holyoke  MA 
01041.  (413)  532-1735. 


lECRM  Autokon  8400  laser  camera. 
New  lasers  in  excellent  condition 
$27,500.  Berkshire  Litho  Supply,  PO 
Box  5085,  Holyoke  MA  01041.  (413) 
532-1735. 


NU-ARC  SST  20  x  24  with  vacuum  copy 
board.  Berkshire  Litho  Supply,  PO  Box 
5085,  Holyoke  MA  01041.  (413)  532- 
1735. 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


EQUIPMENT  A  SUPPUES 


COMPUTER  SOFTWARE 


AOMANAGER 
(formerly  AOmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CK  95436:  (707) 
887-7141. 


CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50.  refundable.  500  to 
30,(X)0  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems.  Inc.,  PO  Box  68.  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  4(X)  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166:  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


USED  AM  VARITYPER  DISCS:  Choose 
from  library  of  over  5(Mdiscs.  $95each- 
add  $15  per  ITC  Track.  Bob  Weber  (216) 
831-0480. 


CLASSIFIED  ADVERTISING  SOFT¬ 
WARE  for  IBM  PC/XT.  Ojntact  Dennis  at 
(303)  443-6272,  or  write:  Daily.  2040 
30th  St..  Boulder.  CO  80301. 


COMPUTERS 


FOR  SALE;  2  I.B.M.  5110'sand  com¬ 
plete  programs  for  display  advertising, 
general  ledger,  payroll,  circulation  mail 
and  paid-in-advance.  Both  machines 
under  I.B.M.  Maintenance.  Will  sell  sep¬ 
arately,  or  as  a  package  for  $7,C)00. 
Great  start  for  weekly  of  small  daily  to 
cornputerize  business  office.  Steve 
Trolinger,  PO  Box  1049,  Bentonville  AR 
72712  or  (501)  273-7781. 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15.(X)0  with  head;  $8(Xu  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,0(j0i  Herb  AMS  Hill¬ 
side  NJ:  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer.  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  headsand  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  INSERTERS  with  4  5  and  6 
stations.  New  parts  warranty.  Excellent 
condition.  Available  immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associates.  1 1 
Main  St,  Southboro  MA  01772. 


REMANUFACTURED  Sheridan  72Pand 
48P  Inserters,  factory  rebuilt,  guaran¬ 
teed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-5(X)  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES.  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01 772;  (6 1 7)  48 1  -8562 


SHERIDAN  72-P  inserter,  factory  re¬ 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 


MISCELLANEOUS 


ERECTOWELD  E-60  Vacuum  Clamp 
Pads,  Arms,  and  Vacuum  pump.  For 
information  Call  (413)  447-7311  Ext. 
195. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  AZ  85230.  (602)  297-9976;  NY 
(212)  557-3232. 


PHOTOTYPESETTING 


AM,  CG  TYPESEHERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  MDT-350.  $3300.  With  com¬ 
municator  interface,  $3550,  Terminals 
are  reconditioned  with  warranty.  Graphic 
Systems  Exchange  Inc,  (716)  385- 
3027. 
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EQUIPMENT  ft  SUPPLIES 


PHOTOTYPESETTING 

CHEMCO  EZ  color  enlarger  with  compu¬ 
ter,  screens,  etc.  Excellent,  fast  process 
color  (we’ve  upgraded  to  a  scanner).  Call 
Tom  (ionnolly.  Daily  Record,  Morristown 
NJ  (201)  538-2000. 


COMP  B  HR,  $5250;  Comp  IV  B  LR. 
S-Processor  $5000;  CG  7200 1  Headlin¬ 
er,  14-72  point,  16  strips,  parts  kit, 
$2250.  Bob  Weber  (216)  831-0480. 


CG  2  UNISETTERS,  HR  with  DEKs;  2 
2414  VIDEOSETTERS;  2  UNIFIED 
COMPOSERS;  2  UNISCAN  SCANNERS; 
COMPUWRITER  IV  B  HR;  EDITWRITER 
7500  HR:  Spare  parts,  processors  and 
fonts  included.  Best  offer.  (216)  562- 
3700  or  3750. 


CG  UNISEHER  font  library— 25  strips 
and  cards  $1950.  (216)  562-3700  or 
3750. 


CG  TYPESETTERS  &  PROCESSORS 
Comp  Jr  $2150,  Comp  1 1  $2 1 50,  Comp 
IV  HR  $5750,  Edit  7500  HR  $8500, 
Permakwik  $2250.  WSI  (216)  729- 
2858 

AM.  CG  TYPESETTERS 
Reconditioned.  30  day  Warranty.  Trade- 
ins  accepted.  WSI  (216)  729-2858 

CASH  PAID 

For  phototypesetting  equipment.  AM, 
CG,  Autologic,  Merg,  CCI  &  more.  WSI 
(216)  729-2858 

WE  RENT  TYPESETTERS 
AM,  CG  $50  per  month  and  up.  WSI 
(216)  729-2858 

AM  TYPESETTERS  &  PROCESSORS 
CompSet  500  $4250,  510  $4750, 
3510/504  $7250,  4510/504  $9250, 
5810  $12,  250,  7133  RC  Processor 
$1950.  WSI  (216)  729-2858 


EDITWRITER  7500-$10,950.  Editwri- 
ter  7700-$12,950.  Compuwriter  IV  B- 
$6950.  Compuwriter  l-$3995.  Com¬ 
puwriter  ll-$4995.  All  systems  include 
filmstrips  new  Agfa  R.C.  processors  and 
have  been  reconditioned  by  our  factoi^ 
trained  technicians.  Call  Gary  at  Graphic 
Systems  Exchange  (716)  385-3027. 


EQUIPMENT  FOR  SALE 
HARRIS-(3)  1250  Microstors,  (8) 
1000  &  (6)  1020  (Format)  Compuedit 
Terminals,  (2)  140  Interfaces,  (1)  150 
Reader,  Many  Spare  Parts,  3,000  feet  of 
cable. 

ITEK — (2)  Mark  III,  Remex,  Microdata, 
Phototypesetters,  Many  Spare  Parts 
Available.  TALLY  PRINTER  1202, 
AUTO  PERF  EQUIPMENT.  Sun  Publica¬ 
tions,  Overland  Park  KS.  (913)  381- 

1010,  Ext.  82.  Marilyn  Roy, _ 

RECONDITIONED:  Unisetters  $5995. 
ITEC  1200.  $4995.  ITEC  1210, 
$7995.  Compuwriter  IV  B,  $6250. 
Unified  Composer  $3995.  UC  with 
punch  $4995.  MDT  350’s,  $3300;  with 
communication  $3350.  MDT  com¬ 
munication  option  $495.  All  systems  are 
reconditioned  by  factory  trained  tech¬ 
nician  to  insure  optimal  performance. 
Call  Gary  at  Graphic  Systems  Exchange 
(716)  385  3027. 


TELERAM-64K 

Available  immediately.  Like  new.  Carl 
Vinson.  (601)  842-2611 


TYPESETTERS:  Preview  505  $3000, 
Unified  Composer  $2500,  FDR  $1250, 
Uniscan  $1250,  Uniterm  $950, 
Unisetter  LR  $5250.  WSI  (216)  729- 
2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 

VIDEOSETTER  Universal,  14  Grids. 
Good  condition  $5500.  Call  Gary  at 
Graphic  Systems  Exchange  (716)  385- 
3027. 


PRESSES 


GOSS  BOETRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22 W’ 
cutoff,  either  SB”  of  B6”  web 
width  (at  your  option).  Bach 
unit  is  complete  with  pump 
and  rail  inking  system,  sub¬ 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  SUBURBAN  1500-1600  Series. 
10  units,  2  folders,  1970-1977, 
excellent  condition. 

IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700.  Telex 
20-6766. 


-OR  SALE— 208  used  Beach  magnetic 
addles  for  Hoe  Colormatic  press.  Con- 
;act  Fred  Stickel  (717)  255-8405  or 
jerry  Wiest  (717)  255-8270.  Patriot 
News  Co.  Harrisburg  PA. _ 


FOR  IMMEDIATE  SALE 
VO  Suburban  900  series  units  com- 
etely  remanufactured  from  side  frames 
1  up:  New  paint,  all  new  bearings,  all 
tiers  resurfaced  with  copper  and  stain- 
ss  steel.  The  units  were  run  in  our  shop 
ir  6  hours  to  insure  perfection.  All  work 
DnebyEMILBUCK&SONS.anO.E.M. 
oproved,  and  a  leader  in  web  press 
■building.  Call  EMIL  BUCK  &  SONS, 
-(312)  586-8300. _ 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  VISA,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


URBANITE,  10  units.  239/16”,  2  3/C 
units,  1976 

Suburban,  4  units.  1000  series.  Holder 
Harris,  845,  8  units,  1976 
Goss.  Mark  I,  add  on  22V4’’ 

Goss,  Mark  I.  21'/2’’,  4  units 

Goss  Community,  4  units,  S/C  folder, 

MFG,  1979 

Newsking,  4  units.  KJ6  folder,  MFG, 
1972 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


EDITOR  &  PUBLISHER  for  August  4,  1984 


EQUIPMENT  &  SUPPLIES 


PRESSeS 


GOSS  METRO,  4  units,  1  half  deck 
Metro,  4  units,  2  half  decks 
Urbanite,  10  units,  2  folders 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  4  units,  1976-83 
SC  Community,  7  units,  1971-75 
SC  Community,  7  units,  1969-76 
SC  Community,  3  units,  1976-77 
Community,  3  units,  1976-77 
SC  and  Community  units  and  folders 
HARRIS  1650,  6  units,  1974 
845,  6  units 
845  add-on  units 
V25,  8  units  and  2  units 
VI 50,  8  units,  1983 
JF7,  JF25,  RBC  2  folders 
HOE  M.A.N.  Lithomatic,  5  %  units 
M.A.N.  Lithomatic  11,9  units,  5  color 
SOLNA  newsking,  6  units,  1971 
Distributor,  8  units,  1977-81 

ONE  CORP/Atlanta  GA 
(404)  458-9351 

telex  700563 


GOSS  METRO,  4  units,  1  half  deck. 
Urbanite  1000,  5  units,  3-color. 
Urbanite,  5  units,  remanufactured. 
Urbanite,  7  and  10  units. 

Urbanite,  add  on  units,  3-color  units. 
SSC  Community,  21  ‘A  inches,  8 
units. 

SC  Community,  7  units,  1971-75. 
SC  Community,  4  units,  1979. 

SC  Community,  5  units,  1969. 
Community,  3  units,  1976. 
Community,  2  units,  1975. 
Community,  4  units,  1970. 

HARRIS  1650,  6  units,  1974. 

845,  8,  6,  3  units. 

845  add  on  units. 

V  25,  8  units,  1982. 

V  150,  8  units,  1983. 

JF  25  folder,  50  horsepower. 

HOE  lithomatic  double  width,  5  '/i  units 
SOLNA  color  king,  4  units,  1982. 
News  King,  6  units,  1971. 
Distributor,  8  units,  1977-81. 

ONE  Corporation/Atlanta  GA 

(404)  458-9351 

telex  700563 


10  UNIT  Newsking  (1981)  KJ8  balloon, 
100  HP.  Will  split  for  add-ons.  Also  KJ6, 
KJ4,  Community  4  unit  presses.  (803) 
585-3678. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22%  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
12  Goss  digital  pasters 


Capitol  roll-handling  equipment,  new  & 
used 


Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 

PRESSES 

GOSS  COMMUNITY  2  unit-oil  bath- 
1968 

Color  King  5  unit-KJ6  folder- 1967 
Harris  V15C  5  unit-JF7  folder-1980 
InterWeb  Systems  Inc 

1014  Sligh  Blvd 

Orlando  FL  32806 
(305)  423-4330 

GOSS  URBANITE 

6  units,  folder,  manual  roll  stands,  MFG, 
1975.  Very  good  mechanical  condition. 
Available  immediately.  2  units  have 
motorized  compensators.  Offered 
exclusively  by  BELL  CAMP  INC,  PO  Box 
97,  Elmwood  Park  NJ  07407.  (201) 
796-8442. 

GOSS  URBANITE 

Installed  new  1981,  a  very  attractiveand 
versatile  arrangement  consisting  of  3 
printing  units  plus  tri-color  unit.  1  fol¬ 
der,  3  Butler  pasters,  also  conveyor, 
counter  stacker  and  tyers.  Condition  is 
excellent  and  since  1981  has  been  used 
very  little.  Available  now.  Offered 
exclusively  by  BELL  CAMP  INC,  PO  Box 
97.  Elmwood  Park  NJ  07407.  (201) 
796-8442. 

Harris  V15D  units;  2  available 
immediately.  Very  good  condition.  ONE 
Corp 

Atlanta 

(404)  458-9351 

SIX  UNITS  News  King  press  with  KJ8 
folder,  1977.  Four  stacked  units.  Good 
condition.  Can  be  seen  running.  (206) 
387-0097. 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 

GUSS  URBANIIE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

GOSS  COMMUNITY  4-5-6  unit  press. 
Any  condition.  Need  by  September.  Call 
(3(55)  556-1155. 

SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6/77,  Editor  &  Publisher. 

UPPER  FORMER 

FOR  GOSS  SC  FOLDER 

PHONE  (517)  732-2823 

HELP 

WANTED.  . 

ACADEMIC 

COLORADO  university  seeks  department 
chair  and  associate/full  professor  with 
PhD  in  journalism,  mass  com¬ 
munications  or  related  field.  Candidates 
must  offer  experience  in  academic 
administration,  schoiariy  activity, 
teaching  exceiience  (preferabiy  in  news¬ 
room  skills)  and  evidence  of  talent  for 
mobili2ing  8  full-time  and  4  part-time 
faculty,  300  majors  in  4  sequences  and 
superb  facilities  through  challenges  of 
sudden,  rapid  growth  and  consolidation. 
Resumes  to  Chair,  Search  Committee, 
Journalism  and  Mass  Communications, 
University  of  Northern  Colorado,  Greelev 
CO  80639.  Deadline  August  15  or  until 
filled.  Starting  date  either  September 
12,  1984  or  January  2,  1985, 
depending  on  successful  applicants 
availability. 


EDITOR  &  PUBLISHER  for  August  4,  1984 


EQUIPMENT  &  SUPPUES 


_ PRESSES _ 

INSTRUCTOR/Assistant  Professor-New 
position  for  growing  school  of  journalism 
offering  news,  editorial  and  broadcast 
sequences.  Must  be  able  to  teach  mass 
communications,  writing,  public  rela¬ 
tions,  advertising  and  some  crossover 
courses.  MA  required.  Some  pro¬ 
fessional  experience  preferred.  Salary 
competitive.  Send  resume  and  refer¬ 
ences  to  Merrill  Bankester,  Dane  School 
of  Journalism,  Troy  Street  University, 
Troy  AL  36082.  Deadline  August  17. 
Position  effective  September  1,  1984. 
Troy  Street  is  an  EOE. _ 


B*P  CUntflada 
Wa  mora  maohlnary 


ACCOUNTING 


WORKING  ACCOUNTING  MANAGER! 
Fully  qualified  on  EDP  and  related  per¬ 
ipherals  in  conjunction  with  publica¬ 
tions  accounting.  We  are  a  prestigious  5 
day  trade  publication  in  the  L.A.  area. 
Five  person  department.  Send  complete 
information  in  your  resume  on  work  his¬ 
tory,  salary  profession  and  references. 
Permanency  and  future  for  a  qualified 
person.  Address  DLW,  Box  9238,  1 50 
S.  Glenoaks,  Burbank,  CA  91510. 


ADMINISTRATIVE 


Entry-Level  Management  Trainee  —  a 
small  daily  newspaper  (part  of  a  small 
group)  located  NE  Ohio  is  looking  for  a 
trainee  that  wants  to  learn  the  overall 
newspaper  business.  Must  know  how  to 
spell,  willing  to  sell  ads  and  write  news 
articles.  Long  hours.  Write  Box  .7841, 
Editor  &  Publisher. 


PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gams  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten- 
tiaL  Box  7582,  Editor  &  Publisher. 


TECHNICAL  SERVICES  MANAGER 

We  are  searchii^  for  a  Technical  Ser¬ 
vices  Manager,  mis  position  requires  a 
person  with  both  a  software  and  hard 
ware  background.  Responsibilities 
include  a  100  terminal  Composition 
Systems,  Inc.  system,  a  Harris  2200 
sj^tem,  APs  micro  5,  and  various  special 
projects,  as  well  as  technical  support  tc 
our  advertising  and  news  operations. 
This  IS  an  exciting  opportunity  for  the 
right  person.  Please  send  resume  to  Lar¬ 
ry  Barr,  Production  Director,  Fort  Wayne 
Newspapers,  PO  Box  100, 600  W.  Main, 
Fort  Wayne,  IN  46801.  An  equal  oppor¬ 
tunity  employer,  M/F. 


CLASSIFIED 

PHONEROOM  SUPERVISOR 
Seeking  supervisor  with  competitive 
market  experience.  We  plan  to  grow  30% 
per  year  for  the  next  5  years.  Exciting 
challenge  for  dynamic  individual  that 
can  grow  with  us.  Why  be  number  2  when 
you  can  be  number  1  with  us?  Shaw  Free 
Ress  Newspaper  Group,  250  Williams 
Rd,  Carpentersville  IL  60110. 


TO  AVOID  CONFUSION 


Please  retxirn  the  yellow  copy 
of  your  invoice  with  payment 
and  refer  to  the  invoice  num¬ 
ber  in  all  correspondence 
about  your  classified  ad. 
Thank  you, 

BMP  Classified  Department 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Mid-si2e  daily,  zone  9-Bay  area.  We  are 
looking  for  an  individual  with  outstand¬ 
ing  ie^ership,  motivation  &  team  build¬ 
ing  skills.  Proven  managerial  record  and 
strong  in  marketing.  Fast  growth  com¬ 
petitive  market.  Excellent  salary  & 
benefits.  Send  resume  &  salary  history  to 
Box  7722,  Editor  &  Publisher. 


ADVERTISING  SALEPERSON  NEEDED. 
Russell  (Kansas)  Daily  News.  (913) 
483-2116. 


ADVERTISING  MANAGER-This  senior 
management  position  will  plan  and 
direct  advertising  sales,  marketing  and 
promotional  activities  for  a  prominent 
group  of  suburban  weeklies  in  the 
Rochester  area.  Requires  BS  degree  and 
5  years  experience  in  marketing  and 
sales  management.  Resumes  to  Per¬ 
sonnel  Director.  Wolfe  Publications, 
Fishers  NY  14453. 


AD  DIRECTOR 

Like  to  create  your  own  opportunities? 
Your  own  department?  Startup  videotex 
magazine  needs  ad  director  who  can  sell 
advertisers  on  buying  print  space  to 
reach  yuppies  looking  at  video  screens. 
Competitive  salary,  good  benefits,  a 
ground-floor  chance.  Resume  and  salary 
expectations  to  Box  7813,  Editori.  Pub¬ 
lisher. 


ADVERTISING  MANAGER 
Immediate  opening  for  an  aggressive 
sales  manager  to  lead  display  in  classi¬ 
fied  staff  of  Zone  5  daily.  Must  have 
proven  record  of  sales  in  competitive 
market.  Ability  to  motivate,  train  and 
SELL  essential.  Position  includes  salary, 
benefits  and  incentive  based  upon  p^- 
formance.  Send  resume  and  salary  his¬ 
tory  to  Box  7818,  Editor  &  Publisher. 


100,000  AM  DAILY  in  Southwest  Flor¬ 
ida  seeks  a  shirt-sleeve  retail  advertising 
manager  for  staff  of  20.  Must  sell,  moti¬ 
vate,  and  create  innovative  promotions 
in  a  highly  competitive  market.  Salary 
commensurate  with  experience.  Please 
send  resume  and  salary  expectations  to 
Personnel  Manager,  Sarasota  Herald- 
Tribune,  PO  Drawer  1719,  Sarasota  FL 
33578. 

An  equal  opportunity  employer 


ADVERTISING  SALES  MANAGER 
Advertising  manager  for  Zone  8  daily 
with  12,000  circulation  plus  TMC 
publication.  Need  person  to  organize 
and  establish  strong  sales  department. 
Must  be  aggressive  sales  oriented 
individual  able  to  manage,  instruct,  train 
and  motivate  a  staff  of  6.  Send  resume 
and  salary  history  to  Box  7824,  Editor  & 
Publisher. 


ADVERTISING  SALES  MANAGER 
Pennysaver/shopper  experience  a  must. 
We  are  a  highly  respected  New  Jer^ 
free  distribution  weekly.  Outstanding 
career  opportunity  if  you're  aggressive, 
want  to  ^t  ahead  and  if  you  know  how  to 
sell  the  pennysaver  way.  Write  in  strict 
confidence  to  Box  7756,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES  MANAGER 
Good  career  opportunity  available  in 
non-competitive  market.  Family  owned 
business  in  the  23rd  fastest  growing  city 
in  the  country  w/100,000  population. 
The  position  requires  experience  and  a 
thorough  knowledge  of  newspaper  sales. 
Competitive  salary  available.  Excellent 
benefit  package  offered.  Send  resume 
including  salary  history  to  Lynn  Bryan, 
Director  of  Marketing  and  Sales,  PO  Box 
440,  Bakersfield  CA  93302.  EOE. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR,  senior  man¬ 
agement  position  to  be  responsible  for 
planning  and  directing  advertising  sales 
for  prominent  twice  weekly  newspaper  in 
New  Jersey.  Resumes  to  Ms.  H.  Ferris, 
Bergen  News,  PO  Box  “P”,  Pallisades 
Park  NJ  07650. 


SMALL  OHIO  daily  seeking  working 
sales  manager  with  successful  track  rec¬ 
ord.  Substantially  above  average  income 
level  with  liberal  bonus  and  benefit 
package.  Apply  today  by  writing  Box 
7817,  Editor  &  Publisher. 


ADVERTISING  SALES— Immediate 
opening  for  display  ad  account  represen¬ 
tative.  We're  looking  for  an  enthusiastic, 
motivated,  personable  individual  for  our 
staff.  Experience  is  preferred.  Salary 
plus  commission.  Contact  Alma  Hughes, 
The  Pratt  Tribune,  PO  Box  909,  Pratt  KS 
67124.  (316)  672-5511. 


ADVERTISING  DIRECTOR 
San  Francisco  bay  area  publishing  com¬ 
pany  is  seeking  a  top-flight  advertising 
director.  We  need  a  proven  leader  with 
the  experience  and  knowledge  to  lead 
and  motivate  a  highly  qualified  staff.  We 
are  a  major  nationally  recognized  and 
respected  company  publishing  five  7- 
day  dailies  and  eight  weeklies/shoppers 
with  a  total  circulation  of  ovei  600,000. 
Send  resume  and  salary  history  tO:  Tho¬ 
mas  D.  Jones,  President,  Lesher  Com¬ 
munications  Inc,  PO  Box  5166,  Walnut 
Creek  CA  94596. 


COME  TO  Daily  News  country  in  northern 
Los  Angeles.  Join  the  advertising  sales 
team  of  California’s  fastest  growing  daily 
newspaper.  Call  on  exciting  accounts  in 
a  dynamic,  aggressive  market  place  and 
participate  in  an  excellent  bonus  and 
commission  program.  If  you  have  2  or 
more  years  cold-calling  sales 
experience,  relevent  educational  back¬ 
ground  and  a  strong  desire  to  succeed, 
we  want  to  talk  to  you.  Send  a  resume  or 
letter  of  qualifications  including  com¬ 
pensation  history  and  requirements  to: 

Advertising  Sales  Search' 
Employee  Relations 
Daily  News 
14539  Sylvan  St 
Van  Nuys  CA  91411 
Equal  Opportunity  Employer 

CLASSIFIED  ADVERTISING  MANAGER 
Growing  7-day  AM  newspaper  in  Northw¬ 
est  New  Jersey  seeks  Classified  Advertis¬ 
ing  Manager  with  a  minimum  of  five 
years  experience  in  Classified.  (Will  con¬ 
sider  trained  Assistant  Manager  ready  to 
make  the  move  up  to  this  Number  1 
spot).  Additional  requirements  include: 
Strong  background  in  telemarketing. 
Proven  record  in  sales  and  supervision. 
Good  people  management  skills 
including  motivation  and  training. 

We  offer  an  attractive  wage  and  benefit 
package  and  a  great  opportunity  for  pro¬ 
fessional  growth. 

Call  (201)  538-2000  ext.  236  for 
appointment,  or  mail  resume  tO:  Daily 
Record.  55  Park  Place,  Morristown,  NJ 
07960,  Att:  Personnel. 


CLASSIFIED  ADVERTISING  MANAGER 
for  progressive  Texas  daily.  Responsible 
for  planning  and  directing  the  classifies 
advertising  sales,  marketing  and  pro¬ 
motional  activities.  Qualified  applicant 
should  have  at  least  three  years 
experience.  Salary,  benefits  and 
incentive.  Send  resume  to  Box  7834, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
North  Jersey  daily  looking  for  take  charge 
person  with  heavy  phone  sales  and 
supervision  experience.  Strong  sales 
ability  for  this  extremely  competitive 
market.  Must  be  able  to  train,  motivate 
and  generate  ideas.  Attractive  com¬ 
pensation  and  benefit  package  com¬ 
mensurate  with  experience.  Send 
resume  to  Box  7844,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


IMMEDIATE  OPPORTUNITY 
Medium  size  daily  has  a  once  in  a  life¬ 
time  career  situation  for  a  seasoned 
retail  ad  sales  professional.  Salary  and 
incentives  to  $50,000.  Excellent  fringe 
benefits.  EOE.  Send  replies  to  Box 
7868,  Editor  &  Publisher. 

NATIONAL  ADVERTISING  MANAGER 
for  competitive  South  Florida  daily. 
Looking  for  good  field  manager.  Apply 
to:  Personnel  Department,  The  Sun- 
Tattler,  PO  Box  1968,  Hollywood  FL 
33020. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


OUR  SMALL  GROUP  of  community 
newspapers  is  seeking  enthusiastic  self 
starters  as  candidates  for  advertising 
sales  and  management  opportunities. 
Recent  grads  encouraged  to  apply.  Plese 
send  resume  with  salary  history  to 
Marketing  Director,  IN  I/Florida,  207 
West  Oak,  Arcadia  FL  33821. 


RAPID  STAFF  growth  and  highly  com¬ 
petitive  market  have  open  the  following 
positions: 

RETAIL  ADVERTISING  MANAGER 
CO-OP  ADVERTISING  MANAGER 
CLASSIFIED  TELEPHONE- 
SALES  MANAGER 
NATIONAL  MANAGER 
If  you  are  interested  and  ready  for  fast 
paced  innovative,  Metro  newspaper, 
apply  to  Personnel  Dept,  Oakland  Tri¬ 
bune,  PO  Box  24304,  Oakland  CA 
94623. 

We  offer  competitive  salaries  and  heavy 
bonus  structures,  a  healthy  benefit 
package  in  the  Bay  Area's  Lifestyle.  An 
equal  opportunity  employer. 


RETAIL  SALES  PERSON 

If  you  have  at  least  one  year  of  newspaper 
sales  experience  and  are  creative,  orga¬ 
nized,  personable  and  eager  to  learn,  we 
would  like  to  consider  adding  you  to  our 
four-person  sales  staff.  We  are  a  growing 
six-day,  17,000  circulation  newspaper 
in  an  exceptional  southern  New  York 
community  Send  letter,  resume,  salary 
history  and  references  to:  Ms.  Jeanne 
Petti,  Advertising  Director,  The  Leader, 
34  W  Pulteney  St,  Corning  NY  14830, 
No  phone  calls. 


“SHOPPER" CAREERS 


Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  (Dr  leave  day  and  night  #s  at 
(213)  344-7177. 


TROPICAL  ISLAND 

Live  and  work  on  subtropical  Marco 
Island.  Earn  $18,000  and  up  with  full 
benefits  as  ad  rep.  Send  resume  to:  J. 
Patrick  Burling,  Advertising  Director, 
Naples  Daily  News,  PO  Box  7009,  Na¬ 
ples  FL  33940, 


ZONE  5  suburban  group  with  complete 
ring  of  paid  weeklies  around  Nation’s 
25th  market  has  outgrown  its  marketing 
expertise.  Would  like  to  hear  from 
experienced  marketing  person  ready  to 
step  into  a  new  position,  director  of 
marketing,  with  full  responsibility  for 
display,  classifieds  and  all  aspects  of 
promotion.  Experience  should  be  with 
operation  larger  than  ours.  We  have  6 
TMC  products  going  to  non-subscribers 
but  the  heart  of  the  operation  consists  of 
20  weeklies  with  72,000  loyal  subscrib¬ 
ers.  Our  new  press  has  lots  of  color 
capacity.  Not  reluctant  to  provide  top 
pay  for  top  performance.  Please  do  not 
apply  unless  ready  to  deliver  an  above 
average  amount  of  people-skills,  leader¬ 
ship,  planning  and  execution.  Write  to: 
Publisher,  Community  Newspapers  Inc, 
PO  Box  7,  Oak  Creek  Wl  53154. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Zone  9,  50,000  Circulation  Daily 
Proven  circulation  director  needed  to 
assume  full  responsibility  for  circulation 
department  operations,  including  on 
time  delivery  by  District  Managers,  carri¬ 
ers,  motor  routes,  rack  and  streets,  soli¬ 
citor  in  crew  sales;  computerized  office. 
Qualified  candidate  must  have  prior 
circulation  management  experience  and 
a  good  track  record  in  increasing  circula¬ 
tion  and  the  development  of  a  strong 
Junior  Merchant  Carrier  force.  Addition¬ 
al  skills  should  include  developing  sales 
programs  and  staff  training.  Should  be 
familiar  with  TMC  and  preprint 
operations. 

Good  salary,  bonus  and  excellent 
employee  benefits.  Send  resume 
including  salary  history  to  Box  7810, 
Editor  &  Publisher. 


COUNTRY  MANAGER  WANTED 
The  Roswell  Daily  Record  will  be  switch¬ 
ing  from  PM  to  AM  soon  and  needs  an 
experienced  person  to  oversee  our  motor 
routes  and  RTZ  carriers.  Good  opportu¬ 
nity  for  a  district  manager  looking  to 
move  up.  We  are  a  15,000  daily  and 
Sunday  publication  with  great  growth 
potential.  Sales  experience  a  must.  Sal¬ 
ary  and  bonus.  Send  resume  and  salary 
history  to  Bart  Leath,  Circulation 
Director,  Roswell  Daily  Record,  PO  Box 
1897,  Roswell  NM  88201. 


CIRCULATION  MANAGER  tor  small  6 
day  daily  and  TMC  in  Zone  1.  We  require 
a  highly  motivated  sales  and  service 
orientated  individual  with  strong  man¬ 
agerial  skills.  Competitive  salary  and 
benefits. 

Send  resume  and  salary  requirements 
to: 

M.  Bosworth 
Westfield  Newspapers 
PO  Box  930,  64  School  St 
Westfield  MA  01086 


DISTRICT  MANAGER 
Small  daily  in  beautiful  Sierra  foothills 
seeks  person  to  take  charge  of  carrier 
and  motor  route  delivery.  Must  be  strong 
on  all  phases  of  carrier,  motor  route, 
sales  and  service.  Bob  Weber,  Circula¬ 
tion  Director,  Auburn  Journal,  PO  Box 
1488,  Auburn  CA  95603. 


HOME  DELIVERY  MANAGER  — 
Challenging  position  in  a  competitive 
market.  Previous  management 
experience  with  youth  and  adult  carriers 
a  must.  Qualified  applicants  will  have  5 
years  plus,  experience  in  a  similar  situa¬ 
tion.  Send  resume  and  salary  history  in 
confidence  to:  Circulation  Director, 
Clearwater  Sun,  P.O.  Box  2078, 
Clearwater,  FL  33517. 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  SUPERVISOR 
Medium  size  daily  and  Sunday  news¬ 
paper  located  in  zone  2  is  looking  for 
ambitious  circulation  person  with  a 
morning  home  delivery  experience.  Must 
be  sales  oriented  and  able  to  train  others 
to  get  results.  Send  resume  to  Box  7842, 
Editor  &  Publisher. 

THE  DAILY  INDEPENDENT  is  looking 
for  a  District  Manager  to  take  over  num¬ 
ber  2  position  in  our  circulation 
department.  Excellent  opportunity  for 
growth  and  advancement.  Competitive 
salary  and  benefits.  If  this  is  the  opportu¬ 
nity  you  have  been  looking  for,  please 
contact  Steven  Woods,  Circulation  Man¬ 
ager,  The  Daily  Independent,  PO  Box  7, 
Ridgecrest  CA  93555.  (619)  375- 
4481. 


EDITORIAL 


ART  DIRECTOR 

Here’s  your  chance  to  get  on  the  cutting 
edge.  New  videotex  monthly  slick  now  in 
startup  phase,  needs  design  guru.  Chal¬ 
lenges  aplenty,  along  with  chances  to 
achieve.  Competitive  salary,  congenial 
colleagues.  Show  us  your  stuff.  Clips, 
resume,  salary  expectations  to  Box 
7812,  Editor  &  Publisher. 


ASSISTANT  news  editor  for  small  AM 
award-winning  daily  in  mountains  of 
northeastern  Pennsylvania.  Good  oppor¬ 
tunity  for  reporter  on  daily,  editor  of 
weekly.  Salary  around  $13,000, 
depending  on  experience.  Good  benefit 
package.  Write  Dennis  Irvine,  The  Daily 
Review,  116  Main  St,  Towanda  PA 
18848,  or  call  (717)  265-2151. 


ASSISTANT  EDITOR  with  at  least  5 
years  experience  in  editing,  layout  and 
knowledge  of  Catholicism.  Background 
in  editorial  writing  helpful.  Write  to  Edi¬ 
tor,  Pittsburgh  Catholic,  110  3rd  Ave, 
Pittsburgh  PA  15222. 


ARE  YOU  AN  EXCELLENT 
COPY  EDITOR? 

We’re  looking  for  editors  for  our  national 
and  metro  desks.  We’re  looking  for  peo¬ 
ple  committed  to  desk  work,  and  we’re 
being  choosy.  We  want  experienced  edi¬ 
tors  (minimum  five  years).  We  want  peo¬ 
ple  who  have  strong  language  skills,  who 
can  take  charge  of  a  desk,  who  are 
innovative  in  design  and  who  demand  a 
lot  of  themselves.  For  the  national  desk, 
we  want  people  who  have  a  strong 
interest  in  national  and  international 
news.  We’re  a  growing  metropolitan 
paper  in  the  South  with  a  national 
reputation.  Weofferagood  place  to  work 
and  to  live.  Please  send  resume  and  work 
samples  to  Box  7867,  Editor  and  Pub¬ 
lisher. 


E&P  CLASSIFIEDS 
(212)  752-7050 


STATE  CIRCULATION  MANAGER 
State  circulation  manager  for  the 
Greensboro  News  and  Record,  Greens¬ 
boro,  NC,  100,000-1-  circulation. 
Responsibility  for  the  supervision  of  4 
division  managers,  12  district  manag¬ 
ers,  and  part-time  support  personnel. 
Experience  in  goal  setting  and  designing 
sales  and  marketing  strategies  is 
important.  Successful  applicant  will 
have  2  years  supervisory  experience, 
preferably  in  circulation,  a  college 
degree  and  a  sales  and  marketing  back¬ 
ground.  Full  range  of  benefits,  good  sal¬ 
ary  commensurate  with  experience. 
Send  resume  with  salary  history  to  Mr. 
Terry  Gandy,  Greensboro  News  and  Rec¬ 
ord,  PO  Box  20848,  Greensboro,  NC 
27420. 


MANAGING  EDITOR 
The  Leader,  a  17,000-circulation  news¬ 
paper  in  Corning,  NY,  is  accepting  ap¬ 
plications  for  its  top  newsroom  spot.  The 
position  demands  aggressive  news 
judgement;  mature  and  sensitive  leader¬ 
ship;  proven  planning,  editing  and  lay¬ 
out  skills.  This  isa  hands-on  position  in  a 
newsroom  where  the  average  age  of  the 
staff  is  in  the  20s,  combining  old  hands 
and  entry-level  rookies. 

SPORTS  EDITOR 

The  Leader  is  also  seeking  an  aggressive, 
self-starter  to  head  up  its  sports  section. 
Covering  20  high  schools,  several  small 
and  community  colleges,  one  annual 
LPGA  tournament,  big  time  auto  racing 
at  Watkins  Glen  International  all  require 
creative  planning,  painstaking  follow- 
through  and  a  deft  hand  on  the  desk. 
Serious  inquiries  should  include  a 
resume,  copy  of  your  current  product 
and  a  brief  letter  explaining  present  dut¬ 
ies,  desire  to  relocate  and  career  goals. 
The  Leader,  34  W.  Pulteney  St.,  Corn¬ 
ing,  NY  14830.  Attn:  Executive  Editor. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


ARTS  FEATURE  WRITER 
In  search  of  experienced  reporter  who 
can  tackle  the  arts  as  a  beat,  who  can  dig 
behind  the  scenes  to  discuss  political 
and  financial  angles  as  well  as  cultural, 
who  can  interpret  an  event’s  impact  on 
the  community.  Coverage  will  include 
opera  company,  symphony  and  pops 
organizations,  museums,  theatre  and 
ballet.  A  strong  background  in  the  arts  is 
necessary.  Send  resume  and  clips  to 
Diane  Goldsmith,  Entertainment  Editor, 
The  Virginian-Pilot  and  The  Ledger-Star, 
150  West  Brambleton  Ave,  Norfolk  VA 
23501 


Business  writer/editor  sought  by  50G 
daily  in  zone  3  area.  Experience,  drive, 
ability  is  the  key.  Reply  with  resume, 
clips,  and  salary  expectations  to  Box 
7840,  Editor  &  Publisher. 


COPY  EDITORS 

Connecticut  daily  has  openings  for 
experienced  editors,  however,  recent  col¬ 
lege  graduates  considered.  Send  resume 
to  Box  7785,  Editor  &  Publisher. 


COPY  EDITOR 

Must  be  precise,  accurate,  hard¬ 
working.  For  AM  daily  newspaper  headed 
to  the  top  in  Florida.  Send  resume, 
thoughts  about  copy  editing  and  salary 
requirements  to  Personnel  Manager, 
Sarasota  Herald-Tribune,  PO  Box  1719, 
Sarasota  FL  33578. 


CITY  EDITOR  for  small,  but  growing  dai¬ 
ly  on  Massachusetts  coast  near  New 
Hampshire  border.  Responsible  for 
directing  staff  of  3  reporters  and  photo¬ 
grapher.  Must  be  people  oriented  and  a 
strong  writer  who  can  develop  those 
strengths  in  others.  Several  years  report¬ 
ing  on  a  community  daily  required.  Su¬ 
pervisory  and  layout  experience  pre¬ 
ferred.  Send  non-returnable  resume, 
clips,  references  to  Cal  Killeen,  The  Dai- 
News,  23  Liberty  St,  Newburyport  MA 


COPY  EDITOR  for  135,000  Midwest 
PM.  Experience  and  solid  background 
required.  Good  pay,  top  benefits.  Box 
7832,  Editor  &  Publisher. 


COPY  EDITOR-for  small  daily.  Some 
experience  preferred.  Apply  to  Chris 
Ledbetter,  Managing  Editor,  PO  Box 
580,  Boca  Raton  FL  33429. 


COPY  EDITOR  —  Knight-Ridder  AM  on 
Florida’s  Suncoast  needs  experienced 
pro  for  high  pressure  position  on  news 
desk.  Minimum  1  year  slot  experience 
required.  If  you’re  strong  on  grammar, 
headline  writing,  layout,  story  selection, 
and  plugging  holes  in  copy,  call  or  write 
David  L.  Rush  Jr.,  news  editor,  The 
Bradenton  Herald,  PO  Box  921, 
Bradenton,  FL  33505.  Phone  (813) 
748-0411,  ext.  2410. 


COPY  EDITOR 

The  Tribune,  San  Diego’s  Pulitzer  Prize¬ 
winning  metro,  wants  a  talented  copy 
editor  with  at  least  5  years  experience  for 
its  fast-paced  news  desk.  Solid  language 
skills,  good  news  judgement  and  super¬ 
ior  headline-writing  ability  are  a  must. 
Excellent  pay  and  benefits  Layout,  slot 
or  wire  desk  skills  advantageous.  Write 
George  Dissinger,  PO  Box  191,  San 
Diego,  CA  92112. 


_ EDITORIAL _ 

EDITOR  NEEDED— News  desk 
experience  desired.  Russell  (Kansas) 
Daily  News,  (913)  483-2116. 


EDITOR  experienced  in  small  town  poli- 
tics,  sports,  features,  needed 
immediately  fc  quality  weekly  in  Zone 
2.  Box  7803,  Editor  &  Publisher. 


EDITORIAL  WRITER 
The  Daily  News  of  Los  Angeles  is  looking 
for  an  editorial  writer  with  a  strong 
interest  in  local  issues  of  southern  Cali¬ 
fornia  and  a  clear,  lively  and  literate 
style.  Editorial  writing  experience  for  a 
daily  newspaper  is  a  definite  plus.  Send 
resume  and  samples  to  Thomas  S.  Gray, 
Editorial  Page  Editor,  PO  Box  51400, 
Los  Angeles  CA  90051. 


EXPERIENCED  NEWS  REPORTER,  by 
Florida  metro.  Previous  experience  of  3 
years  on  newspaper  daily  required.  Must 
have  highly  developed  reporting  skills, 
writing  style  and  sense  of  news  competi¬ 
tion.  If  you’re  just  learning  the  ropes  or 
do  not  already  have  excellent  skills  for 
challenging,  demanding  reporting  work 
in  a  major  market  area,  please  don’t 
apply.  Send  clips,  references,  letter  to 
Box  7711,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
Hands-on  position  with  award  winning 
small  daily.  Beautiful  Zone  3  university 
area.  Strong  leadership  and  manage¬ 
ment  skills  essential.  Begin  $20- 
25,000.  Excellent  benefits  and  growth 
possibilities.  Write  Box  7845,  Editor  & 
Publisher. 


Editorial 

COPY  EDITOR 

We  are  a  medium  size  daily  newspaper 
located  in  norther  New  Jersey  seeking  an 
experienced  Copy  Editor.  Newspaper 
background  must  consist  of  a  minimum 
of  3  years  reporting  plus  2  years  of  copy 
editing.  Layout  ability  a  plus.  5  days- 
night  shift.  Send  resume,  clips  and  sal¬ 
ary  history  to  Box  7865,  Editor  &  Pub¬ 
lisher. 


EXECUTIVE  EDITOR 

Progressive,  people-oriented,  idea  per¬ 
son  to  manage  three-division  editorial 
operation  for  Cincinnati-based  weekly 
suburban  newpaper  group.  Must  have 
proven  management  and  budget  skills, 
strong  editorial  background.  Large  staff 
needs  dynamic  leader,  administrator. 
Reports  directly  to  the  VP/GM.  Bache¬ 
lor’s  degree,  5-8  years  related 
experience  required.  Send  resume  and 
salary  expectations  to  Cincinnati  Sub¬ 
urban  Press  Inc,  Personnel  Administra¬ 
tor,  1329  Arlington  St,  Cincinnati  OH 
45225. 

Equal  Opportunity  Employer 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HUSBAND-WIFE  team  sought  to  edit  ru¬ 
ral  weekly  in  beautiful  Zone  2  area.  Box 
7802,  Editor  &  Publisher. 


HUMOROUS  WRITERS  We  are  looking 
for  humorous  writers.  Please  submit  your 
stories  to:  Alpha  Publications,  Inc. 
1079  Rt.  202,  Center  Square,  PA 
19422. 


INVESTIGATOR  with  police,  govern¬ 
ment,  business,  social  beat  background 
to  work  in  supercharged  metro  region  full 
of  uncharted  opportunities.  70,000  dai¬ 
ly  with  high  indignation  quotient,  prize¬ 
winning  pedigree.  Box  7861,  Editor  & 
Publisher. 


EDITORIAL 


JOB-MATCHING  SERVICE 
FOR  JOURNALISTS 
We  put  your  resume  on  computer  for  6 
months.  When  an  editor  with  an  opening 
contacts  us,  we  search  our  computerized 
applicant  pool  and  give  the  editor  a  list  of 
candidates.  Job  Bank  is  owned  by  former 
editors  who  have  contacts  nationwide. 
For  an  application  or  information  write 
Job  Bank,  1909  Cinnaminson  Ave.,  Cin- 
naminson  NJ  08077  or  call  Director 
Debra  Bissinger  at  (609)  786-1910. 


LIFESTYLE  EDITOR 
California  desert  daily  invites  lifestyle 
editor  to  work  in  stimulating  community. 
Plenty  of  active  people  and  groups,  fresh 
air  and  sunshine.  The  [)ailv 
Independent,  PO  Box  7,  Ridgecrest  CA 
93555.  (619)  375-4481. 


MEDIUM  SIZED  Pacific  Northwest  AM 
daily  seeks  3-year  experienced  copy  edi¬ 
tor  with  strong  graphic-layout  skills.  Box 
7806,  Editor  &  Publisher. 


MAGAZINE  EDITOR 
Unique  opportunity  for  experienced 
magazine  editor,  strong  on  graphics  and 
word.  We  need  a  pro  to  help  us  start  a 
magazine  for  yuppies  into  personal  com- 
putmgand  videotex.  No  high-tech  jargon 
for  propeller-heads.  We’ve  got  the  mar¬ 
ket  if  you’ve  got  the  talent.  Competitive 
salary,  good  benefits,  a  ground-floor 
chance.  Resume,  clips  and  salary 
expectations  to  Box  7811,  Editor  &PubH 
lisher. 


MAJOR  METRO  in  the  west  seeks  both 
an  art  director  and  a  director  to  lead  the 
photo  staff.  Art  director  should  have 
demonstrated  talent  plus  supervisory 
experience  to  lead  6  person  staff.  Photo 
director  should  have  a  varied  back¬ 
ground  as  a  shooter  plus  previous  super¬ 
visory  experience.  Top  salary  and 
benefits  in  ideal  climate.  Box  7826,  Edi¬ 
tor  &  Publisher. 


NEWS  WRITER  —  New  Mexico  Institute 
of  Mining  and  Technolon  in  Socorro  has 
a  full  time  position  fora  News  Writer  with 
a  strong  interest  in  science.  Must  have  a 
bachelors  degree  in  Journalism  or  equiv¬ 
alent  and  at  least  3  years  experience  with 
a  wire  service,  daily  newspaper,  scientif¬ 
ic  public  relations  office,  or  specialized 
journal.  Application  deadline  August 
15, 1984.  Apply  to:  Personnel,  Campus 
Station  C,  New  Mexico  Tech,  Socorro, 
NM  87801.  Equal  opportunity/ 
affirmative  action  employer. 


PROFESSIONAL  SCIENTIFIC  EDITOR 
needed.  Senior  level  technical  editor 
position  available  in  September  1984. 
Job  requires  formal  training,  preferably 
an  MS  in  technical  editing,  and 
experience  with  scientific  and  technical 
documents.  Salary  commensurate  with 
education  and  experience.  Opportunity 
to  work  with  established,  growing  en¬ 
vironmental  firm  and  marine  and  fresh 
water  resource  management.  Attractive 
salary  and  benefits.  Please  send  letter 
with  your  ideas,  resume,  and  3  refer¬ 
ences  by  September  15  to  Karen  Keith, 
Personnel  Director,  Research  Planning 
Institute,  925  Gervais  St,  Columbia  SC 
29201. 


MANAGING  EDITOR 
Republican  weekly  newspaper  group 
seeks  conservative  minded  managing 
editor  with  5-7  years  experience  or  more. 
Full  responsibility  for  ten  member  staff, 
budget  planning,  stpry  ideas  initiation, 
page  layout  and  design,  and  photo  edit¬ 
ing.  Must  have  proven  record  of  ability 
with  staff  and  solid  recommendation 
from  prior  employers.  Suburban  Zone  1 
in  desirable  area.  Include  present  salary 
with  resume  and  references.  We  believe 
in  paying  top  dollar  for  top  quality  peo¬ 
ple.  We  are  looking  for  an  award  winner 
with  outstanding  qualifications.  Box 
7849,  Editor  &  Publisher. 


DECORATING  EDITOR 
Creative  Ideas  For  Living,  national 
women’s  magazine  published  by  South¬ 
ern  Living,  Inc.  require  writing 
experience,  good  editorial  instinct,  and 
strong  sense  of  style.  Must  generate  stor¬ 
ies,  supervise  scouts  around  the  country 
and  edit/rewrite  their  material.  Send 
resume,  3  writing  samples  to  Katherine 
Pearson,  CREATIVE  IDEAS  FOR  LIV¬ 
ING,  PO  Box  2522,  Birmingham  AL 
35223. 

EDITOR  &  PUBLISHER  for  August  4,  1984 


HELP  WANTED 


EDITORIAL 


MAGAZINE 

EDITOR 

I  New  state  business  magazine 
I  needs  top  executive  editor.  This 
1  well-capitalized  monthly  is  lo- 
I  cated  in  one  of  the  fastest  growing 
I  states  and  metro  areas  in  the 
I  country. 

j  Editor  will  have  complete 
1  responsibility  and  authority  for 
t  editorial  production  and 

I  department.  Managerial 
experience  a  plus.  Excellent  bene¬ 
fit  package  with  equity  position  a 
possibility.  Principles  have 
I  extensive  consumer  publishing 
I  background  in  this  resort- 
1  oriented  sunbelt  market. 

!  If  interested  send  a  letter  telling 
I  us  how  you  would  make  this  one 
I  of  the  b^  business  magazines  in 
I  the  country  along  with  your 
I  resume  and  salary  history, 
i  Box  783KB,  Editor  &  Publisher 


PAGE  DESIGNER 

Pacific  Northwest  daily  with  56,000 
circulation  is  looking  for  someone  with  a 
photography  or  art  background  to  do  dis¬ 
play  layouts.  We  have  a  strong  committ¬ 
ment  to  graphics  and  are  looking  for 
someone  who  enjoys  working  closely 
with  artists,  photographers  and  editors. 
Should  be  experienced  with  typography, 
color  production,  and  comfortable  with  a 
VOT  or  willing  to  learn.  Send  resume  and 
clips  to  Rich  Shulman,  Director  of  Pho¬ 
tography  and  Graphics,  The  Herald,  Box 

930.  Everett  WA  96?06. _ 

REPORTER 

We  anticipate  an  opening  in  September 
for  a  hard-working  self-starter  on  a 
15,000  AM  daily  in  northeast  Ohio. 
Knowledge  of  city  government  essential. 
Experience  preferred  but  will  consider 
recent  grad.  Send  clips  and  resume  to: 
Managing  Editor,  Medina  County  (^zet- 
te,  885  W.  Liberty  St.,  Medina,  OH 
44256. 


-  PUBLIC  RELATIONS 
•  WRITER-EDITOR 


Excellent  opportunity  for 
experienced,  capable  writer 
I  in  major  Texas  city.  Require 
;  college  degree,  preferably 
in  journalism  or  related  field, 
and  demonstrated  ability  to 
handle  diverse  writing 
assignments.  This  man¬ 
agement  position  pays  in 
-  excess  of  $20,000  annually, 
i  Benefits  and  promotional 
opportunities  are  excellent. 
Mobility  a  must.  Send 
resume  and  copies  of  best 
;  writing  samples,  which  will 
I  not  be  returned,  to: 

Box  7855 

EDITOR  &  PUBLISHER 


An  Equal  Opportunity  Employer 
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HELP  WANTED 


EDITORIAL 


REPORTER— Large  rapidly  expanding 
profitable  Washington  area  suburban 
group  has  opening  for  experienced  repor¬ 
ter  for  county  beat.  Mid  to  upper  teens. 
Send  resume  and  clips  to  Personnel 
Director,  Gaithersburg  Gazette,  PO  Box 
606,  Gaithersburg  MO  20877. 


Reporter,  10  to  11  K  to  start,  growing 
weekly  in  mountains  of  southern  New 
Hampshire.  90  minutes  north  of  Boston. 
Send  resume,  samples  to  Messenger, 
Box  918,  Hillsboro,  NH  03244,  avail¬ 
able  mid-August. 


SPORTS  DESKMAN  needed  for 
100,000  circulation  at  the  Las  Vegas 
Review-Journal.  Must  have  previous 
desk  experience.  Send  samples  of  work, 
resume  and  references  to  Joe  Burchick, 
Sports  Editor,  Review-Journal,  PO  Box 
70,  Las  Vegas  NV  89125-0070.  An 
equal  opportunity  employer. 


SOUTHERN  medium  sized  daily  news¬ 
paper  needs  experienced  editorial  writ¬ 
er.  Prefer  traditional  and  conservative 
orientation.  Send  full  resume  and  clips 
to  Box  7821,  Editor  &  Publisher. 


START  UP  magazine  looking  for  editor  in 
chief  with  love  of  the  sea.  Must  be 
experienced  in  4  color  and  salary  up  to 
40K  range.  Southwest  Connecticut  loca¬ 
tion.  Box  7846,  Editor  &  Publisher. 


Sports  editor  needed  for  medium  zone  3 
daily  in  competitive  market  to  reshape 
product/staff.  Must  be  experienced  and 
ready  to  work.  Send  resume,  salary 
hopes  and  related  to  Box  7839,  Editor  & 
Publisher. 


WIRE  EDITOR  with  a  penchant  for  snap¬ 
py  headlines,  imaginative  graphics  and 
good  grammar  needed.  Page  1  of  the 
Waterloo  Courier,  a  55,000  PM  daily,  is 
yours.  Send  resumes  and  examples  of 
your  work  to  Executive  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo  lA 
50704. 


HELP  WANTED 


EDITORIAL 


SPORTS  PROFESSIONAL.  Exceptional 
writer,  graphics  aware,  copy  editing 
experience  for  70,000  regional  daily  in 
metro  setting.  Major  emphasis  on  prep 
and  community  sports.  Night  schedule; 

treat  deal  of  telephone  work.  Box  7860, 
ditor  &  Publisher. 


THE  TIMES-Picayune/The  States-ltem 
of  New  Orleans,  seeks  a  TV  columnist. 
Must  be  experienced  journalist  with  the 
ability  to  write  a  lively,  informative  daily 
column;  to  make  recommendations  on 
both  local  and  national  programs;  and  to 
cover  news  stories  involving  local  sta¬ 
tions. 

Please  submit  resume  to  Charles  Fergu¬ 
son,  Editor,  The  Times  Picayune 
Publishing  Corp,  3800  Howard  Ave, 
New  Orleans  LA  70140. 

An  equal  opportunity  employer.  M/F. 


THE  TIMES-Picayune/The  States-ltem 
of  New  Orleans  is  seeking  copy  editors. 
Candidates  should  have  at  least  two 
years  of  copy  desk  experience.  They 
should  be  able  to  demonstrate  a  strong 
command  of  the  English  language  and 
the  ability  to  write  bright,  accurate  head¬ 
lines 

All  copy  desk  positions  require  evening 
work.  Send  resume  to: 

The  Personnel  Manager 
The  Times-PicayuneThe  State-Item 
3800  Howard  Ave 
New  Orleans  LA  70140 

An  equal  opportunity  employer.  M/F. 


WASHINGTON  DC 

States  News  Service  is  looking  for  6 
reporters  with  a  strong  background  in 
state  or  federal  political  coverage.  At 
least  3-5  years  daily  reporting 
experience.  Send  best  clips  and  resume 
to:  States  News  Service,  1333  F  Street 
NW,  Washington  DC  20004.  Apply  in 
writing  only. 


HELP  WANTED 


_ EDITORIAL _ 

The  Seattle  Times 
DESIGNER 

One  of  the  Country's  top  tiewspaper  art 
departments  is  looking  for  a  designer. 
This  is  a  key  position  involving  con¬ 
ceptualization  and  planning  of  our 
award-winning  features  pages. 
Responsibilities  include  the  design  of  7 
section  fronts  a  week,  4  of  them  color, 
working  closely  with  photographers, 
artists,  writers  and  editors.  We  expect 
this  designer  to  be  a  vital  part  of  the 
creative  process  rather  than  a  passive 
recipient  of  others’  plans. 

Candidates  should  be  experienced 
designers  with  a  demonstrated  ability  to 
create  outstanding  pages  by  working 
with  others.  This  position  is  responsible 
for  entertainment,  lifestyle  and  food 
pages,  but  other  experience  is  equally 
acceptable. 

We  ask  a  lot.  We  offer  a  stimulating  work 
environment,  an  exceptional  commit¬ 
ment  to  graphic  excellence  and  good  pay 
and  benefits,  in  a  city  that  will  knock 
your  eyes  out. 

Send  resumes  and  examples  of  both 
color  and  black  &  white  work  to  Myrna 
Madison,  Seattle  Times,  PO  Box  70, 
Seattle,  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
receive  a  response.  Work  samples  re¬ 
turned  upon  request.  M/F/H  E/O/E _ 

THE  LAREDO  NEWS  is  lookingfor  a  copy 
editor  who  is  also  experienced  in  modern 
layout.  Color  experience  helpful,  VDT 
experience  must. 

Contact;  Managing  Editor,  The  Laredo 
News,  TO  Box  1928,  Laredo,  TX  78041. 


THE  LAS  VEGAS  REVIEW-JOURNAL, 
Nevada's  largest  newspaper  with  a  daily 
circulation  of  102,000,  is  seeking 
candidates  for  two  local  news  reporting 
positions.  Applicants  should  have  at 
least  three  years  of  daily  newspaper 
experience.  We  want  aggressive  report¬ 
ers  who  know  how  to  write  well.  If  you're 
anxious  to  work  in  one  of  the  West’s  most 
exciting  news  towns,  send  resume  and 
samples  of  work  to  Charles  Zobell,  City 
Editor,  Las  Vegas  Review-Journal,  PO 
Box  70,  Las  Vegas,  NV  89 125-0070.  An 
equal  opportunity  employer. 

THE  LOUISVILLE  TIMES  is  seeking  and 
experienced  reporter  to  cover  labor  news 
and  trends  in  the  workplace.  Send 
resume  and  clips  to  Sandra  Duerr,  Busi¬ 
ness  Editor,  The  Louisville  Times,  525 
W  Broadway,  Louisville  KY  40202. 


THE  NEWS  in  Laredo,  Texas  is  currently 
taking  applications  for  a  copy  editor  and 
a  reporter,  probably  to  cover  schools. 
Copy  editor  job  will  include  layout  work. 
Send  resumes,  clips,  salary  history  to: 
Managing  Editor,  The  News,  Box  1928, 

Laredo  TX  78041. _ 

SUBURBAN  EDITOR 
Editor  for  paid  circulation  100  year-old 
suburban  weekly  in  high  income  com¬ 
munity  near  major  Zone  1  city.  Jour- 
nalsim  degree  and  three  years 
experience.  Send  resume  and  salary  his¬ 
tory  to  Box  7850,  Editor  &  Publisher 

WANTED:  Copy  editor  and  writer  for  life¬ 
style  section  of  77,000  daily  newspaper. 
Copy  editor  must  have  experience  select¬ 
ing  and  editing  wire  stories,  editing  local 
copy  and  have  the  ability  to  do  full-page 
cover  layouts.  Writer  needs  experience  in 
feature  writing,  both  bright,  short  stories 
and  in-depth  reporting.  Only  those 
serious  about  relocating  should  apply. 
Send  copies  of  clips  and  resume  to:  Liv¬ 
ing  Editor,  Savannah  News/Press,  F*0 
Box  1088,  Savannah,  GA  31402. 


JOB  LEADS 


GOVERNMENT  JOBS.  $16,559- 
$50, 553, 'year.  Now  Hiring.  Your  Area. 
Call  (805)  687-6000  Ext.  R-4261. 


HELP  WANTED 


MAILROOM 


MAILROOM  FOREMAN  for  Zone  5 
38,000  daily  and  Sunday.  Must  have 
mechanical  and  people  skills.  We  are 
looking  for  a  mailer  ready  to  move  up. 
Call  Circulation  Director  (812)  231- 
4200  ext.  264. 


MARKETING  RESEARCH 


ASSISTANT  RESEARCH  MANAGER 
The  Star-Ledger,  New  Jersey’s  largest 
newspaper,  seeks  assistant  market 
research  manager.  Must  be  able  to 
interpret  complex  statistics  clearly,  con¬ 
cisely  and  quickly.  Will  prepare  and 
deliver  market  presentations  to  major 
advertisers.  Marketing  background 
essential,  sales  and  on-line  data  access 
experience  helpful.  Knowledge  of  news¬ 
paper  research  sources  such  as  Scarbor¬ 
ough,  Survey  of  Buying  Power  and  Media 
Records  a  plus.  Send  resume,  and  work 
samples  if  available  to  Box  7853,  Editor 
&  Publisher. 


INFOGRAPHICS  SPECIALIST 
Can  you  produce  maps,  charts  and 
graphs  that  attract  and  inform?  Show  us 
those  talents,  plus  newsroom  savvy  and 
an  interest  in  computer  graphics.  Send 
resume  with  salary  history,  tearsheets  or 
photocopies  of  your  work  to  this  major 
metropolitan  AM  and  PM  in  Zone  3. 
Write  Box  7848,  Editor  &  Publisher. 


PRESSROOM 


PRESS  OPERATOR 
GOSS  COMMUNITY  WEB 
If  you  are  er^rienced  on  the  operation 
of  an  8  unit  (jOSS  Community  Web  offset 
press  or  one  larger  there  is  an  immediate 
opening.  This  is  a  full  time  position  to 
the  right  person.  Full  company  paid 
benefits.  Please  send  resume  to  (Joris 
Dragert,  Princeton  Packet,  300  Wit¬ 
herspoon  St.  Princeton  NJ  08540. 


QUALITY  IS  our  goal!  Experienced  offset 
pressman.  Must  produce  quality  pro¬ 
ducts  on  6  unit  Goss  Community.  Waste 
under  4%,  strict  maintenance  schedule. 
Zone  2.  Reply  Box  7809,  Editor  &  Pub¬ 
lisher. 


PRODUCTION 


POSITION  AVAILABLE  with  aggressive 
newspaper  and  printing  company  in 
North  Carolina.  Production  superinten¬ 
dent  retiring  within  one  year.  Excellent 
opportunity  for  advancement.  Must  have 
re-press  and  press  experience, 
xcellent  fringe  benefits.  Replies  to  Su¬ 
perintendent,  Box  7762,  Editor  &  Pub¬ 
lisher. 


Positions  are  available  in  ALL  PRODUC¬ 
TION  DEPARTMENTS  with  a  newspaper 
that  is  expanding  its  commercial  print¬ 
ing.  Outstanding  benefits  with  an 
excellent  chain  will  be  the  reward  for  the 
RESULT  ORIENTED  CANDIDATE.  Send 
resume  ONLY  detailing  experience  and 
salary  history  to  Production,  Port  Arthur 
News,  PO  Box  789,  Port  Arthur,  TX 
77640. 


PHOTOGRAPHER  needed  for  2  WY 
weeklies  produced  in  same  plant. 
National  photography  award  winners. 
Job  includes  shooting,  darkroom  and 
layout.  Send  samples  of  work  to  Green 
River  Star,  PO  Box  580,  Green  River  WY, 
82935,  or  call  Ken  at  (307)  875-3103 
for  more  information. 


DIRECTOR 
OF  PUBLIC 
RELATIONS 


Major  consumer  products  manufacturer  headquar¬ 
tered  in  Greenwich,  Connecticut  has  excellent 
opportunity  available  to  manage  public  relations 
staff  and  build  for  the  future.  Must  have  minimum  5 
years  experience  in  public  relations  with  excellent 
background  in  PR  fundamentals. 

We  offer  an  outstanding  salary  and  benefits  pack¬ 
age,  and  the  chance  for  professional  recognition  in 
this  high-visibility  position.  Please  send  your  resume 
and  salary  requirements,  in  complete  confidence,  to; 

PERSONNEL  MANAGER,  Box  528,  810  Seventh 
Avenue,  New  York  NY  10019 

Equal  Opportunity  Employer  M/F/H/V 
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PHOTOGRAPHER  —  Hard  work,  great 
tearsheet.  We  believe  in  pictures,  not 
postage  stamps.  Send  clips,  resume  to 
Leesburg  Commercial,  PO  Drawer  7, 
Leesburg  FL  32748.  Hurry 


NEWSROOM 


PHOTOGRAPHER 


HELP  WANTED 

_ PROMOTION _ 

DIRECTOR 

RESEARCH  AND  PROMOTION 
Highly  motivated  individual  to  head 
research  and  promotion  department.  As 
a  member  of  our  sales  and  management 
team,  the  successful  candidate  will 
shape  and  direct  reader  promotions  and 
will  develop  and  implement  advertising 
sales  strategic  plans. 

Experience  is  necessary  in 
development  of  print  and  broadcast 
advertising  from  creative  concept  to  pro¬ 
duction  completion  and  scheduling. 

Strong  written  and  oral  communica¬ 
tion  skills  are  essential,  as  well  as  a 
knowledge  of  research  methodology  and 
the  development  of  research  into  per¬ 
suasive  brochures  and  A/V  pre¬ 
sentations. 

This  key  position  offers  the  challenge 
of  shaping  a  growing  department  and 
provides  an  excellent  opportunity  for 
career  grovrth  and  advancement. 

Please  send  resume  and  salary  history 
to: 

Jean  Kern 
Personnel  Director 
The  Syracuse  Newspapers 
Box  4915,  Syracuse,  NY  13221 


ADVERTISING 
SALES  MANAGER 

We  are  looking  for  a  goal-oriented  Sales 
Manager  to  tram,  motivate  and  direct  our 
newspaper  sales  staff. 

Qualifications: 

•Advertising  sales  experience. 
•Management  training. 

•Excellent  organizational  skills. 

Please  send  resume  with  salary  require¬ 
ments  to  the  attention  of  John  R. 
Sweeney,  Director  of  Administration, 
Beacon  Communications  Corporation, 
20  Main  St,  Acton  MA  01720. 

An  equal  opportunity  employer 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communit¬ 
ies  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service 
established  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach  FL  32961-1268 


TRAINING  SPECIAUST 


TRAINING  SPECIALIST 
Florida  company  seeking  a  person  with 
newspaper  experience  to  work  with  var¬ 
ious  departments  in  establishing  train¬ 
ing  programs.  Responsibilities  include: 
Setting  up  supervisory  training; 
employee  special  interest  seminars  and 
employee  orientation.  Please  send 
employment  and  salary  history,  along 
with  salary  requirement  to  Box  7843, 
Editor  &  Publisher. 


VENDOR  APPUCATIONS 


SYSTEMS  VENDOR  in  publishing  mar¬ 
ket  seeks  knowledgeable  individuals  to 
lead  software  quality  testing  efforts  in 
new  product  development  programs. 
Your  applications  experience  will 
influence  the  next  generation  of  front- 
end  editorial  and  classified  products. 
Experience  with  pagination,  composi¬ 
tion,  systems  management  a  plus. 
Please  send  resume  to  Bo.r  7819,  Editor 
&  Publisher.  An  equal  opportunity 
employer. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


POSITIONS 
WANTED 


ADMINISTRATIVE 

EXPERIENCED,  profit  oriented  pub¬ 
lisher  seeking  similar  position  for  a 
10,000-30,000  daily.  Strong  emphasis 
in  sales,  circulation,  TMC,  promotion 
and  production  flow.  Will  consider 
advertising  director  position  for  a  top 
quality  product  and  organization.  All 
areas  considered.  Box  7862,  Editor  & 
Publisher. 

FORMER  BUSINESS  and  financial 
reporter  on  major  metro  daily  desires 
position  as  assistant  to  publisher  on 
10,000  plus  daily,  preferably  with 
chance  to  succeed  publisher  upon  retire¬ 
ment.  Masters  in  journalism.  Box  7866, 
Editor  &  Publisher. 

GENERAL  MANAGER/Ad  Director,  37, 
seeks  new  challenge  in  daily  or  solid 
weekly.  Wide  understanding  of  all 
departments,  editorial  degree,  9  years  as 
ad  director,  3  years  as  general  manager. 
Designer  of  computer  software  for  small 
newspapers.  Some  broadcast 
experience.  Family  man-community 
involved.  Contact  Al  Portner,  Rural 
Route  4,  Princeton  IL  61356.  (815) 
659-3294. 


GENERAL  MANAGER,  with  strength  in 
sales/marketing,  desires  challenging 
position  with  growing  weekly  group  or 
daily.  Zones  1,2.  Personal  achievement 
and  self-development  rank  before  $$$ 
as  motivational  priorities.  Dedicated, 
stable,  tenacious,  versatile,  tactful. 
Let's  grow  together!  Box  7857,  Editor  & 
Publisher. 


I’M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
potential  in  Zones  1,  2,  3.  Bright  tena¬ 
cious,  daring:  willing  to  accept  a 
demotion  if  it’lT  put  me  on  a  faster  track. 
Presently  CEO  of  a  suburban  weekly 
group  that's  increased  sales  and  cut 
expenses  despite  tough  competition.  34 
year  old  female  with  male  managerial 
prowess.  Box  7695,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 
22  years  management  experience  on 
plus  150,000  seven  day  morning  paper 
in  Zone  5.  Excellent  references.  Box 
7814,  Editor  &  Publisher. 


CIRCULATION  MANAGER.  8M  daily, 
one  man  department.  Experienced. 
Desire  change.  Box  7856,  Editor  &  Pub¬ 
lisher. 


AWARD  WINNING  reporter  with  8  years 
experience,  3Vi  daily,  looking  for  new 
challenge.  Speak  Spanish,  camera  pro¬ 
ficient  and  know  layout.  Cut  teeth  on 
community  journalism  but  have  been 
covering  trials  for  past  2V^  years  for 
medium  size  daily.  Resume  can  clips 
available  on  request.  Box  7847,  Editor  & 
Publisher. 


EDITOR  experienced  in  all  phases  of 
newsroom  operations,  from  story  ideas  to 
publication,  from  managing  editor  of 
small  daily  to  city  editor  of  major  metro 
seeks  new  challenges  on  under- 
100,000  circulation  daily  in  Zones 
3,4,5  or  7.  Box  7794,  Editor  &  Pub¬ 
lisher. 


INFO-GRAPHICS/PACKAGINGWHIZAT 
MAJOR  METRO  SEEKS  IMPROVED 
POSITION.  Box  7859,  Editor  &  Pub¬ 
lisher. 


PHOTO  EDITOR— My  specialty  is 
improving  your  photo  OMration.  Top  re¬ 
ferences.  Box  7858,  Editor  &  Publisher. 


POSITIONS  WANTED 


EXCELLENT  editor,  writer  with  7  years 
experience  seeks  move  to  mid-size  daily 
in  the  west.  Solid  news  skills,  yet  highly 
inventive.  I  run  like  new,  must  see  to 
believe.  Box  7864,  Editor  &  Publisher. 


FIRE  in  the  belly  waiting  to  be  stoked. 
Woman,  23,  eager  (as  you  once  were)  for 
start.  M.A.  from  Columbia,  currently  em¬ 
ployed  as  copywriter,  and  freelancing  in 
New  York  Ci^.  Bright,  unflappable,  ver¬ 
satile.  Seeking  full-time  reportorial 
position,  nanywhere,  do  anything.  Con¬ 
tact  Judith  Newman,  c/o  Sena,  365  W 
20th  St,  New  York  NY  10011  or  (212) 
929-6551.  All  queries  answered. 


GRAB  ME  NOW.  Top  writer  at  24,000 
AM  seeks  move  to  metro  market.  Award¬ 
winning  news/feature  style.  Will  consid¬ 
er  any  beat,'  especially  cultural  or  art 
critic/reporter  post.  Exceptional 
academic/art  background.  Box  7835, 
Editor  &  Publisher. 


J-SCH(X)L  GRAD  seeks  entry-level  spot. 
Three  years  freelance  experience,  gener¬ 
al  assignment  and  features,  for  commu¬ 
nity  weeklies.  Versatile.  Prefer  Zones  2 
or  9.  Resume  and  clips  available.  8ox 
7820,  Editor  &  Publisher. 


METRO  PRO:  I'm  looking  for  a  worth¬ 
while  management  position  on  a  daily 
newspaper  that  already  is  engaged  insig¬ 
nificant  journalism  or  is  serious  about 
improving  the  quality  of  its  news  cover¬ 
age.  I  offer  extensive  experience  in  daily 
as  well  as  project  work,  sound  judgement 
and  high  energy.  These  are  among  the 
qualities  I  have  developed  as  a  local/ 
regional  news  department  head  for  met¬ 
ropolitan  newspapers  engaged  in  com¬ 
petitive,  high-pressure  journalism.  I  cur¬ 
rently  am  employed  in  such  a  situation 
but,  after  several  years,  seek  a  change 
for  the  better.  Please  respond  to  Box 
7854,  E  4  P. 


PROFESSIONAL  COUPLE:  Midwest  fea¬ 
ture  writer  and  Southern  photographer 
working  for  100,000-plus  dailies,  tired 
of  long-distance  relationship,  seek 
employment  at  same  newspaper.  Prefer 
Zone  5,  Arkansas  and  Kentucky.  Box 
7715,  Editor  4  Publisher. 


PERSEVERING  journalist  wants  job  with 
major  metro  or  magazine  on  West  Coast, 
East  Coast  or  in  Southwest.  3  years 
diversified  experience  at  mid-sized  dai¬ 
ly,  good  clips,  references.  B.A.  Box 
7863,  Editor  4  Publisher. 


TALENTED,  award-winning  lawyer,  jour¬ 
nalist  seeks  move  to  metro  daily  or 
magazine.  5  years  experience.  Box 
7777,  Editor  4  Publisher. 


POSITIONS  WANTED 


WRITER/COLUMNIST 
Award-winning  sports  columnist  for  sub¬ 
urban  Boston  daily  seeks  growth.  Dedi¬ 
cated  professional  writes  with  power, 
gives  subjects  life  and  moves  readers. 
Box  7778,  Editor  4  Publisher 


FREELANCE 


NEW  YORK  financial  editor/writer,  25 
years'  experience,  seeks  free-lance 
work.  Box  7836,  Editor  4  Publisher. 


SOUTH  FLORIDA  STRINGER 
Now  available  for  news/features, 
research  and  convention  coverage.  Con¬ 
tact  Box  7837,  Editor  4  Publisher. 


PHOTOJOURNAUSM 


ENTHUSIASTIC  and  more  aggressive 
than  five  photographers.  I  have  trained 
and  dedicated  myself  to  "being  on  the 
scene.”  I  never  miss!  When  It  happens, 
I’m  there.  If  you  need  me  at  2am — I’m 
there— that’s  my  job.  No  questions 
asked.  I  am  a  street  photographer  when 
things  break  fast,  and  a  professional 
journalist,  warm  and  sensitive  with  a 
creative  eye  for  those  special  assign¬ 
ments.  9  years  experience-published  in 
Newsweek,  Us  magazine  and  others. 
Will  relocate  anywhere  (almost)  with 
medium  to  large  daily.  Call  (401)  943- 
1667. 


PHOTOJOURNAI  1ST  —  Robert  Capa, 
I'm  not.  But  if  you  want  an  aggressive, 
creative,  dependable,  enthusiastic,  ver¬ 
satile,  go-getter,  you  want  me.  Good  with 
sports  -  can  also  write.  Call  (215)  794- 
3327. 


PRESSROOM 


PRESSROOM  FOREMAN— Strong  lead- 
er-Excellent  Pressman-11  years 
experience.  Goss-Harris-King  Presses. 
SMks  position  as  foreman  or  top  press¬ 
man.  Box  7852,  Editor  4  Publisher. 


PRODUCTION 


KNIGHT-RIDDER  trained  RIT  graduate 
and  a  qualify  coricious,  people  oriented 
operational  supervisor,  15  years 
experience,  seeks  opportunity  with 
medium  size  daily.  Zones  1, 2, 4, 5.  Box 
7828,  Editor  4  Publisher. 


PRODUCTION  MANAGER,  12  years 
experience.  Excellent  production  back¬ 
ground  and  education.  Experience  in  all 
phases  of  newspapers  and  commercial 
cold  web.  Proven  management  and  orga¬ 
nizational  skills  and  ability  to  nnotivate 
Looking  for  top  notch  organization  with 
growth  potential.  Box  7b60,  Editor  4 
Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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A  fighter  for  press  freedom 

New  International  Press  Institute  chairman 
is  no  stranger  to  foreign  reporting  conditions 


By  Mark  Fitzgerald 

Milwaukee  Journal  editor  Richard 
H.  Leonard,  the  new  chairman  of  the 
International  Press  Institute,  is  no 
stranger  to  the  conditions  foreign 
reporters  sometimes  face. 

Once,  covering  the  rebellion  in  the 
Congo  for  the  Journal  in  the  early 
1960s,  Leonard  was  detained  by 
authorities  in  the  breakaway  nation  of 
Katanga  who  accused  him  of  holding 
a  fake  passport. 

“The  American  Embassy  helped 
get  me  out.  They  got  me  on  a  plane  in 
the  middle  of  the  night,  and  no  one 
told  me  where  I  was  going,”  Leonard 
recalled  in  an  interview  with  E&P. 

“1  got  through  customs,  and  out 
onto  the  street  —  and  I  didn’t  know 
what  country  I  was  in.” 

It  turned  out  to  be  Spain. 

But  Leonard  adds  that  his 
experiences  and  difficulties  reporting 
in  Katanga  —  or  in  South  and  Central 
America,  Israel,  the  Soviet  Union  or 
Asia  —  pale  alongside  the  conditions 
faced  day  in  and  day  out  by  many 
other  journalists  in  the  International 
Press  Institute. 

“We  have  some  real  heroes  in  IPI,” 
he  said.  “There’s  an  editor  in  Greece 
who  closed  his  paper  rather  than  be 
under  the  ( previous  military)  govern¬ 
ment’s  control.  And  an  editor  in  an 
Asian  country  who  spent  10  years  in 
jail  rather  than  knuckle  under.” 

Even  when  they  are  attending  IPI 
meetings  in  countries  quite  hospitable 
to  the  press,  many  of  the  journalists 
continue  to  feel  their  government’s 
pressure,  Leonard  said. 

“I  asked  the  South  Korean  mem¬ 
bers  one  time  why  they  never  bring 
their  wives.  The  reason  is  that  they 
are  hostages,”  he  said. 

Some  editors  must  literally  sneak 
into  meeting  sites,  he  added. 

Leonard  was  elected  chairman  at 
IPl’s  33rd  annual  conference  in 
Stockholm  June  10-13,  and  takes  the 
reins  at  a  time  when  press  freedom 
seems  to  be  everywhere  in  retreat. 

“Throughout  the  world,  press  free¬ 
dom  continues  to  take  a  turn  for  the 
worse,”  IPI’s  1983  World  Press  Free¬ 
dom  Review  concluded  gloomily. 
“This  year  the  International  Press 
Institute  issued  more  protests  than  at 


Richard  Leonard 
New  IPI  chairman 


any  time  during  its  history.” 

The  long  list  of  resolutions  passed 
at  the  Stockholm  assembly  reflects 
the  poor  state  of  press  freedom: 
Members  voted  to  condemn  anti¬ 
press  actions  by  Ghana,  Nicaragua, 
Uruguay  and  Costa  Rica. 

And  members  voted  again  this  year 
for  a  resolution  critical  of  the  “ideo¬ 
logical  bias”  against  Western  nations 
shown  by  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultural  Orga¬ 
nization. 

UNESCO  alone  would  be  enough 
to  keep  Leonard  busy.  In  his  Mil¬ 
waukee  office,  Leonard  showed  a 


“If  you’re  an  editor  all 
alone  in  a  country,  there’s 
not  much  incentive  to  keep 
fighting,  but  if  you  know 
you  have  an  organization 
that  will  support  you,  you 
might  fight  and  do  what 
you  have  to  to  support 
press  freedom,”  he  said. 


visitor  a  thick  file  of  correspondence 
concerning  foreign  press  actions,  a 
thinner  file  of  proposals  for  institute 
seminars  —  and  a  much  bigger  file 
jammed  with  documents  relating  only 


to  the  United  Nations  agency. 

But  UNESCO  is  improving, 
Leonard  says. 

“We’ve  been  fairly  influential  in 
moderating  UNESCO,  primarily 
because  it  is  based  in  Europe  and  IPI 
is  very  strong  in  Europe,”  he  said.  IPI 
also  has  non-government  observer 
status  at  the  agency. 

Nevertheless,  Western  nations  still 
“have  a  big  job  to  do”  to  check 
UNESCO’s  periodic  swings  in  favor, 
essentially,  of  government  control  of 
the  news. 

“The  Soviet  Union  is  so  well- 
organized  at  manipulating  the  Third 
World  (at  UNEStTO)  that  the  Free 
World  had  better  watch  out  — 
whether  the  U.S.  stays  or  not,”  he 
said. 

Personally,  Leonard  says,  he  hopes 
the  U.S.,  which  has  said  it  will  leave 
the  agency  by  the  year’s  end,  remains 
in  UNESCO.  Recent  personnel 
changes  at  the  agency  may  lead  the 
U.S.  to  reconsider,  he  said.  He  notes, 
too,  that  nations  which  once  were 
strong  supporters  of  UNESCO,  such 
as  Holland,  are  “reassessing”  the 
agency. 

While  UNESCO  is  widely  con¬ 
demned  by  many  American  jour¬ 
nalists  organizations,  a  small  minority 
of  IPI  members  continue  to  support 
the  organization,  he  said. 

Last  fall,  in  fact,  Leonard  led  a 
group  from  IPI’s  American  Com¬ 
mittee  to  protest  the  “informal  talks” 
editors  at  the  London  headquarters 
were  having  with  UNESCO  about 
such  loaded  topics  as  an  international 
press  I.D.  card  to  “safeguard” 
reporters  and  possible  funding  from 
the  U.N.  agency. 

“IPI  is  sort  of  like  a  United  Nations 
in  microcosm,”  he  said,  “with  the 
exception  that  there  is  a  strong  dedi¬ 
cation  to  press  freedom.  Even  among 
the  those  from  a  country  where  there 
is  no  freedom,  there  is  a  strong  sense 
of  press  freedom.” 

And  despite  ideological 
differences,  the  journalists  seem  to 
share  a  common  consciousness  about 
the  role  of  the  press,  he  added. 

“Editors  from  Israel  and  the  Arab 
world  exchange  differing  ideas  of 

(Continued  on  page  29) 
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Energy  Update 

New  poll  shows 
nugorily  of  Americans 
favor  nuclear  enei^ 

Fifty-four  percent  of  the  American  public  favor 
the  use  of  nuclear  energy,  according  to  a 
recent  survey 

Based  on  interviews  with  a  representative  sample 
of  1500  adults  across  the  country,  the  survey  was  con¬ 
ducted  between  May  19  and  June  4  by  Cambridge 
Reports,  Inc.,  a  nationally  known  opinion-research  firm 
based  in  Cambridge,  Massachusetts. 

The  54%  majority  in  favor  of  nuclear  energy  includes 
22%  who  “strongly  favor,”  and  32%  who  “somewhat 
favor”  the  use  of  nuclear  energy  as  one  element  in 
an  overall  energy  plan  for  the  U.S.  Forty-one  percent 
are  evenly  divided  between  being  somewhat  or 
strongly  opposed. 

An  even  stronger  58%  majority  said  they  would 
approve  of  using  more  nuclear  energy  in  the  years 
ahead  “if  additional  supplies  of  electricity  are  needed.” 

Nuclear  electricity  remains  the  fastest  growing  major 
energy  source  in  the  country.  In  the  first  three  months 
of  1984  (the  latest  time  for  which  figures  are  available), 
the  use  of  nuclear  power  was  up  18%  over  the  same 
period  in  1983. 

Information  about  energy 
America  can  count  on  today 

US.  COMMITTEE  FOR  ENERGY  AWARENESS 
Washington,  D.C.  20013 
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To  receive  the  James  Bethel  Gresham  Freedom  Award  is 
Evansville's  highest  tribute.  Only  two  journalists  have 
i  S  received  this  annual  award  named  for  the  first 
i  K  doughboy  to  give  his  life  in  World  War  I.  Both  journalists 
P  K  were  from  The  Evansville  Press. 

^  Roberta  Heiman,  a  reporter  for  The  Press,  is  the 

f  award's  most  recent  recipient  for  her  "investigative 

^  reporting,  fairness, 

•J  ^  accuracy  and  diligence" 
in  advancing  the  cause  of 
f  freedom  in  Evansville.  But 
Roberta  is  no  stranger  to 
awards.  She  has  won  16  major 
awards  for  outstanding  journalism 
since  1972. 

Roberta  is  made  of  the  right  stuff. 

The  stuff  E.W  Scripps  looked  for 
in  all  his  reporters  then  —  we  still 
honor  today. 


Roberta  Heiman 
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